
Annexure I 
1. Andhra Pradesh – Proposed Khelo India Centres 

 

 
 

 

2. Assam – Proposed Khelo India Centres 

 

SN District Sports Discipline Name of the Proponent 

1 Tezpur Hockey 
Tezpur District Sports 

Association 

2 Charaideo Rugby Bampather  

3 Sivasagar Weightlifting 
Dikhowmukh Health & 

Athletics Club 

4 Nalbari Kho-Kho Kho-Kho Coaching Centre 

5 Bongaigaon Hockey 
Bongaigaon Hockey 

Association 

6 Biswanath Boxing 
Biswanath District Amaeture 

Boxing Association 

7 Darrang Kabaddi Bhakatpara Bodo Sports Club 

8 Kamrup Kho-Kho 
Dakshin Kamrup Vidyapith 

High School 



9 Kamrup(M) Boxing Ulubari Boxing Club 

10 Chirang Football Sidli Kashikotra H.S School 

11 Udalguri Boxing 

Dhaneshwar Basumatary 

Boxing Training Centre, 

Udalguri 

12 Baksa Archery 
District Sports Complex, 

Baksa 

 

 

 

2. Chhattisgarh – Proposed Khelo India Centres 

 

SN 
Name of 

the District 

Sports 

Discipline 
Name of the Organization/Centre 

1 Balod Weightlifting 
Khel Prashikshan Kendra,Dalli Rajhara Sports & 

Youth Welfare 

2 Balodabazar Football 
District Footbal Training Centre Sports & Youth 

Welfare Kasdol 

3 Durg Kabbadi 
District Kabbadi Training Centre,Patan Sports & 

Youth Welfare 

4 Kanker Kho-kho 
Kho-Kho Prashikshan Kendra,Kanker Sports & 

Youth Welfare 

5 Raipur Weightlifting 
Sports & Youth Welfare Weightlifiting 

Centre,Raipur 

6 Raigarh Badminton 
Badminton Training Centre,Raigarh Sports & Youth 

Welfare 

7 Sukma Football 
Sports & Youth Welfare Football Training 

Centre,Sukma 

 

 
3. Telangana – Proposed Khelo India Centres 

 

SN 
Name of the 

District 

Sports 

Discipline 
Name of the Organisation 

1 Khammam Archery Sardar Patel Stadium, Khammam 

2 
Yadadri-

Bhuvanagiri 
Hockey Outdoor Stadium Alair 

3 
Bhadradri 

Kothagudem 
Archery Sri Rama Archery Academy, Chunchupalli (V&M) 

4 Adilabad Hockey Indira Priyadarshini Stadium 

5 Medak Cycling Govt. High School, Ramayampet 

6 Nalgonda Hockey Nagarjuna Government Degree College 

7 Mulugu Cycling Asilal Cycling Academi, Mulugu, Mulugu District 

8 Wanaparthy Football Football Centre, PJP Grounds, Pebbair 

9 Narayanpet Athletics DYSO, Mini Stadium Narayanpet 

10 Kamareddy Badminton 
Kamareddy Badminton Academy, Beside Forest Office, 

Kamareddy 



11 Karimnagar Judo Government Regional Sports School 

12 Nizamabad Archery Archery Centre, Rajaram Stadium, Nizamabad 

13 Hanumakonda Boxing 
Government High School, Ground, Near Ashok theatre, 

Hanumakonda 

14 Warangal Judo O-City Stadium, Laxmipuram 

15 Mahabubabad Kho-Kho ZPPHS School Grounds Kesamudram 

16 Siddipet Cycling Ranganayak Sagar, Chandulpur, Lingareddypally 

17 Suryapet Kabaddi KRR Govt. Arts & Science College, Kodad 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Girls Boys Total

1

High 

Performance 

Centre-

Nadiad

Athletics 

(OSOG),    

Table Tennis,   

Wrestling,                 

Sport Science

306 360 666

    Athletics- Synthetic

Table tennis -Wooden 

Turf

Archery – Grassy

Wrestling- Wooden Turf

Taekwondo- Wooden 

Turf

Volleyball -Wooden 

Turf & Muddy

1 DSDO

4 District Coach- 

Archery, Wrestling,  

Athletics ,Cricket

3 District Coach- 

Volleyball

1 Senior Volleyball 

Coach

4 Contract Coach-

5 Sports Physiotherapy

3 Nutritionist

2 Tally Operator

3 Project Executive

Sports Science Equipment, 

Audio/Video and digital 

analysis,Medical 

Centre/Infirmary, Sports 

Equipment Storage 

Space,Recreation Room, 

Library cum Study Room

Total Capacity 666 

(306 Girls & 360 

boys)with Dorms and 

Rooms, laundry 

Facilities, Dinning 

Room, Kitchen and 

24 washrooms

Annexure II

Facilities Available Hostel Facility

GUJARAT       

Athletics (OSOG),Table Tennis, Wrestling

Strength
S

N

Name of the 

Centre

Discipline / 

Other Facility
Available FOP

Available Strength of 

Manpower Girls Boys 

Total ( Sports & 

Sports Science Staff)



Annexure III 

 

 1. List of KICs in Uttar Pradesh where discipline-change request has been received  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

2. List of KICs in Karnataka where discipline-change request has been received 

 

SN 
Name of 

District 
KIC Name 

Sanctioned 

Discipline 

Proposed 

Discipline 

1 Koppal District Stadium Sports School Judo Volleyball 

2 Chikkamagalur District Stadium Sports School Judo Athletics 

3 Raichur District Stadium Sports School Swimming Athletics 

 

 

3. List of KICs where change of district request received (Andhra Pradesh) 

 

  
 
 

 

SN  
District KIC Name 

Sanctioned 

Discipline 

Proposed 

Discipline 

1 Mathura 
Late Mohan Pahalwan Sports 

Stadium Ganeshra, Mathura 
Judo Wrestling 

2 Bahraich 
Indira Gandhi Sports Stadium 

Bahriach 
Badminton Football 

3 Balia Veer Lorik Sports Stadium, Balia Badminton Athletics 

4 Fatehpur Sports Stadium, Fatehpur Badminton Athletics 

5 Gonda Sports Stadium Gonda  Badminton Hockey 

6 Ambedkar Nagar 
Eklavya Sports Stadium, Ambekdar 

Nagar 
Badminton Athletics 

7 Sravasti Sports Stadium, Sravasti Badminton Kabbadi 



Annexure IV 

Consumable Sports Equipment requirement in NCoEs 

SN Discipline 
No. of 

Athletes 

Amount 

per 

athlete 

Total 

Expenditure 

as per norms 

1 Archery 167 100000 16700000 

2 Athletics 310 50000 15500000 

3 Boxing 209 60000 12540000 

4 Cycling 185 60000 11100000 

5 Fencing 132 100000 13200000 

6 Football 52 40000 2080000 

7 Gymnastics 71 40000 2840000 

8 Handball 51 40000 2040000 

9 Hockey 432 60000 25920000 

10 Judo 185 40000 7400000 

11 Kabaddi 108 40000 4320000 

12 

Kayaking & 

Canoeing 
93 40000 3720000 

13 Kho-Kho 5 40000 200000 

14 Para-sports 46 40000 1840000 

15 Rowing 51 40000 2040000 

16 Shooting* 88 100000 9820000 

17 Swimming 34 40000 1360000 

18 Table Tennis 28 100000 2800000 

19 Taekwondo 118 40000 4720000 

20 Volleyball 39 40000 1560000 

21 Weightlifting 171 40000 6840000 

22 Wrestling 130 40000 5200000 

23 Wushu 90 40000 3600000 

  Total 2795   157340000 

 

Non-consumable Sports Equipment requirement in NCoEs 

S.N Lead RD Discipline 
No. of 

NCOEs 
Non-Consumable 

1 Bangalore Hockey(T) 10 16574730 

3 

Bhopal 

Judo(T) 3 5524000 

4 Wushu (NT) 3 3930000 

5 

Kolkata 

Gymanstics(NT) 3 18260500 

6 Table Tennis(T) 1 1796480 

7 

Lucknow 

Taekwondo(NT) 4 6660000 

8 Wrestling(T) 3 9240384 

9 Patiala Athletics(T) 11 10848114 



S.N Lead RD Discipline 
No. of 

NCOEs 
Non-Consumable 

10 Fencing(T) 4 3837621 

11 Weightlifting(T) 6 20227620 

12 

Sonepat 

Archery(T) 5 
18655950 

13 Boxing(T) 5 0 

14 

Trivandrum 

Football(NT) 3 2134169 

15 Volleyball(NT) 2 9103950 

16 Kayaking & 

Canoeing(NT) 3 

30228976 

17 Rowing(T) 2 48814000 

18 

Gandhinagar 

Handball(NT) 1 186800 

19 Kabaddi(NT) 4 1409000 

20 Kho-Kho(NT) 1 241300 

21 
Para-Swimming 

(NT) 1 278800 

22 
Para-Athletics 

(NT) 1 0 

23 

Stadia 

Cycling (T) 5 26500000 

24 Shooting (T) 1 0 

25 Swimming (T) 1 109740 

    Total 83 23,45,62,134 

 

 

Consumable Sports Equipment requirement in STCs 

S.N Discipline Consumables (In Rs.) 

1 Badminton 3239000 

2 Judo 1177000 

3 Gymnastics 2136640 

4 Table Tennis 289600 

5 Taekwondo 10812850 

6 Wrestling 530652 

7 Athletics 13670005 

8 Fencing 270550 

9 Weightlifting 1710370 

10 Archery 8707800 

11 Boxing 17125000 

12 Volleyball 3437600 

13 Kayaking & Canoeing 823816 

14 Rowing 17800 

15 Handball 1716186 



S.N Discipline Consumables (In Rs.) 

16 Kabaddi 64600 

17 Kho-Kho 33800 

18 Cycling 922000 

19 Shooting 398000 

20 Swimming 1112069 

 21 Basketball 2393055 

22 Hockey 5527500 

23 Softball 423000 

24 Sepak Takraw 1963150 

  Total 7,85,02,043 

 

Non-consumable Sports Equipment requirement in STCs 

S.N Lead RD Discipline 
Non-Consumable 

(In Rs) 

1 Bangalore Badminton 1598000 

2 Bhopal 

Judo 4140000 

Softball 402000 

Basketball 3849780 

3 Kolkata 
Gymnastics 35515940 

Table Tennis 289700 

4 Lucknow 
Taekwondo 8616118 

Wrestling 10968884 

5 Patiala 

Athletics 20045605 

Fencing 1547400 

Weightlifting 32714075 

6 Sonepat 
Archery 20204071 

Boxing 11250000 

7 Trivandrum 

Volleyball 1331300 

Kayaking & Canoeing 4149406 

Rowing 5541000 

8 Gandhinagar 

Handball 786880 

Kabaddi 819800 

Kho-Kho 1278600 

9 Stadia 

Cycling 6520000 

Shooting 68000 

Swimming 1301200 
   Total 17,29,37,759 

 
 

 



Annexure V A
PROPOSAL  

KHELO INDIA ZONAL ARCHERY TOURNAMENTS(KIZAT) 
 
 

Concern:  
 
It has been observed that due to various reasons grassroot level Archers are not able to participate in National/State 
level competitions and due to lack of competitions at the lower level, they do not get enough chance to compete 
and their enthusiasm for the game melts down with time, and eventually, their sports career comes to an end. 
 
There is no dearth of Archery talent in the country, particularly in Archery and has still enough space to broad base 
this ancient game so that a large pool of talent can be lined up to groom them as future National and International 
medal winners. In order to emerge as a sporting superpower, there is a need to be focused on a structured program 
for grassroots sports development. 
 
 

Objective/Vision : 
 
The prime aim of introducing Khelo India Zonal Archery Tournaments is to develop the sports ecosystem at the 
grassroots level by providing competition edges so that more and more young Archers can be attracted to compete 
at nearby places which will ultimately help to identify the quality Archers from quantity.  

 
Advantage and impact :  
 
This initiative will surely yield fruitful results in the long run in attracting and motivating the youth towards archery 
and will help in grooming the talent of the region. 
 
 

Division of Zone : 
 

Member State/UTs of Archery Association of India are divided into following five zones -   
 

• North Zone- Delhi, Haryana, UP. Uttarakhand, J&K, Chandigarh, Punjab and Ladakh 

• East Zone - Bihar, Jharkhand, Chhattisgarh, West Bengal and Sikkim 

• West Zone - Maharashtra, Goa, Madhya Pradesh, Gujarat, Daman & Diu and Rajasthan 

• South Zone -             Andhra Pradesh, Telangana, Odisha, Kerala, Tamilnadu, Karnataka and Puducherry 

• North-Eastern Zone-Assam, Manipur, Meghalaya, Mizoram, Nagaland, Arunachal Pradesh and Tripura  

 

Locations for conducting events  
 

The under mentioned cities are tentatively identified for conducting ten (10) Zonal Archery Tournaments (2 in each 
zone) in Phase-1 where the basic required infrastructure and ground equipment are in place- 
 

• North Zone  - Jammu & Dehradun    

• East Zone   - Jamshedpur & Kolkata 

• South Zone  - Chennai & Vijayawada 

• West Zone   - Amravati & Jaipur 

• North-East Zone  - Shillong & Gangtok 



 
 
 

Eligibility  
 
Any Archer (State or District level) of any category (Recurve/Compound/Indian Round) and of any age (Senior/Junior) 
can come and participate in his/her respective zone as per his/her geographical location in the Khelo India Zonal 
Archery Tournament. 
 
 

Competition Formate  
 
Only Individual Competition (2 X 70 Mtrs/60 Mtrs/50 Mtrs) in the following categories would be conducted -  
 

• Recurve Senior and Junior (Men & Women) 

• Compound Senior and Junior (Men & Women) 

• Indian Round Senior and Junior (Men & Women) 
 
 

Duration & Period 
 
Each Khelo India Zonal Archery Tournament will be of one day only and all the events will be held between November, 
2022 to March, 2023. 
 
 

Boarding, lodging, Travel & Local Transportation for participants  
 
Participating Archers and team officials will be responsible for making their own boarding, lodging, travel and local 
transport arrangements and for bearing the expenses involved. 
 
 

Budget/Funds  
 
• Sports Authority of India will extend Financial Assistance @ Rs.50,000/- per Khelo India Zonal Archery 

Tournament to the host State Associations through the Archery Association of India to meet the operation 
and technical expenses on the specific heads including Tenting, PA system, Stationery, Water, TA/DA, and 
boarding & lodging to technical officials.  

• The host State Associations will be free to generate additional funds through grants/ sponsorship/ 
advertisement from government and non-government department for meeting the other expenses.  

• The host State Associations may collect the Registration Fee @ Rs.200/- from each participant subject to the 
prior approval of the AAI. 

 

Role of Host State Association 
 

• The host State Associations will be responsible to provide proper field of required standard, field equipment 
like target stand, target buttresses, target faces, target pins, placement and general field facilities like 
tenting, stationery, PA system, Water etc. Checklist with costing is attached as Annexure ‘A’ 



• One National Judge and three State level Judges will be appointed by the host State Association to conduct 
the event. TA/DA will be disbursed to the appointed officials as per the AAI governing rules. LOC has to 
arrange boarding, lodging and transportation (if any) for the appointed TOs for not more than 2 days.  

• Branding (Signages, Banners) would also be arranged by the host State Associations as per the directives.  

Schedule of the KIZAC 
  
Qualification Round 
8.00 am – 8.30 am   -  Free Practice 
9.00 am – 10.30 am  -  Qualification Round for M& W Indian Round (Senior & Junior)  
10.45 am – 12.15 pm  -   Qualification Round for M& W  Recurve  & Compound ( Senior and Junior)  
12.15 pm – 1.30 pm  -    Lunch Break 
2.00 pm – 3.30 pm  -    Individual Elimination Round for IRM + IRW (Senior & Junior) 
3.45 pm – 5.15 pm  -    Individual Elimination Round for RM+RW+CM+CW ( Senior & Junior) 
5.30 pm   -   Prize Distribution 
  



 

 
 

   Annexure – ‘A’ 

Budget for conducting Khelo India Zonal Archery Tournament 

 Quantity 
No.of 
Days 

Per Unit Total Borne by 

Target Buttresses  20      

To be borne by the 
host State Association  

Target Stand 20      

Target Faces( 122 cm) 100      

Small Target Faces 50      

Target Pins 200      

Flags 20      

Target Nos 50      

Iron Peg 20      

Iron Nails 100      

Tables 5 2 200 2000  
 
 
 
 

To be provided by 
host State Association 

at SAI cost 
  

  
  
 
  

Chairs 50 2 50 2500 

PA system 1 2 10000 10000 

Shamiana/tent  3  2 8000 18000 

Certificates      5000  

Banners        15000 

Stationery        5000 

Water        3000 

Computer & Printer        10000 

Stay & Food TOs    7500 

 TA/DA to TOs  4     10000 
         

Total        50000   
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RUPESH SINGH <rupeshsinghpoteams@gmail.com>

Khelo India Zonal Archery Tournaments in 10 cities

5 messages

Indian Archery <indian.archery@yahoo.in> Sun, Sep 11, 2022 at 5:16 PM
To: RUPESH SINGH <rupeshsinghpoteams@gmail.com>
Cc: Shashank Bhardwaj-AD SAI <shashank.bhardwaj@gov.in>, Pramod Chandurkar <archerypramod@gmail.com>, sanjeeva singh
<sanjeevasingh@tatarealty.in>

Dear Shri Rupesh

Attached is the draft proposal(in editable format) for conducting Khelo India Zonal Archery Tournament in 10 different cities under
Khelo India which was discussed in the ACTC meeting on 5th September, 2022  with a copy to the Secretary-General, AAI and HPD 

Thanks 


GUNJAN ABROL
Assistant Secretary
Archery Association of India

DDA Yamuna Sports Complex, Gate No.2,

Near Archery Ground, Surajmal Vihar, Delhi - 110092


Draft Proposal -Khelo India Zonal Archery Tounaments.docx

30K

Sanjeeva Singh <sanjeevasingh@tatarealty.in> Sun, Sep 11, 2022 at 8:43 PM
To: Indian Archery <indian.archery@yahoo.in>, RUPESH SINGH <rupeshsinghpoteams@gmail.com>
Cc: Shashank Bhardwaj-AD SAI <shashank.bhardwaj@gov.in>, Pramod Chandurkar <archerypramod@gmail.com>

Dear Gunjan … pls add medals of 15000/- and reduce banners to 5000/- and PA system to 5000/-. 
Also no of targets has to be increased to min 40 -50 for conducting Sr/ Jr snd Sub JE event in Tec/ Comdo/ Indian 

Get Outlook for iOS

 
From: Indian Archery <indian.archery@yahoo.in>

Sent: Sunday, September 11, 2022 5:16:10 PM

To: RUPESH SINGH <rupeshsinghpoteams@gmail.com>

Cc: Shashank Bhardwaj-AD SAI <shashank.bhardwaj@gov.in>; Pramod Chandurkar <archerypramod@gmail.com>; Sanjeeva Singh
<sanjeevasingh@tatarealty.in>

Subject: Khelo India Zonal Archery Tournaments in 10 cities
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Sanjeeva Singh <sanjeevasingh@tatarealty.in> Sun, Sep 11, 2022 at 10:24 PM
To: Indian Archery <indian.archery@yahoo.in>, RUPESH SINGH <rupeshsinghpoteams@gmail.com>
Cc: Shashank Bhardwaj-AD SAI <shashank.bhardwaj@gov.in>, Pramod Chandurkar <archerypramod@gmail.com>

Dear Gunjan … pls add medals of 15000/- and reduce banners to 5000/- and PA system to 5000/-. 

Also no of targets has to be increased to min 40 -50 for conducting Sr/ Jr and Sub Jr event in Rec/ Compd. /Indian.

Also we need to select the City which are not in an around the NCOE where Zonal Meets are being held… suggestion could where the State
Academies/ STCs are present who have the targets and the ground and personnel to hold the meets.. like
 YSC Delhi, MP Academy, Bhopal,
STC Ranchi, STC Hyderabad/ Volga Archery Academy, Vijayvada, STC Raipur, ASI Pune, Hussaini Archery Centre, Chennai, Archery Centre-
Meerut/Mathura, KIT, BBsr, HVPM Amravati.

Pramod may decide the Centres and suggest.

 

 

 From: Indian Archery <indian.archery@yahoo.in>

Sent: Sunday, September 11, 2022 5:16:10 PM

To: RUPESH SINGH <rupeshsinghpoteams@gmail.com>

Cc: Shashank Bhardwaj-AD SAI <shashank.bhardwaj@gov.in>; Pramod Chandurkar <archerypramod@gmail.com>; Sanjeeva Singh
<sanjeevasingh@tatarealty.in>

Subject: Khelo India Zonal Archery Tournaments in 10 cities
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Dear Shri Rupesh

[Quoted text hidden]

Indian Archery <indian.archery@yahoo.in> Mon, Sep 12, 2022 at 12:11 PM
To: RUPESH SINGH <rupeshsinghpoteams@gmail.com>, Sanjeeva Singh <sanjeevasingh@tatarealty.in>
Cc: Shashank Bhardwaj-AD SAI <shashank.bhardwaj@gov.in>, Pramod Chandurkar <archerypramod@gmail.com>

Dear Shri Rupesh

The budget given for organizing the Khelo India Zonal Archery Tournaments is very less. Even after all the field equipment and computers, and
printers are provided by the host State Association, it is difficult to get the event done within the allocated budget of Rs 50,000/-. We were
aware of the medals suggested by HPD but had to be removed due to budget constraints.  After a lot of adjustments, somehow the budget was
made under the sanctioned limit. We would request to kindly enhance the budget allotted to some extent to maintain the minimum standard. 


We have planned to organize two events in each zone and have also made some modifications as per the suggestion of HPD.  There is a
possibility of some changes in the locations which can only be finalized in consultation with the respective host State Associations. 


Please find attached the revised draft proposal version 2 for the consideration and approval of the SAI. 

Thanks 


GUNJAN ABROL
Assistant Secretary
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Archery Association of India

DDA Yamuna Sports Complex, Gate No.2,

Near Archery Ground, Surajmal Vihar, Delhi - 110092


[Quoted text hidden]

Version 2 Draft Proposal -Khelo India Zonal Archery Tounaments.docx

30K

Sanjeeva Singh <sanjeevasingh@tatarealty.in> Mon, Sep 12, 2022 at 12:22 PM
To: Indian Archery <indian.archery@yahoo.in>, RUPESH SINGH <rupeshsinghpoteams@gmail.com>
Cc: Shashank Bhardwaj-AD SAI <shashank.bhardwaj@gov.in>, Pramod Chandurkar <archerypramod@gmail.com>

Dear Pramod … Totally agree with Gunjan that budget may be a constraint so as a first step to
Make the City Tournaments a success let us org use at Cities where Academy or STC or State funded Centres are there as they can absorb
some of the costs 

Get Outlook for iOS

 
From: Indian Archery <indian.archery@yahoo.in>

Sent: Monday, September 12, 2022 12:11:53 PM

To: RUPESH SINGH <rupeshsinghpoteams@gmail.com>; Sanjeeva Singh <sanjeevasingh@tatarealty.in>

Cc: Shashank Bhardwaj-AD SAI <shashank.bhardwaj@gov.in>; Pramod Chandurkar <archerypramod@gmail.com>

Subject: Re: Khelo India Zonal Archery Tournaments in 10 cities
 
[Quoted text hidden]
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                                                                                                                        Annexure V-B

Roles and Responsibilities

 

A. SAI 

 

i. Federation will finalize the league structure and location in consultation with SAI. 

The funding to be provided by SAI to Archery Association of India as per approval of 

DPAC; 

 

ii. Approval of backdrop, parameter board, logo size, position etc. will be approved by 

SAI on a one-time basis.   

 

 

B. Federation 

 

i. The entire conduct and organization of the league will be done by the federation. The 

federation will ensure smooth technical conduct through qualified referees and will 

supervise the leagues, maintain audit of accounts, disbursement of all grants and 

utilization Certificate etc. 

 

ii. The federation will be responsible for scheduling of matches, recce of 

stadiums/venues for equipment requirements etc. The federation will ensure 

registration of the participants, conduct, results, management of database, publicity 

etc. 

 

iii. They will come up with the minimum benchmark and ensure the same are followed. 

 

iv. The federation will be free to raise the sponsorship to support the league. The 

branding and sponsorship model will require one-time approval. While deciding the 

sponsorship model or commitment of expenditure, the long-term viability must be 

kept in mind.The participating teams will be allowed to have the logo on their apparel. 

 

v. The central sponsorship opportunity for different sponsors will be in the form of 

“Supported by…..”, “Powered by………”.There may be more sponsors for various 

activities and separate sponsors for the leagues in different cities. 

 

vi. The branding of Khelo India will be decided depending upon the size of league & 

expenditure involved. However, at least 50% of the branding will be available for 

raising sponsorship/local authorities. 

 

vii. Competition report at the end of league & two min AV with required highlights. 

 

C. State Government/ 

 

i. Playfields (without rentals or with rentals to be managed by the authorities). 

 

ii. All permissions/ clearance to conduct of the league. 

 

iii. Supporting NSFs for sponsorship etc 



iv. Publicity  

 

D. Participating Team/player 

 

i. It is expected that the teams are trained regularly to rise up to the standard of the 

game. 

 

ii. The teams/player will manage local travel, refreshment, medical kit etc. on their own. 

If, the team is from outstation, the accommodation and transportation will be managed 

by them at their own cost. The matches will be organized at regular interval which 

needs to be noted. 

 

iii. If the teams own the ground, the same shall be provided free of cost to the NSF. 

 

 

 

********** 

 



 

Annexure V C

Budget of the Khelo India Zonal Archery Tournament. 

Budget for conducting Khelo India Zonal Archery Tournament 

 Quantity No.of Days Per Unit Total Borne by 

Target Buttresses  20      

To be borne 
by the host 

State 
Association  

Target Stand 20      

Target Faces( 122 
cm) 

100      

Small Target 
Faces 

50      

Target Pins 200      

Flags 20      

Target Nos 50      

Iron Peg 20      

Iron Nails 100      

Tables 5 2 200 2000  
 
 
 
 

To be 
provided by 

host State 
Association at 

SAI cost 
  

  
  
 
  

Chairs 50 2 50 2500 

PA system 1 2 10000 10000 

Shamiana/tent  3  2 8000 18000 

Certificates      5000  

Banners        15000 

Stationery        5000 

Water        3000 

Computer & 
Printer 

       10000 

Stay & Food TOs    7500 

 TA/DA to TOs  4     10000 

Total        50000 x 10 Cities  Rs. 5,00,000/- 
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1. BACKGROUND 
 

  While all the components of the Khelo India scheme are gender neutral and 

offer opportunities to women for participating & excelling in sporting activities, the promotion 

of inclusiveness vertical under Khelo India scheme through Promotion of Sports among 

Women component endeavours to provide additional avenues for development of sports, 

competitions, leagues, and tournaments specifically for women.  

The component, Promotion of Sports among Women, under the Khelo India 

Scheme, aims for a holistic approach towards awareness about health & fitness and thereby 

promoting sports among women.  The organization of regular competitions is an important 

aspect for development of sporting culture. In the developed countries, training of the players 

is normally conducted during the weekdays and matches (competitions) within the city in the 

League formats are organised during the weekends. It enables to get each player the exposure 

of large number of matches in a year. In many countries, each player, at a very early age, gets 

exposure of 30-40 matches in a year.  

  Sports Authority of India (SAI) aims to provide support to National Sports 

Federation (NSF) to conduct Khelo India Women’s League / Tournament for multiple age 

groups, where-in funding in part or whole for technical conduct and other incidental expenses 

is provided by SAI. SAI and NSF shall endeavour to raise sponsorship for the 

tournament/league. 

These guidelines provide general instructions and expectations from multiple 

stakeholders for the conduct & organisation of the tournament / league.  

 

2. Objective 
 

• To increase the participation of women in Sports by organising various leagues  

• To utilise the leagues as a platform for Identification of new talents and evaluation  

of existing Khelo India athletes  

• To provide competition exposure to women athletes of different age categories  

across the Country 
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2. Roles & Responsibilities 
 

3.1   SAI/Khelo India 
• Finalization of the structure of the league/tournament and location in 

consultation with the respective National Sports Federation (NSF).  

• Provision of funding to the Federations as per the norms. 

• One time approval for branding, back drop, perimeter board, integrated logo, 

logo size, position etc. 

• Approval of list of invitees, minute to minute and branding element for       

Opening/ Closing/ Medal Ceremony. 

• Approval of any other element (residuary) not mentioned above. 
 

 

• Responsibility of SAI Regional Centres (RCs): 

• To constitute a coordination team of 3 members to liaise with state sports      

department, NSFs, State associations. 

• Ensuring invites to local MPs/MLAs and state officials 

• Local support, guidance and coordination 

• Ensure Khelo India branding is adequately covered as per approved protocols 

• Adequate coverage in local media of opening / closing / medal ceremony 

as well the league/tournament  

 

3.2   National Sports Federation 
• NSFs with the help of its units will run the Leagues/Tournaments. The cities/ 

locations of the league will be finalized by the Federation in consultation with 

SAI. 

• Recce of venues for equipment and other requirements. 

• Ensure registration of the teams/participants, schedule of matches, results, 

management of database and publicity etc. 

• Responsible for the entire conduct and organization of the league/tournament. 

NSFs will come up with the minimum benchmark and ensure the same are 

followed. 

• Technical conduct to be ensured through qualified Referees, Technical Officials 

and Competitions Managers. Games Technical Conduct Committee (GTCC) 

may be formed accordingly.  

• Endeavour for production & broadcast of the league/tournament with approval 

of SAI 

• Live streaming/telecast can be done with approval of SAI 

• Ensuring recruitment of sufficient volunteers and their general and sports 

specific training 

• Supervise the league, maintain and audit of accounts and timely submission of 

Utilization Certificates etc. 

• Arrange the details of the winners (including financial account) 

• All registrations and other related information to be updated on National Sports 

Repository System (NSRS) portal 

• A comprehensive Report to be submitted after the tournament along with a 30 

seconds audio visual clip. 
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• The aforesaid responsibilities lie with the selection committee for a discipline 

where NSF is not recognized. 

 

3.3 National Sports Federation/ Local Partner 
• To provide playfields (without rentals or with rentals to be managed by the 

authorities) 

• Arrangement of medical facilities, including ambulance at the venue 

• To have all permissions/ clearance regarding conduct of the league. 

• Local publicity through Out-of-Home (OOH) / Municipal wards / Radio, etc.  

• Ensuring adequate security during the event 

 

3.4  Participating Team / Individual participant(s) 
• The team/participant to manage local travel, refreshment, medical kit, etc. on its 

own 

• If the team/participant is from outstation, accommodation and transportation to be 

managed at their own cost 

• If the teams own the ground, the same shall be provided free of cost to the 

organizers. 

• The team should have a coach and manager. 

• It is expected that the teams are trained regularly to raise the standard of the game. 
 

4. Ceremonies 
 

4.1 Opening Ceremony (not more than 40 minutes) 

•  NSF to conceptualise, organise, manage, coordinate and execute the Opening 

Ceremony with approval of SAI 

• Preparing list of invitees, dais plan, minute to minute program, etc. 

• Protocol management for VIPs and spectator management 

• Endeavour to include local cultural element 

• Ensure adequate PR / media / social media coverage of the event 

• Invite ex-International player/s to motivate young athletes  

• Minute-to-minute program 

 

4.2 Medal Ceremony- 

• Ensure participation certificates are distributed on a timely basis 

• Availability of medals for winners / participants 

• Align medal ceremonies with closing ceremony, as far as possible 

• Adequate media coverage 

• Photographs, videos, etc.  

 

4.3 Closing Ceremony 

• Felicitate outstanding players 

• Summary of the current tournament 

• Update about next edition of the tournament, if any 
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• Minute-to-minute program 

• Vote of thanks 

The guests / dignitaries, branding and Minute-to-minute program for all ceremonies shall be 

approved by SAI.  

5. Funding Mechanism 
 

• Funds shall be provided by SAI. Funds shall be released as advance up to a 

maximum of 75% of sanctioned amount of operational / technical conduct to 

NSFs 

• NSFs shall maintain proper accounts & books of utilisation of funding open to 

scrutiny and inspection by SAI 

• NSFs to ensure accurate bank account information is captured to transfer the 

prize money to winners.  

• Any expenditure exceeding sanctioned amount shall be incurred after approval 

from SAI and borne by NSF. NSF shall supervise disbursement of all funds. 

• All money/services/support raised by way or sponsorship/partnership to be 

spent during the competition. 

6. Talent Identification 
 

SAI shall endeavour to send experts to competitions for scouting talent. Alternatively, 

for timing-based disciplines, the result sheet or any outstanding timing so achieved 

may be shared by NSF.  

 

Responsibility of High-performance Managers (HPMs): 

• Identify talented athletes based on skills. If possible, collect as much video 

evidence as possible 

• Shortlist talented athletes and ensure all shortlisted athletes are registered on 

Khelo India National Sports Repository System (NSRS) portal 

• If required, consolidate any other relevant data pertaining to the athletes to 

evaluate athlete proficiency  

• Plan assessment camps for shortlisted athletes 

• Performance evaluation of existing Khelo India Athletes playing  in the 

leagues/tournaments and collecting relevant data for the same 

 

8. Branding & Marketing Guidelines  
Branding is an integral part of any sporting competition, including competitions held under 

Khelo India. The significance of Khelo India’s brand name and logo are key assets around 

which Khelo India tries to build strong relationships with the general public and participating 

entities. Branding elevates the look and feel for the entire game.  

 8.1 Branding 

01-43001(07)/3/2022-HO-Sports for Women
49939/2022/HO - Sports for Women

6/12



 

7 
 

• NSFs to ensure only the approved Composite Logo is used for all branding 

purposes. 

• The name of the competition shall mandatorily include key words like “Khelo 

India Womens’ League / Competition / Tournament” 

• All branding related elements / templates will be approved by SAI (one-time 

approval) 

• Branding of the competition will be decided depending upon the size of 

competition and expenditure involved 

• Size of Khelo India logo shall not be smaller than any other logo 

• Appropriate branding of Field of Play by perimeter boards 

• 50% of the branding will be available to NSF 

•  NSF to do Khelo India branding on the remaining 50% 

• Branding for sponsorship taken by NSF/local partner to give additional benefit 

to the athletes or to improve standard of the competition (not approved by govt 

funding) to be approved by SAI. 

• The participating teams will be allowed to have the logo on their apparel 

8.2 Marketing & Media 

• NSF with explicit approval of SAI may partner with broadcast / streaming 

agencies for Khelo India Women’s League. Else, SAI reserves the right to 

advertise and promote the league in audio print, broadcast (Television and 

Radio), electronic, digital and social media.  

• SAI shall have the right to organise press conferences/ issue press release and 

give media interview pertaining to the League and its athletes. SAI shall give 

due mention to NSF in all such advertisement and promotion 

• If NSF is to do any advertising or promotion of the League via various media, 

organise press conferences, permit the issuance of press release or other 

publicity, grant any interview, presentations, make public statements and 

otherwise publicize general matters,  SAI may be informed accordingly. 

Branding for press conferences to be approved by SAI . One SAI representative 

to be present during press conference. NSF shall ensure to give due mention to 

Khelo India in all such advertisement and promotion 

• NSF shall share in advance all the proposed media releases and upon due 

approval of SAI shall release the same 

• SAI shall ensure that the communication strategies adopted for the Tournament 

by SAI shall include the NSF branding 

• NSF shall mention “Khelo India” in all its communication 
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9. Checklist 
 

9.1 Pre-competition 

Activity Responsibility 

 Finalization of tournament structure and format with dates NSF 

 Approval of tournament structure, format with dates SAI 

 Budget of the tournament NSF 

 Approval of budget SAI 

 Deputation of Technical Officials, Competition Managers, referees 

and support staff 

NSF 

 Venue finalization and inspection NSF + SAI 

 Finalize branding elements, creatives, etc. NSF 

 Approve branding elements, creatives, etc.  SAI 

 Regulatory approvals (Police, Municipality, Fire Dept., State Govt., 

etc.) 

        NSF/Local Partner 

 Finalization of medical facilities, doctors, ambulance, etc. NSF 

 All permissions / clearances NSF/Local Partner 

 Finalizing sponsorship structure NSF 

 Approve Sponsorship structure SAI 

 FOP readiness NSF 

 Identification & training of volunteers NSF 

 Participant invitations & registrations NSF 

 Communication of schedule to participants NSF 

 Indemnity waiver from participants NSF 

 Designing Opening Ceremony NSF 

 Approval of opening ceremony format SAI 

 List of dignitaries and invitations  NSF + SAI 
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9.2 During competition 

Activity Responsibility 

 FOP readiness NSF 

 Availability of internet connection for upstreaming, etc. NSF 

 Arrangement of medical facilities, staff including ambulance NSF. 

 Changing rooms, toilets, etc.  NSF 

 Opening Ceremony management NSF 

 Spectator management, protocol management NSF 

 Fixtures sheet NSF 

 Referees, technical officials, support staff  NSF 

 Result Management NSF 

 Clean & Waste management NSF 

 Dispute resolution NSF 

 Photography / Videography NSF 

 Prize distribution NSF 

 Collecting information of participants including bank account 

details & NSRS updation 

NSF 

 Designing & executing Closing Ceremony NSF 

 Approval of Closing Ceremony SAI 

 Security protocol during the event NSF/Local Partner 

 

 

9.3 Post-competition 

Activity Responsibility 

 Bank account details of the teams/participants  NSF 

 Venue wrap-up NSF 

 Post tournament press release NSF & SAI 

 Submission of UCs NSF 

 Settlement of UCs SAI 

 Post tournament report and short AV NSF 
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Annexure I - SUGGESTIVE BRANDING DESIGNS 
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Annexure II 

Restricted Product Categories 

SN Category SN Category 

1 Tobacco Products 12 Unsafe Supplements 

2 Weapons and Explosives 13 Lottery 

3 
Derogatory Personal, Political, 

and Religious Content 
14 Multi-Level Marketing 

4 
Spy Cams and Surveillance 

Equipment 
15 Over-the-Counter Drugs 

5 Counterfeit Goods 16 Spyware and Malware 

6 Adult Products and Services 17 Personal Loans 

7 Alcohol 18 Online Pharmacies 

8 Dating 19 Politics 

9 Gambling 20 Recreational Drugs 

10 Hacking and Surveillance 21 

Any other category that MYAS/SAI 

on its sole discretion feels 

inappropriate to be included as 

Sponsor 

11 Prescription Drugs   
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Annexure - VI

 

Roles and Responsibilities - Khelo India Youth Games 2022 
 

S. No. Particulars Implementing Agency for KIYG Madhya Pradesh, 2022 

1. Coordination SAI 

2. Protocol HOST STATE 

3. Venue Operations HOST STATE 

4. Venue Overlays HOST STATE 

5. Accommodation and Catering HOST STATE 

6. State Coordination HOST STATE 

7. Transportation HOST STATE 

8. Volunteers HOST STATE 

9. Spectator Engagement HOST STATE 

10. Medical Services HOST STATE 

11. Sports Equipment HOST STATE 

12. Sports Presentations Jointly by SAI and HOST STATE 

13. Opening Ceremony HOST STATE 

14. Branding SAI 

15. Marketing SAI 

16. Accreditation SAI 

17. Media and Communication SAI 

18. Talent Identification Jointly by SAI and NSFs 

19. Design Agency SAI 

20. Sports Kits SAI 

21. Timing, Scoring and Results (TSR) NSFs 

22. Dope Control and Medical. NADA 

23. 
Preparation of Games Schedule for the Khelo India 

Youth 

Games 2022 

SAI 

24. Nomination Criteria and handling of Khelo India 
portal 

SAI 

25. Nomination of athletes NSFs 

26. 
Provisioning of Technical Officials and Competition 

Managers 

and conduct of the Games. 

NSFs 

27. 
Provision of Sports specific volunteers and 

management 

thereof. 

NSFs 

28. 
Ascertainment of kits sizes of all Athletes/Technical 

Officials/Competition Managers. 
NSFs 

29. Sports Infrastructure HOST STATE 
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Annexure VII 

Engagement of PMU for Games Management System 

 

Khelo India Games Management System (Khelo India GMS) forms the backbone for providing end-to-end 

digitalisation for the Khelo India Games, and enables the following: 

1. It allows for online registration and nomination of Athletes and other stakeholders of Khelo India Games 

namely Technical Officials, Volunteers etc., thus ensuring smooth onboarding of different stakeholders. 

2. It provides for one-stop dashboard solution for all critical stakeholders like Athletes, Technical Officials etc., 

whereby they can view the status of their Document verification, accreditation, travel, accommodation, schedules and 

results, thus aiding in smooth and transparent flow of information. 

3. It enables effective and easy coordination among different stakeholders namely GTCC members, Functional 

Area Heads, Competition Managers etc. by providing up-to-date and credible information.  

4. The Timing-Scoring-Result module of Khelo India GMS facilitates in providing online live scores, schedules, 

medal Tally etc. for different stakeholders and citizens at large. 

5. It helps in better record keeping of data (including legacy data), thus enabling in report generation and better 

decision making.  

3. In this regard, Sports Authority of India had partnered with M/s Star India for broadcast, production and media 

rights for Khelo India Youth Games. As a part of this arrangement M/s Star India committed to produce and broadcast 

the event in popular channel as well as spend 20 Crore per edition on promotion, and the requirement of Khelo India 

GMS was met under this partnership. However, the same arrangement is going to expire with the fifth edition of 

upcoming Khelo India Youth Games which is going to be held at Madhya Pradesh in the year 2023. 

4. However, the usage of Khelo India GMS is not only restricted to the upcoming Fifth edition of Khelo India 

Youth Games, but it is also required for subsequent Khelo India Youth and University Games. Also, the Khelo India 

GMS must be in-line with the requirements of Khelo India Games catering to all the editions, scalable, configurable 

and secured. Thus, Khelo India GMS is long-term and sustained requirement, the development of which is not feasible 

within the existing scheme of arrangement with M/s Star India, which is due to expire with the fifth edition of 

upcoming Khelo India Youth Games.  

5. In addition, it is pertinent to note that the scope of work for the existing PMU for IT Applications at SAI, 

includes development and maintenance services for National Sports Repository System, Khelo India Fitness 

Application, Fit India Mobile Application and Portal, Khelo India Dashboard and DBT Portal. As the provision for 

Khelo India GMS was done through the arrangement with M/s Star India, it was not possible to anticipate the 

requirements of Khelo India GMS, and include the same within the scope of existing PMU for IT Applications at 

SAI.  

6. In view of the above, it is proposed hire the technical resources through NICSI Tier III empaneled agencies 

for ensuring development and maintenance of the state-of-the-art Khelo India GMS, for both the Youth and 

University editions. As per the best practices for Software Cycle, the engagement of resources may be divided into 

the development and maintenance (and support) phases. The resources deployed during the development phase for a 

period of 6 months would be responsible for designing and implementing technical architecture of Khelo India GMS, 

writing and optimizing source code, testing, deployment of application staging/production server. Thereafter, the 

resources deployed during the maintenance (and support) phase would be responsible for bug resolution, support 

services, monitoring of error log, service enhancements etc. The phase-wise details of technical resources, along with 

the estimated cost and duration are presented below are presented below: 
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Phase I – Development Phase (6 Months) 

S. No Designation/Role No Monthly Estimated 

Cost (inclusive of all) 

Total Estimated Cost 

(inclusive of all) 

A B (C = AXBX6 Months) 

1 Designer (UI) (Level VI) 1 67488 404928 

2 Designer (UX) (Level VI) 1 67488 404928 

3 Tester (Level VII) 2 80985 971820 

4 Developer (PHP/Laravel) (Level XI) 3 128226 2308068 

5 Mobile App - IOS Developer (Level XI) 1 128226 769356 

6 Mobile App - Android Developer (Level 

XI) 

1 128226 

769356 

7 Project Lead / Manager (Level XVI) 1 222708 1336248 

Total 10  6964704 

 

Phase II– Maintenance and Support Phase (6 Months after the Phase I) 

S. No Designation/Role No Monthly Estimated 

Cost (inclusive of all) 

Total Estimated Cost 

(inclusive of all) 

A B (C = AXBX6 Months) 

1 Tester (Level VII) 1 80985 485910 

2 Developer (PHP/Laravel) (Level XI) 1 128226 769356 

3 Mobile App (Level XI) 1 128226 769356 

7 Project Lead / Manager (Level XVI) 1 222708 1336248 

Total 4  3360870 

 

7. The above resources would be responsible for providing development along with support and maintenance 

services of various modules of Khelo India GMS including Registration, Accreditation, Document Verification, Kit 

Distribution, Accommodation-Catering-Travelling and Timing-Scoring-Result modules, thus ensuring in smooth 

conduct of Khelo India Games. 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Annexure – VIII

 

Concept note on “City League” 

 

The organization of regular competitions is an important aspect for development of 

sporting culture. In the developed countries, training of the players is normally conducted 

during the weekdays and the matches/competitions within the city in the League formats are 

organized during the weekends. In many countries, each player, at a very early age, gets 

exposure of 30-40 matches in a year. 

 

In view of the above, it is important to introduce new format of competitions to 

strengthen the domestic structure. Therefore, to drive a sustainable sports culture and build a 

legacy, the concept of “City League” is being proposed. The objective is to enable maximum 

and continuous participation across disciplines from 10,000+ school athletes beginning from 

the first edition. 

 

SAI envisages to conduct the pilot run of the “City league” in Delhi as “Khelo Delhi/Khelein 

Delhi” and eventually expand this to other cities across India. In this regard, various towns and 

cities will be identified by SAI in consultation with different stakeholder such as State 

Govt./Local Authorities/Municipal bodies, State Sports Associations, School Sports Bodies 

and Event Management Company (EMA). Additionally, the following roles and 

responsibilities have been identified for each stakeholder: 

 

State Govt./Civic Body 

i. Provision of infrastructure, ensure permissions and licenses, liaise with sports 

association and other stakeholders to achieve objectives of the league in an optimum 

manner. 

ii. Provide required promotional inventory available on a FOC basis in terms of 

hoardings, radio, television ad space and any other Government/Civic body owned 

inventory available to promote the games and maximize participation. 

iii. Sponsor all athletes from government and municipal corporation schools to enable 

full participation from all strata of society. 

 

State Sports Associations 

i. Support for technical conduct and technical manpower to conduct the league. 

ii. Participation and infrastructure intelligence around estimated number of 

participants and potential venue options. 

iii. Comply with all media, public relations, and content related requirements. 

 

School Sports Bodies 

i. Provision of the database and points of contact for each school to enable smooth 

registrations. 

ii. Personal intimation to all schools in Delhi to encourage/direct them to participate 

whole heartedly in the games. 

iii. Facilitate meetings with regards to induction, pre-games instructions & feedback. 



 

 

Event Management Agency 

i. Conceptualize, plan, execute and expand the games while incorporating the 

valuable inputs provided by SAI. 

ii. Create a Digital platform to enable online registrations, preparation of schedule, 

display scores, results, updates, and host sports ed-tech content. 

iii. Liaise and co-ordinate with multiple stakeholders such as SAI, Schools, Athletes, 

Sports Associations, Vendors and Third Parties to ensure smooth operations. 

iv. Gather inputs around structure and requirements of the league in terms of manpower 

(technical and non-technical), On- ground support, schedule and events calendar 

and deploy a team of dedicated experts to execute things. 

v. Create logo, brand kit & brand guidelines including the design, language, colours, 

and other elements as may be required. Execute the branding, technical & overlays 

plan in a timely manner 

vi. End-to-end management of Sports presentations (Opening ceremony, closing 

ceremony, medal ceremony etc.) and Apparels including design, quantity & quality, 

production, distribution, and inventory management.  

vii. Develop a strategy and line of communication, which will form the base for all 

promotional and marketing activities across different platforms 

viii. Undertake volunteer management, venue management and prepare a post-games 

report. 

Further, to run the League smoothly, a State Level Steering Committee will be constituted as 

under: 

i. Secretary (Sports), State Govt. or his nominee (not below the rank of Jt. Secretary 

to the State: Chairman 

ii. President, State Association, or his nominee: Co-Chariman 

iii. Representative of SAI: Member 

iv. 3 eminent persons interested in the field of sports (one each to be nominated by SAI, State 

Govt. and Federation): Member 

One local level Organising Committee will be formed by the Steering Committee. The Steering 

Committee will meet once or twice a year to finalize the structure and financial viability of the 

league and to empower the stakeholders so that the Leagues are properly conducted. 
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DISCLAIMER 

 

1. The information contained in this Request for Proposal Document (hereinafter known as “RFP 

Document”) or subsequently provided to Bidder/s in documentary form by or on behalf of 

Sports Authority of India (“SAI”) or any of their representatives, employees or advisors 

(collectively referred to as “Representatives”), is provided to Bidder(s) on the terms and 

conditions set out in this RFP Document and any other terms and conditions subject to which 

such information is provided. 

2. This RFP Document is not an agreement and is not an offer or invitation by SAI and/or its 

Representative(s) to any party other than the entities, who are qualified to submit their 

Proposal (“Bid”). The purpose of this RFP Document is to provide the Bidder with information to 

assist the formulation of their Proposal. This RFP Document does not purport to contain all the 

information each Bidder may require. This RFP Document may not be appropriate for all 

persons, and it is not possible for SAI and/or its Representatives to consider the investment 

objectives, financial situation and particular needs of each party who reads or uses this RFP 

Document. Each Bidder should conduct their own investigations and analysis and should check 

the accuracy, reliability and completeness of the information in this RFP Document and 

wherever necessary, obtain independent advice from appropriate sources. 

3. SAI and/or its Representatives make no representation or warranty and shall incur no liability 

under any law, statute, rules or regulations as to the accuracy, reliability or completeness of the 

RFP Document. 

4. SAI and/or its Representatives may in their absolute discretion, but without being under any 

obligation to do so, update, amend or supplement the information in this RFP Document. 
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KHELO INDIA YOUTH GAMES 2022 

 

1. INTRODUCTION 

Khelo India programme aims at strengthening the entire sports ecosystem to promote the twin 
objectives of mass participation and promotion of excellence in sports. It has been introduced to revive the 
sports culture in India at the grass-root level by building a framework for all sports played in our country 
and establish India as a great sporting nation. Khelo India Games is declared as an ‘Event of National 
importance’ as on 2nd Jan, 2020 as per sub-section (l) of section 2 of the Sports Broadcasting Signals 
Act,2007.  
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Annual Sports Competitions Vertical of Khelo India Scheme 
 

Under this vertical, First edition of Khelo India School Games (KISG 2018) were successfully 
conducted from 31st January to 8th February 2018 in New Delhi with participation of 3507 athletes, 578 
Technical Officials, 1453 support staff and 868 Volunteers. The opening ceremony of the games was graced 
by Hon’ble Prime Minister of India Sh. Narendra Modi. 
 
The Second edition of Khelo India Youth Games, Maharashtra (KIYG 2019) were successfully conducted in 
Pune from 9th January to 20th January, 2019 with participation of 5925 athletes, 1096 support staff, 893 
Technical Officials and 1021 Volunteers. The grand opening ceremony of the Games was graced by Hon’ble 
Chief Minister of Maharashtra and Hon’ble Union Minister of State (I/C) for Youth Affairs and Sports.    
 
The Third Edition of ‘Khelo India Youth Games, Assam’ (KIYG 2020) was successfully conducted in 
Guwahati, Assam from 10th Jan. to 22nd Jan. 2020 in 20 Sports disciplines with participation of 6130 
athletes, 1504 support staff, 1074 Technical Officials and 1716 Volunteers (369 Sports Specific Volunteers 
(SSVs) plus 1347 General Volunteers (GVs), 20 Competition Managers. The grand opening ceremony of the 
Games was graced by Hon’ble Chief Minister of Assam and Hon’ble Union Minister of State (I/C) for Youth 
Affairs and Sports.    
 
The First edition of ‘Khelo India University Games, Odisha’ (KIUG 2020) was successfully conducted in 
Bhubaneswar & Cuttack, Odisha from 22nd February to 01st March, 2020 in 17 (seventeen) sports 
disciplines with participation of 3182 athletes, 725 support staff, 740 Technical Officials, 158 Contingent 
managers, 1076 Volunteers, 17 Competition Managers. The grand opening ceremony of the Games was 
graced by Hon’ble Prime Minister of India (joined through VC), Hon’ble Chief Minister of Odisha and 
Hon’ble Union Minister of State (I/C) for Youth Affairs and Sports.    
 
Khelo India & Corporate Sponsorship  
With sports being an extremely important component for development in India, Khelo India aims to create 
the Khelo India Youth Games and Khelo India University Games a self-sustaining model of excellence. A 
step ahead to this long-term aim can be achieved with the continuous support from corporate and 
businesses. Corporate and businesses can extend their contribution in the form of sponsorship for the 
Khelo India Games. Corporate sponsorship is a great source and the most lucrative form to add additional 
revenues for  the conduct of these games which will lead to development of the sports culture in India.  

With the objective of sponsorship being a win-win and work-work, it can also help companies and 

businesses reach target audience / customer group  with additional benefits of garnering goodwill to their 

brand names. It provides a competitive edge that goes beyond product and price. Both Khelo India and the 

sponsor can benefit from the partnership with success depending on both working together to ensure each 

other’s success. 

Benefits of Sponsorship  

The range of events and entities that businesses sponsor is broad. They tend to sponsor from school games 

and leagues to the Olympics. Over the last four years, Khelo India has established a widespread visibility in 

variety of sporting ways and through the Khelo India Games which is evolving with every edition.  

Sponsorship towards the Khelo India Games can provide the company and business become a part of the 

event and entity name. Businesses can also establish long-running associations with the Khelo India 
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Games, serving as sponsor for years so that their connection becomes firmly established in the public 

perception. This in turn can help them elevate their brand image within and outside of their existing 

customers.  

With additional financial security through potential sponsors, SAI can take the Khelo India Games to an 
elevated level. It can make the event become stronger providing more resources which can further add 
more credibility to the mission and vision envisaged during the implementation of the games. 
 

2. BID SCHEDULE 

 

The Bid Schedule is as follows: 

 

Date of Release 18.02.2022 

Last date for queries /clarifications 22.02.2022 

Date Pre-Bid Conference (Video Conference) 22.02.2022, 11:30 hrs. 

https://us02web.zoom.us/j/82632639250?pwd=VXZv

ckpWenVLallYcWdSUm5HWTlHZz09  

Meeting ID: 826 3263 9250  

Passcode: 1234 

Bid Submission start date 24.02.2022 

Bid submission end date and time 01.03.2022, 16:00 hrs 

Opening of Bid 02.03.2022, 16:30 hrs 

  

SAI reserves the right to vary or discontinue the process or any part thereof at its absolute discretion at 

any point of time 

 

3. ELIGIBILITY CRITERIA 

 

This is a limited RFP floated for the participation of following Sponsorship Agencies that have been 

Empanelled by SAI vide RFE No. 01-23003(02)/3/2021-HO - Khelo India Division published on 

14.10.2021: 

 

i. Gameplan Sports Private Limited 

ii. ITW Consulting Private Limited 

iii. JSW Sports Private Limited 

iv. Laqshya Event IP Private Limited 

v. SFA Sporting Services Private Limited 

vi. Twenty First Century Media Private Limited 

 

Note :-  All the empanelled agencies are expected to participate in the bid, failing which 

suitable action may be taken. 

https://us02web.zoom.us/j/82632639250?pwd=VXZvckpWenVLallYcWdSUm5HWTlHZz09
https://us02web.zoom.us/j/82632639250?pwd=VXZvckpWenVLallYcWdSUm5HWTlHZz09
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4. BID SECURITY /EARNEST MONEY DEPOSIT (EMD) 

4.1 The Bidder shall furnish along with its Bid, Bid Security for an amount of 3,50,000/- (INR Three Lakhs Fifty 

Thousand Only) only. 

4.2 The Bid Security is required to protect SAI against the risk of the Bidder’s unwarranted conduct as amplified 

under subsequent sections below. Non-submission of bid security will be considered as major deviation. Bid 

for the project without Bid Security will not be considered. 

4.3 Bid security must be submitted to SAI before bid submission end date and time as mentioned in the Bid 

Schedule above. 

4.4 In case as per Notification of Government of India, if the Bidder falls in the category of exemption of Bid 

Security, Bidder should furnish the relevant Notification along with required documents like valid 

Registration Certificate along with all other relevant documents. If no such notification or Registration 

Certificate along with relevant documents is furnished along with the bid, bid shall be treated as un-

responsive and shall be summarily ignored without any further reference.  

4.5 The Bid Security shall be furnished in one of the following forms:  

a. Account Payee Demand Draft  

b. Banker’s cheque  

c. Fixed Deposit (FDR) 

d. Bank Guarantee from any of the Commercial Banks 

e. Insurance Surety Bonds(OM No. F.1/1/2022- PPD Ministry of Finance, Department of 

Expenditure, Procurement Policy Division dated 02.02.2022) 

f. Any online acceptable method (NEFT/RTGS) as per the following details (the bidder has to submit a copy 

of UTR No. in case the transaction is done by this method); 

A/C NAME : KHELO INDIA 

A/C NO. : 108510100037232  

BANK NAME : ANDHRA BANK 

BANK BRANCH : J L N STADIUM, SPORTS AUTHORITY OF INDIA BUILDING CGO COMPLEX, NEW DELHI 

BRANCH CODE : 1085 

IFSC CODE : UBIN0810851 

4.6 Demand Draft/Bankers Cheque/FDR/BG from scheduled commercial bank drawn in favour of “SECRETARY 

(SAI), KHELO INDIA” payable at New Delhi are deposited in the office of KHELO INDIA, Room No. 5, 1st Floor, 

Ramp No 5, JLN Stadium, Lodhi Road on or before scheduled date given in this RFP.  

4.7 The Bid Security shall be valid for a period of 45 days (forty-five days) days beyond the validity period of the 

Bid. As validity period of Bid as per clause 5 of this RFP is 75 days, the Bid Security shall be valid for 120 days 

from the date of opening of Technical Bid. 

4.8 Bid Security of unsuccessful Bidders will be returned to them without any interest, after expiry of the Bid 

validity period, but not later than 30 (thirty) days after conclusion of the resultant Contract. Successful 

Bidder’s Bid Security will be returned without any interest, after receipt of Security Deposit from that Bidder.  

4.9 The EMD can be forfeited if an agency: 

a. Withdraws or amends or impairs or derogates its bid during the period of bid validity. 

b. Fails to accept orders issued in its favour for execution, and / or violates the terms and conditions of the 

contract after submission of the bid. 

c. Successfully gets qualified, but fails to sign the contract within the stipulated time.  

d. Without prejudice to other rights of SAI, if it fails to furnish the required Performance Security within the 

specified period. 
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5. BID VALIDITY 

5.1 The Bid shall remain valid for acceptance for a period of 75 days (seventy five) days after the date 

of Bid opening prescribed in the Bidding Document. Any Bid valid for a shorter period shall be 

treated as unresponsive and rejected.  

5.2 In exceptional cases, the Bidders may be requested by SAI to extend the validity of their Bids up to a 

specified period.  The Bidders, who agree to extend the Bid validity, are to extend the same without 

any change or modification of their original Bid.  

5.3 In case the day up to which the Bids are to remain valid falls on or subsequently declared a holiday 

or closed day for SAI, the Bid validity shall automatically be extended up to the next working day.  

6. SIGNING OF BID 

6.1 Bid shall be typed and the same shall be signed by the bidder or by a person(s) who has been duty 

authorized (as mentioned in RFE for Empanelment of Event Management Agencies) to bind the 

Bidder to the contract. 

6.2 The bid shall be duly signed at the appropriate place as indicated in the Bidding Documents and all 

other pages of the Bid. The Bid shall not contain any erasure or overwriting.  

7. CLARIFICATION OF BID 

7.1 Bidders requiring any clarification or elucidation on any issue in respect of theRFPmay take up the 

same with Dy. Director, KI at procurement.kheloindia@gmail.com. SAI will respond through mail to 

such request provided the same is received by SAI as per the Bid Schedule. No query/clarifications 

will be considered after prescribed date and time. 

7.2 Any clarification issued by SAI in response to query(ies) raised by the prospective bidders shall form 

an integral part of RFP and it may amount to an amendment of the relevant clauses(s) of the RFP. 

8. INSTRUCTIONS TO APPLICANTS 

 
8.1 Number of Proposals and respondents 

• The RFP is non-transferable, and Proposals shall be submitted only by the respective Applicants to 

whom the RFP has been issued by Authority. 

• Sub-contracting is not allowed under this RFP. 

 

8.2 Proposal preparation cost 

• The Applicants shall bear all costs associated with the preparation and submission of the Proposal.  

SAI will not be responsible and liable for any costs, regardless of the conduct or outcome of the 

Proposal/process. 

• All papers submitted with the Proposal are neither returnable nor claimable. 

8.3 Right to accept and reject any or all the Proposals 

• Notwithstanding anything contained in this RFP, SAI reserves the right to accept or reject any 

Proposal and to annul the bidding process and reject all the Proposals, at any time without any 
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liability or any obligation for such acceptance, rejection or annulment, without assigning any 

reason. 

• SAI reserves the right to reject any Proposal if: 

o At any time, a material misrepresentation is made or discovered, or 

o The Applicant/s do/does not respond promptly and diligently to requests for supplemental 

information required for the evaluation of Proposals, or 

o The Applicant does not adhere to the formats provided in the Annexures to the RFP while 

furnishing the required information/details. 

8.4 Amendment of the RFP 

• At any time prior to the Proposal Due Date, the SAI, for any reason, whether at its own initiative or 

in response to a clarification requested by eligible Applicant/s, may modify the RFP by issuance of 

an addendum. Such amendments shall be uploaded on the e-procurement website 

http://eprocure.gov.in/eprocure/appthrough a corrigendum and form an integral part of the e-

bid/Proposal document. The relevant clauses of the e-bid/Proposal document shall be treated as 

amended accordingly. It shall be the sole responsibility of the prospective Applicant to check the 

above-mentioned website from time to time for any amendment in the RFP document/s. In case of 

failure to get the amendments, if any, the SAI  shall not be responsible for it. 

• In order to provide the Applicants a reasonable time to examine the addendum, or for any other 

reason, SAI may, at its own discretion, extend the Proposal Due Date. 

8.5 Data identification and collection 

• It is desirable that the Applicants submit their Proposal/s after verifying the availability of the data, 

information and/or any other matter considered relevant. 

• It would be deemed that by submitting the Proposal, the Applicant has: 

o Made a complete and careful examination and accepted the RFP in totality; 

o Received all relevant information requested from SAI and: 

o Made a complete and careful examination of the various aspects of the Scope of Work.  

• SAI shall not be liable for any mistake or error on the part of the Applicant in respect of the above. 

 

Preparation and submission of Proposals 

8.6 Language and currency 

• The Proposal and all related correspondence and documents should be written in the English 

language.  Supporting documents and printed literature furnished by the Applicants with the 

Proposal may be in any other language provided that they are accompanied by appropriate 

translations of the pertinent passages in the English language.  Supporting materials, which are not 

translated into English, may not be considered for evaluation.  For the purpose of interpretation 

and evaluation of the Proposal, the English language translation shall prevail. 

• The currency for the purpose of the Proposal shall be the Indian National Rupee (INR). 

8.7 Format and signing of Proposals 

http://eprocure.gov.in/eprocure/app
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• The Applicants shall prepare electronic copies of the technical and financial e-bid/Proposals 

separately. 

• Applicants should provide all the information as per the RFP and in the specified formats. SAI  

reserves the right to reject any Proposal that is not in the specified formats. 

• In case the Applicants intends to provide additional information for which specified space in the 

given format is not sufficient, it can be furnished in duly stamped and signed PDFs. 

8.8 Submission of e-bid/Proposal 

• The bid submission module of e-procurement website 

http://eprocure.gov.in/eprocure/appenables the Applicants to submit the Proposal online in 

response to this RFP published by the SAI. Submission can be done till the Proposal Due Date 

specified in the RFP. Applicants should start the process well in advance so that they can submit 

their Proposal in time. The Applicant should submit their Proposal considering the server time 

displayed in the e- procurement website. This server time is the time by which the submission 

activity will be allowed on the Proposal Due Date indicated in the RFP schedule. Once the 

submission date and time has passed, the Applicants cannot submit their Proposals. For delay in 

submission of Proposal due to any reasons, the Applicants shall only be held responsible. 

• The Applicants have to follow the following instructions for submission: 

o For participating through the e-tendering system, it is necessary for the Applicants to be the 

registered users of the e-procurement website  http://eprocure.gov.in/eprocure/app.  

o In addition to the normal registration, the Applicant has to register with his/her Digital 

Signature Certificate (DSC) in the e-tendering system and subsequently he/she will be allowed 

to carry out his/her e-bid/Proposal submission activities. Registering the DSC is a one-time 

activity. Before proceeding to register his/her DSC, the Applicant should fist log on to the e-

tendering system using the user login option on the home page with the login ID and 

password with which he/she has registered. 

o For successful registration of DSC on e-procurement website 

http://eprocure.gov.in/eprocure/appthe Applicant must ensure that he/she should possess 

class-2/class-3 DSC issued by any Certifying Authorities approved by Controller of Certifying 

Authorities, Government of India, as the e-procurement website 

http://eprocure.gov.in/eprocure/appis presently accepting DSC issued by these authorities 

only. The Applicant can obtain user login ID and perform DSC registration exercise above even 

before e-bid/Proposal submission date starts. SAI  shall not be held responsible if the 

Applicant fails to submit his/her e-bid/Proposal before the Proposal Due Date due to DSC 

registration problem. 

o The Applicant can search for active tenders through "search active tenders" link, select a 

tender in which he/she is interested in and then move it to 'My Tenders' folder using the 

options available in the e-bid submission menu. After selecting the tender, for which the 

Applicant intends to e-bid/Proposal, from "My tenders" folder, the Applicant can place his/her 

http://eprocure.gov.in/eprocure/app
http://eprocure.gov.in/eprocure/app
http://eprocure.gov.in/eprocure/app
http://eprocure.gov.in/eprocure/app
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e-bid/Proposal by clicking "pay offline" option available at the end of the view tender details 

form. Before this, the Applicant should download the RFP document including financial format 

and study them carefully. The Applicant should keep all the documents ready as per the 

requirements of RFP document in the PDF format. 

o After clicking the 'pay offline' option, the Applicant will be redirected to terms and conditions 

page. The Applicant should read the terms & condition before proceeding to fill in the Bid 

Processing Fee offline payment details. After entering and saving the Bid Processing Fee 

details form so that "Bid document preparation and submission” window appears to upload 

the documents as per technical and financial schedules/packets given in the tender details. 

The details of the RTGS should tally with the details available in the scanned copy and the date 

entered during e-bid/Proposal submission time otherwise the e-bid/Proposal submitted will 

not be accepted. 

o Before uploading, the Applicant has to select the relevant DSC. He may be prompted to enter 

the DSC password, if necessary. For uploading, the Applicant should click "browse" button 

against each document label in technical and financial schedules/packets and then upload the 

relevant PDF files already prepared and stored in the Applicant’s computer.  

o The Applicant should click "Encrypt" next for successfully encrypting and uploading of required 

documents. During the above process, the e-bid/Proposal documents are digitally signed using 

the DSC of the Applicant and then the documents are encrypted/locked electronically with the 

DSC's of the bid openers to ensure that the e-bid/Proposal documents are protected, stored 

and opened by concerned bid openers only. 

o After successful submission of e-bid/Proposal document, a page giving the summary of e-bid 

submission will be displayed confirming end of e-bid/Proposal submission process. The 

Applicant can take a printout of the bid summary using the "print" option available in the 

window as an acknowledgement for future reference.  

o Fit India Mission reserves the right to cancel any or all e-bids/Proposals without assigning any 

reason. 

8.9 Deadline for submission  

• E-bid/Proposal (technical and financial) must be submitted by the Applicant at e-procurement 

website http://eprocure.gov.in/eprocure/appno later than the time specified on the Proposal Due 

Date. SAI  may, at its discretion, extend this deadline for submission of Proposal by amending the 

RFP document, in which case all rights and obligations of the SAI  and Applicants previously 

subject to the deadline will thereafter be subject to the deadline, as extended. 

8.10 Late submission  

• The server time indicated in the bid management window on the e- procurement website 

http://eprocure.gov.in/eprocure/appwill be the time by which the e-bid/Proposal submission 

activity will be allowed till the permissible date and time scheduled in the e-tender. Once the e-

bid/Proposal submission date and time is over, the Applicant cannot submit his/her e-

http://eprocure.gov.in/eprocure/app
http://eprocure.gov.in/eprocure/app
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bid/Proposal. Applicant has to start the bid submission well in advance so that the submission 

process passes off smoothly. The Applicant will only be held responsible if his/her e-bid/Proposal 

is not submitted in time due to any of his/her problems/faults, for whatsoever reason, during the 

e-bid/Proposal submission process.  

8.11 Withdrawal and resubmission of Proposal 

• At any point of time, an Applicant can withdraw his/her Proposal submitted online before the 

Proposal Due Date. For withdrawing, the Applicant should first log in using his/her login ID and 

password and subsequently by his/her DSC on the e-procurement website 

http://eprocure.gov.in/eprocure/app. The Applicant should then select "My bids" option in the 

bid submission menu. The page listing all the bids submitted by the Applicant will be displayed. 

Click "View" to see the details of the bid to be withdrawn. After selecting the "bid withdrawal" 

option, the Applicant has to click "Yes" to the message- "Do you want to withdraw this bid?" 

displayed in the bid information window for the selected bid. The Applicant also has to enter the 

bid withdrawing reasons and upload the letter giving the reasons for withdrawing before clicking 

the "Submit" button. The Applicant has to confirm again by pressing "OK" button before finally 

withdrawing his/her selected e-bid/Proposal. 

• No e-bid/Proposal may be withdrawn in the interval between the Proposal Due Date and the 

Proposal Validity Period. Withdrawal of an e-bid/Proposal during this interval may result in the 

Applicant’s forfeited of his/her e-bid/Proposal security. 

• The Applicant can re-submit his/her e-bid/Proposal as when required till the e-bid submission end 

date and time. The e-bid/Proposal submitted earlier will be replaced by the new one. For 

resubmission, the Applicant should first log in using his/her login Id and password and 

subsequently by his/her digital signature certificate on the e-procurement 

websitehttp://eprocure.gov.in/eprocure/app. The Applicant should then select "My bids" option 

in the bid submission menu. The page listing all the bids submitted by the Applicant will be 

displayed. Click "View" to see the detail of the e-bid to be resubmitted. After selecting the "bid 

resubmission" option, click "Encrypt & upload" to upload the revised e-bids documents. 

• The Applicant can submit their revised e-bids/Proposals as many times as possible by uploading 

their e-bid documents within the scheduled date & time for submission of e-bids/Proposals. 

• No e-bid can be resubmitted subsequently after the deadline for submission of e-bids. 

8.12 Selection of the Agency 

• From the time the Proposals are opened to the time the contract is awarded, if any Applicant 

wishes to contact the SAI, on any matter related to their Proposal it should do so in writing.  Any 

effort by the Applicants to influence any officer or bearer of the SAI  in the Proposal evaluation 

or contract award decisions may result in the rejection of the Applicant’s Proposal. 

8.13 Opening of Proposals 

• SAI will open all technical e-bids/Proposals, in the presence of Applicant`s representatives who 

choose to attend on the prescribed date of opening at the SAI office.  

http://eprocure.gov.in/eprocure/app
http://eprocure.gov.in/eprocure/app
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• The Applicant’s representatives who are present shall sign a register evidencing their 

attendance. In the event of the specified date e-bid/Proposal opening being declared a holiday 

for the SAI, the e-bids shall be opened at the appointed time and place on the next working day. 

• The Applicants names and the presence or absence of requisite e-bid/Proposal security and such 

other details as the SAI at its discretion may consider appropriate, will be announced at the 

opening. The names of such Applicants not meeting the technical specifications and qualification 

requirement shall be notified subsequently. 

9. RIGHT TO VARY SCOPE OF WORK 

9.1 SAI may at any time at the time of RFP process or even after award of the contract, by a written 

order given to the bidder, make changes within the general scope of the Work. The Bid shall 

accordingly be amended. 

10. AWARD OF CONTRACT 

10.1 SAI reserves the right to accept/reject a bid, to cancel/abort the RFP process and/or reject all bids 

at any time prior to award of contract, without thereby incurring any liability to the empanelled 

agencies on the grounds of such actions taken by SAI. 

10.2 SAI shall award Contract to the highest quoting bidder as defined clause I of Annexure II. 

11. PERFORMANCE SECURITY 

11.1 For Sponsors: Not Applicable 

 
11.2 For Agency: 3% of the calculated sponsorship value  to be paid against the sponsorship value to be 

submitted within 15 days of finalisation of Sponsor in each category. 
11.3 The Agency shall be required to give Performance Security for the amount equivalent to 3% 

of the sponsorship value. Performance Security  will be in the form of Insurance Surety Bonds(OM 
No. F.1/1/2022- PPD Ministry of Finance, Department of Expenditure, Procurement Policy Division 
dated 02.02.2022),Bank Guarantee (BG) of any Commercial Bank drawn in the name of “SECRETARY 
(SAI), KHELO INDIA” payable at New Delhi to be deposited in the office of Khelo India Secretariat, 
Ramp 5, North Block, JLN Stadium, Lodhi Road, New Delhi - 110003. 

11.4 SAI will have the right to invoke the Performance Security without assigning any reasons if the 
selected Agency defaults or deemed to have defaulted or in case the proposed sponsor withdraws 
and/or default in any terms of the tender documents  and empanelment may be cancelled. 

11.5 Successful Agency shall be required to give Performance Security within 14 days of issuance of 
Notification of Award by SAI. In the event of default in submission of PBG within the stipulated 
time, the Agency shall be liable for a penalty amounting to 0.1% (Zero Point One Percent) of the 
“committed sponsorship value” per day of delay subject to a maximum delay of 7 (seven) days. If 
delay continues beyond 7 (seven) days, SAI shall have the right to cancel empanelment with the 
right to other legal remedies that may be available under law. 

11.6 The Performance Security shall be immediately replenished by the Bidder in the event PBG is 
invoked by SAI. 

11.7 The Performance Security should remain valid for an additional period of 30(thirty) days beyond 
the timelines mentioned in the ”Letter of Award”. For example, if the timelines mentioned to 
submit the sponsorship amount is 10 days, the PBG shall be valid till 10 days + 30days from the 
date of project initiation. 
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12. INTELLECTUAL PROPERTY 

 
The Sponsorship Agency must ensure that all intellectual property including but not limited to SAI/ 
Khelo India/ Fit India logo, creatives any work, brand name, trade name, service mark, trademark 
etc., related to SAI/ Khelo India/ Fit India shall belong to SAI. In no event, the Agency shall, either 
directly or indirectly, register, file or attempt to register or file any intellectual property in its own 
name. 
 
The Agency shall be solely responsible for any violation or infringement of any trademark, trade 
name, copyright, patent of any person, firm or company, personal right of privacy, religious beliefs 
and/or any other right of any other person including for adherence of regulations, administrative 
and judicial orders etc.  
 
All exploitation rights including without limitation promotion / sponsorships / distribution / 
marketing / telecast etc. shall vest with SAI and the Agency, without pre-approval of SAI,shall not 
have any right to sell/market the said event to any party. 
 
The relationship between the parties hereto shall be on a Principal to Principal basis and shall not 
be deemed to be a joint venture, partnership or agency of any nature whatsoever between them. 
 
Agency undertakes and confirms that it shall comply with all requisites, laws and regulations, 
necessary insurances, that are required to be complied with for conducting the event and the 
creation, as well as exclusive assignment of all rights in favour of SAI, Agency shall keep SAI 
indemnified and hold SAI harmless from any and all claims including claims for infringement, losses, 
demands, damages, costs, charges, expenses that may prejudice SAI’s interests and benefits, in any 
way whatsoever. 
 
SAI shall not be responsible in any way for any unfulfilled obligations and/or liabilities of Agency its 
Affiliates/Associations etc. and/or its agents towards any person, party, company, organization in 
connection with pending obligations, the finance, employment of other contractual and non-
contractual. 
 
Agreements/arrangements of whatsoever nature, whether or not in relation to the event and 
Agency shall continue to be solely responsible for the same 

 

13. PENALTY CLAUSE 

 

13.1 No commission shall be paid to the Agency in case the contractual obligation is not fulfilled 

or the sponsorship value is not realized for any reason. 

13.2 If the agency fails to submit the 90% of the sponsorship fee within the stipulated 7 days 

after signing of agreement, a penalty of 0.25% per day will be levied on the 90% of the sponsorship 

value upto a period of 7 days. After the expiry of 14 days from the date of agreement, if the 

remaining sponsorship fees is not paid, the sponsorship rights will be withdrawn as per the terms 

and conditions of the agreement.  

13.3 SAI is entitled to forfeit the Performance Security submitted by the agency in case the 

sponsor backs out or fails to make payment in accordance with the schedule mentioned in this RFP. 
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13.4 Furthermore, any failure of the agency in fulfilling its contractual obligations may render it 

liable for termination of empanelment. 

13.5 In case the event is , terminated or postponed, SAI shall be entitled to seek immediate 

refund of the commission paid to the agency in accordance with Clause J of the Terms of Reference. 

For sake of clarity, if money is returned to sponsors in event of cancellation, termination or 

postponement of the Games, the commission amount paid to sponsorship agency shall also be 

returned to SAI. 

 

13.6 SAI shall be entitled to terminate this contract immediately upon a written notice, in case 

the Agency is in material breach and/or fail to fulfill its obligations as promised under this 

agreement provided Agency fails to remedy such breach within 5 days upon notification of the 

breach. 

 

13.7 Any dispute or difference arising between Agency and SAI shall be mutually resolved 

through amicable discussions failing which a sole arbitrator as mutually appointed by both the 

parties, arbitration proceedings would be held under the provisions of Arbitration and Conciliation 

Act, 1996 as amended. The procedure and fee of the Arbitrator shall be in accordance with 

prevailing policies and procedures of SAI. Any dispute/differences not being the subject matter of 

such arbitration shall be subject to the jurisdiction of the Courts of Law at Delhi only, as per 

governing laws.  



Annexure I| COMMERCIAL BID FORMAT 

 

The empanelled Sponsorship Agencies are advised to submit their proposal in provided 

format on CPP Portal before due date as per Bid Schedule. 

 
 

To,  

 

Director, KI 

Khelo India Secretariat, 

JLN Stadium Complex, Lodhi Road, 

New Delhi - 110003 

 

Sub: Commitment letter regarding Sponsorships for Khelo India Youth Games 2022. 

S. No. Product 

Category 

Name of 

Sponsor  

Amount Committed in INR 

In figures In words 

Presenting 

Sponsor 

    

Co-

Presenting 

Sponsor 

    

Associate 

Sponsor 

    

 

 

Note: 

a. Account Details for the money to be deposited for sponsorship shall be intimated 

later.”  

b. No conditions should be attached to the proposal.  

c. The amount should be quoted in both figure and words. In case of discrepancies 

in the prices mentioned in the figure and word, the prices mentioned in the 

words shall be considered as final price. 

d. If any bidder does not quote for all the three categories of the sponsorship, the 

bid will still be treated as responsive. 

 

Signature of the Agency: 

Address:   

Date:
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Annexure II | TERMS OF REFERENCE 

 

A. EXCLUSIVE RIGHTS OF OFFICIAL MEDIA PARTNER OF KIYG 
 

Official Media Partner of KIYG has already been finalized and is with star sports. The official 

Media Partner of KIYG has exclusive media rights globally for KIYG. There are certain rights 

of Media Partner which are not available for commercial exploitation. Such Media rights 

includes: 

• Right of production of feed. 

• Right of broadcast on live and delayed basis, the unlimited duration of the event 

by means of television and digital transmission. 

• Right to commercially exploit all on-air inventory including the right to appoint 

broadcast sponsors (not on ground sponsors). 

• Right of access to players before and after each match/event for the purpose of 

creating film/audio visuals/ clips or any other form of promotional activity with 

respect to the event depending on the availability of the player. 

• Right to photograph and recording the players as well as their performance 

during the event, any period ancillary including training and press conferences. 

• Right to use such images/audio visuals for the purposes of 

posters/flyers/promotion or any other  advertisement rests exclusively with star 

India. 

• Right to use all recorded information related to the event including all fixture 

lists, scores and statistical information. 

• Right to transmit the event on replay, deferred/delayed basis(in full or in part) 

via television and digital transmission. 

• Right to transmit clip and highlights related to the event by television/digital 

transmission. 

• Right to transmit any audio visual related to the event with interactivity 

functionality providing enhanced user viewing experience to a person including 

voting, switching between feeds, participation in contests, quiz etc 

• Right to provide services enabling viewers the access on demand/data or 

information regarding any game or series of games or the team or the players 

participating in the event as well as to place orders  or carry out any revenue 

generating activity. 

• Right to create  or monetize any electronic games, interactive media, quiz, 

competition based  on KIYG 

• Fixed media rights which includes coverage transmission on home video, DVD, 

laser disc, VCD or any other fixed electronic storage.  

• Right of transmission of audio visuals of the event via any existing or new 

platforms at theatres, stadiums, parks, hospitals, govt buildings etc. 
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• Radio rights with respect to audio only coverage of the event. 

• Right to use audio visuals of any  previous school/ district/state/national events 

organized by SAI to market the event. 

• Right to transmit the coverage of the event in virtual reality format and create 

text commentary and other editorial descriptions of the event. 

• Right to non-game content rights including any behind the scenes coverage, 

interview with players, support staff and organizers. 

• Right of any game, competition, application or any other activation using the 

branding of the event directly or indirectly which can be exploited via mobile or 

internet technology  

• Right to transmit coverage of the event(live/deferred/delayed) in full or in part in 

trains  or other forms of transport 

• Right to use KIYG marks and logos in relation to the conferred rights as well as 

the right to promote its services and itself as the official media partner of KIYG.  

B. OBLIGATIONS OF OFFICIAL MEDIA PARTNER OF KIYG 
 

• The Media Partner (Star Sports) shall mandatory broadcast the event on its top 

channels on Television and Digital Platforms for 7 (seven) hours per day out of which 

minimum of five hours will be live. 

• A dynamic logo (comprising of the KIYG logo along with presenting sponsor and the 

event co presenter logo units) will be inserted at the top left corner of broadcast 

feed by Media Partner (this is subject to approval from SAI ) 

• The broadcast feed by the media partner would also be transmitted to Prasar Bharti 

for transmission on its non pay television platforms including DD Free dish. 

• The official media partner has the right to appoint broadcast sponsor with respect to 

primary product category of the event sponsor.  However such right shall first be 

offered to event sponsor. In case of denial by the event sponsor, Media Partner has 

the liberty to appoint the broadcast sponsor including any person who is competitor 

of the event sponsor. 

• The media partner will produce highlights in atleast 3 languages and broadcast the 

same on language specific channels and on the digital platform 

C. SPONSORSHIP CATEGORIES 
 
The proposed sponsorship categories are as follows:    

a) Presenting Sponsor  
b) Co – Presenting Sponsor 
c) Associate Sponsor 

 

D. SCOPE OF SERVICES 
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• Primary role of Sponsorship Agency is to procure sponsorship for the Khelo India 
Events and identify Event Sponsors for given categories. 

• Further, the Sponsorship Agency shall also ensure that the committed amount is 
transferred in accordance with the schedule as defined in this RFP. 

• SAI has the exclusive right to appoint event sponsors as well as to transmit non live 
coverage of KIYG and highlights on the official website for a maximum of 10 minutes 
per day of the event on a non-exclusive basis for exploitation on a noncommercial 
basis. Such clips can also be used by SAI on its social media platform  or any other 
account created for the purposes of the event. Further, SAI has the right to transmit 
archive content on its official website for exploitation on a noncommercial basis. 

• Partners could use their brand activation strategies /techniques prior to the 

commencement of the event. However, such strategies has to be first aligned with 

the efforts and scheme of Khelo India and communicated in writing. Prior approval 

of SAI shall be obtained before commencement of any marketing or activation 

activitybefore the event is started. 

• On ground sponsors could be permitted for conducting any activity outside FOP and 

within the premises of the event for the purposes of any brand advertisement or 

promotion. However, if the brand sponsor decides to circulate digitally such 

ad/promotions or any other clip related thereto,  the same shall exclude the use of 

KIYG logo or any other composite logo created for the purposes of the event. Prior 

approval of SAI shall be obtained before commencement of any marketing or 

activation activity to be undertaken during or after the event. 

• Any covert or overt form of expression/ exaggeration/ leverage using KIYG 
text/logo/verbal indication must be sought by SAI in writing and has to be decided in 
consultation with SAI. 

• In order to avoid any miscommunication/conflict of interest, anyform of 
communication among different stakeholders of KIYG (i.e. Media Partner, Event 
Sponsors,Empanelled Agencies, Event Organizers etc.)shalltake place only 
throughSAI. 

 

E. RIGHTSOFFERED TO DIFFERENT SPONSORS 
The following rights shall be made available and divided among various sponsors in 
proportion to the amount committed by them: 

 
S. No. Rights offered Presenting Sponsor Co-Presenting Sponsor Associate Sponsor 

1 Logo Placement on bottom panel of 

venue branding collaterals  

Main Arch gate, Drop 

Downs, Pole/pillar 

branding, Standees, 

Flex banners, wall 

branding, and on all 

Games’ collaterals – 

booklets& schedules. 

Drop Downs, Pole/pillar 

branding, Standees, 

Flex banners, wall 

branding, and on all 

Games’ collaterals – 

booklets& schedules. 

Drop Downs, Pole/pillar 

branding, Standees, 

Flex banners&wall 

branding. 
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2 FOP branding  

static boards Standard perimeter 

boards with size 8 feet x 2.5 feet  

20% 10% 5% 

3 Inclusion in press conference on 

mutually agreeable terms 

Yes Yes No 

4 Mention in all official press releases 

as partners 

Yes Yes Yes 

5 VVIP hospitality passes for each day 

Event 

30 20 10 

6 VVIPs passes for opening and closing 

ceremonies 

20 10 05 

7 Product display at FOP (subject to 

approval of GTCC) and VVIP lounge 

Yes  

(FOP & VVIP lounge) 

Yes  

(VVIP Lounge) 

No 

8 Rights to display product / service at 

venue (other than FOP and VVIP 

Lounge) with the prior alignment of 

Khelo India Sectt. as for the type of 

product and its placement & 

exposure levels 

Yes Yes Yes 

9 Award distribution by sponsors 8 4 2 

10 Official Sports Kit 100 Kits 50 Kits 15 Kits 

11 On-ground activation  Yes Yes Yes 

12 Meet & Greet at Opening Ceremony Yes Yes Yes 

13 Presence on Games website Yes Yes Yes 

14  customized social media posts per 

brand pre and during the games 

10 8 6 

15 Rights to undertake a joint 

consumer contest with Khelo India 

(subject to approvals from SAI) 

Yes Yes Yes 

16 Logo on apparel/kit of the players 

(as per Annexure III) 

Yes Yes No 
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F. RESTRICTED PRODUCT CATEGORIES 
 
The following product categories shall be restricted for any kind of association with KIYG: 
 
1. Tobacco Products 
2. Weapons and Explosives 
3. Derogatory Personal, Political, and 

Religious Content 
4. Spy Cams and Surveillance Equipment 
5. Counterfeit Goods 
6. Fake Documents 
7. Adult Products and Services 
8. Penny Auctions 
9. Alcohol 
10. Body Parts 
11. Cannabis 
12. Dating 
13. Drug Tests and Exam-Taking Services 
14. Fake Followers Services 
15. Gambling  
16. Hacking and Surveillance 
17. Illegal Automobile Modification 

Products 

18. Lottery 
19. Multi-Level Marketing 
20. Over-the-Counter Drugs 
21. Payday and Short-Term Loans 
22. Personal Loans 
23. Online Pharmacies 
24. Politics 
25. Recreational Drugs 
26. Prescription Drugs 
27. Rehab 
28. Reproductive Health 
29. Spyware and Malware 
30. Subscription Services 
31. Unauthorized Set-Top Boxes 
32. Unsafe Supplements 
33. Binary Options 
34. Any other category that MYAS/SAI on 

its sole discretion feels inappropriate 
to be included as Sponsor 

 

G. MINIMUMSPONSORSHIP FEE FOR DIFFERENT CATEGORIES OF SPONSORS 
 

The minimum bid (offer submitted by bidders) shall not be less than the amount given in the 

following table: 

S. No Sponsorship Category Minimum Amount 

1 Presenting Sponsor INR 1.00 Crores 

2 Co – Presenting Sponsor INR 0.50 Crores 

3 Associate Sponsor INR 0.25 Crores 

 

 

H. TERM OF SPONSORSHIP 
 
The maximum tenure of Sponsorship rights shall only be for the upcoming edition scheduled 

to be held in Haryana. 
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I. SELECTION PROCEDURE 
 

The sponsorship value for KIYG 2022 edition shall be the basis of selection of Agency. All the 
bidders shall submit their offers as per the commercial bid format. After opening of 
commercial bids, highest offers in each category in terms of value shall be selected and 
awarded the bid. However, in case, the highest bidder for category 2 or 3 is more than the 
category 1, then the rights of category 1 will be conferred to category 2 or 3, considering the  
highest quoted amount. Second highest amount offered in any category shall be given 
preference in category 2. In case, that bidder refuses for category 2 rights, then the next 
highest shall be offered category 2 rights and so on. 

 

In case of tie between the bidders, meaning thereby two or more bidders emerging as H1 in 

any category, equal opportunity shall be extended to the respective bidders and they will be 

called for upward negotiations. Any bidder whoever is offering higher value than others 

shall be awarded the bid. In case the negotiations fail, the decision shall be finalised through 

a draw of lots done in presence of bidders as well as third party observers. 

 
In case of less than three bids are received of value more than prescribed value in this RFP, 
SAI shall have the right to consider the bidder offering the next highest value.  
 
Note :- If the empanelled agency and the bid winner is same, then there should be no 
commission given to the agency. If the bid winner is a separate legal entity, then the 
commission will be given. 
 

J. PAYMENT OF COMMISION TO AGENCY 
 
The agency will be paid commission on reaching desired targets as per the following: 

A) For Sponsors 

Target Amount  Commission offered  

1 Crore to 1.50 Crore 5% of realized amount=A 

More than 1.50 Crores but less than 3.00 crores A+ 10% of realized 
amount in this slab=B 

More than 3.00 Crores  B + 15% of realized 
amount  

 

B) For Co-sponsors 

Target Amount  Commission offered  

50 Lakhs to 1 Crore 5% of realized amount=A 

More than 1 Crore but less than3 Crores A + 10% of realized 
amount in this slab=B 

More than 3.00 Crores  B + 15% of realized 
amount  

 

C) For Associate sponsors 
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Target Amount  Commission offered  

25 Lakhs to 1 Crore 5% of realized amount=A 

More than 1.00 Crores but less than 1.50 Crore A + 10% of realized 
amount realised in this 
slab = B 

More than 1.50 Crores  B + 15% of realized 
amount  

 

 

a. Taxes/TDS shall be deducted as per the rules of Govt. of India. 

b. The commission pay-out shall be made within three weeks upon realisation of 

the fees for each edition. 

 

K. PAYMENT OF SPONSORSHIP FEE  
 

After a Sponsor is finalised, the Non-refundable Sponsorship fee shall be paid in following 

manner: 

 
a. An agreement shall be signed between SAI and the Agency. 

b. The Agency shall initially deposit 10% of the committed amount before the signing of 

the agreement and the remaining amount may be deposited within 7 days of the 

signing of agreement or 21 days before the event which ever is earlier  

 

 
Note: Once the bid is accepted by SAI, the respective agency shall be responsible for 
payment of Sponsorship amount to SAI and shall have to pay the committed amount 
irrespective of the its further realization from sponsors. 
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Annexure III LOGO Placement 

 For Presenting Sponsors- The logo shall be placed on the Chest and Back of the  athlete 

jersey/ apparel as  Length 3 inches and Width 6 inches. 

For Co Presenting Sponsor - The logo shall be placed on one side the sleeve of the athlete 

jersey/ apparel as Length 1.5 inches and Width 3 inches. 

Note – The logos of sponsors shall be placed only on playing kits. 

 



Annexure X





































CORRIGENDUM NO 4 

Dare 31.03.2022 

 

REQUEST FOR PROPOSAL (LIMITED) HIRING OF SPONSORSHIP AGENCY FOR KHELO INDIA YOUTH 
GAMES 2022 

The Competent Authority has authorised the following amendments to the RFP Ref. No. 01-
23002(01)/4/2022-HO - Khelo India Division 

S. No Bid 
Reference  

Existing Clause May be Read As 

1 Clause 2 Bid 
Schedule  

Bid Submission End Date  
31.03.2022 11:00 hrs 
 

Bid Submission End Date  
16.04.2022 11:00 hrs 
 

2. Clause 2 Bid 
Schedule 

Opening of Bid 
01.04.2022 11:30 hrs 

Opening of Bid 
18.04.2022 11:30 hrs 

 

 

All other clauses shall remain unaltered. 

SD/- 
Sibananda Mishra 

DD - KI 
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Ref. No. XXXXXX(XX)/X/2022-HO - Khelo India Division 
 
 
 
 
 

 
REQUEST FOR PROPOSAL 

 
 
 
 
 

HIRING OF SPONSORSHIP 

FOR 

KHELO INDIA YOUTH GAMES  

FOR FIVE EDITIONS 

COMMENCING 2023 

 
 
 
 
 

Date of Release: DD-MM-YYYY 
 
 
 
 
 
 
 
 
 
 

SPORTS AUTHORITY OF INDIA (SAI) 

1st Floor, SAI, HQ, JLN Stadium, Entry no 10, Lodhi Road, 
New Delhi 
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DISCLAIMER 

 
1. The information contained in this Request for Proposal Document (herein after 

known as “RFP Document”) or subsequently provided to Bidder/s in documentary 

form by or on behalf of Sports Authority of India (“SAI”) or any of their 

representatives, employees or advisors (collectively referred to as 

“Representatives”), is provided to Bidder(s) on the terms and conditions set out in 

this RFP Document and any other terms and conditions subject to which such 

information is provided. 

2. This RFP Document is not an agreement and is not an offer or invitation by SAI 

and/or its Representative(s) to any party other than the entities, who are qualified to 

submit their Proposal (“Bid”). The purpose of this RFP Document is to provide the 

Bidder with information to assist the formulation of their Proposal. This RFP 

Document does not purport to contain all the information each Bidder may require. 

This RFP Document may not be appropriate for all persons, and it is not possible for 

SAI and/or its Representatives to consider the investment objectives, financial 

situation and particular needs of each party who reads or uses this RFP Document. 

Each Bidder should conduct their own investigations and analysis and should check 

the accuracy, reliability, and completeness of the information in this RFP Document 

and wherever necessary, obtain independent advice from appropriate sources. 

3. SAI and/or its Representatives make no representation or warranty and shall incur 

no liability under any law, statute, rules, or regulations as to the accuracy, reliability, 

or completeness of the RFP Document. 

4. SAI and/or its Representatives may in their absolute discretion, but without being 

under any obligation to do so, update, amend or supplement the information in this 

RFP Document. 



 

 

 

KHELO INDIA YOUTH GAMES  
 

1. INTRODUCTION 

Khelo India program aims at strengthening the entire sports ecosystem to promote the 

twin objectives of mass participation and promotion of excellence in sports. It has been 

introduced to revive the sports culture in India at the grass-root level by building a 

framework for all sports played in our country and establish India as a great sporting 

nation. One of the five verticals of Khelo India Scheme is Sports Competition and Talent 

Development which provides for organizing sports competitions including Khelo India 

Youth Games. Khelo India Games is declared as an ‘Event of National importance’ as 

on 2nd January 2020 as per sub-section (l) of section 2 of the Sports Broadcasting 

Signals Act,2007. 

Sports Competition and Talent Development (earlier Annual Sports Competitions) 
Vertical of Khelo India Scheme 

 
1.1 Under this vertical, first edition of Khelo India School Games (KISG 2018) was 

successfully conducted from 31st January to 8th February 2018 in New Delhi with 

participation of 3507 athletes, 578 Technical Officials, 1453 support staff and 868 

Volunteers. The opening ceremony of the games was graced by Hon’ble Prime 

Minister of India Sh. Narendra Modi. 

 

1.2 The Second edition of Khelo India Youth Games, Maharashtra (KIYG 2019) were 

successfully conducted in Pune from 9th January to 20th January 2019 with 

participation of 5925 athletes, 1096 support staff, 893 Technical Officials and 1021 

Volunteers. The grand opening ceremony of the Games was graced by Hon’ble Chief 

Minister of Maharashtra and Hon’ble Union Minister of State (I/C) for Youth Affairs and 

Sports. 

 

1.3 The Third Edition of ‘Khelo India Youth Games, Assam’ (KIYG 2020) was successfully 

conducted in Guwahati, Assam from 10th Jan. to 22nd Jan. 2020 in 20 Sports 

disciplines with participation of 6130 athletes, 1504 support staff, 1074 Technical 

Officials and 1716 Volunteers (369 Sports Specific Volunteers (SSVs) plus 1347 

General Volunteers (GVs), 20 Competition Managers. The grand opening ceremony 

of the Games was graced by Hon’ble Chief Minister of Assam and Hon’ble Union 

Minister of State (I/C) for Youth Affairs and Sports. 

 

1.4 The First edition of ‘Khelo India University Games, Odisha’ (KIUG 2020) was 

successfully conducted in Bhubaneswar & Cuttack, Odisha from 22nd February to 01st 

March 2020 in 17 (seventeen) sports disciplines with participation of 3182 athletes, 

725 support staff, 740 Technical Officials, 158 Contingent managers, 1076 Volunteers, 

17 Competition Managers. The grand opening ceremony of the Games was graced by 

Hon’ble Prime Minister of India (joined through VC), Hon’ble Chief Minister of Odisha 

and Hon’ble Union Minister of State (I/C) for Youth Affairs and Sports. 



 

 

 

1.5 The Fourth Edition of ‘Khelo India Youth Games, Haryana’ (KIYG 2021) was 

successfully conducted in Panchkula, Haryana from 4th June to 13th June 2022 in 25 

Sports disciplines with participation of 4453 athletes, 1255 support staff, 960 Technical 

Officials, 1566 Volunteers and 25 Competition Managers. The grand opening 

ceremony of the Games was graced by Hon’ble Chief Minister of Haryana and Hon’ble 

Union Minister of State (I/C) for Youth Affairs and Sports. 

 
1.6 The Second edition of ‘Khelo India University Games, Karnataka’ (KIUG 2021) was 

successfully conducted in Bengaluru, Karnataka from 24th April to 3rd May 2022 in 20 

(Twenty) sports disciplines with participation of 3894 athletes, 869 support staff, 827 

Technical Officials, 1141 Volunteers, 20 Competition Managers. The grand opening 

ceremony of the Games was graced by Hon’ble Vice President of India, Hon’ble 

Governor of Karnataka, and Hon’ble Union Minister of State (I/C) for Youth Affairs and 

Sports. 

 

 
Khelo India & Corporate Sponsorship 
 

1.7 With sports being an extremely important component for development in India, Khelo 

India aims to create the Khelo India Youth Games and Khelo India University Games 

a self-sustaining model of excellence. A step ahead to this long-term aim can be 

achieved with the continuous support from corporate and business houses wherein 

they can extend their contribution in the form of sponsorship for the Khelo India 

Games. Sponsorship is a great source and the most lucrative form to add additional 

revenues for the conduct of these games which will lead to development of the sports 

culture in India. 

 

1.8 With the objective of sponsorship being a win-win and work-work, it can also help 

companies and businesses reach target audience / customer group with additional 

benefits of garnering goodwill to their brand names. It provides a competitive edge that 

goes beyond product and price. Both Khelo India and the sponsor can benefit from the 

partnership with success depending on both working together to ensure each other’s 

success. 

 
Benefits of Sponsorship 

 
1.9 The range of events and entities that businesses sponsor is broad. They tend to 

sponsor from school games and leagues to the Olympics. Over the last four years, 

Khelo India has established a widespread visibility in variety of sporting ways and 

through the Khelo India Games which is evolving with every edition. 

 

1.10 For achieving greater efficiency and value, it has been decided to standardize 

the Sponsorship and Media and Broadcasting rights for a period of five (5) years. 

This would enable greater revenue flow as well as garner excellent viewership 

and goodwill to the sponsors. This will help in establishing long-running associations 

with the Khelo India Games, serving as sponsor for a duration of five (5) years so that 



 

 

their connection becomes firmly established in the public perception. This in turn can 

help them elevate their brand image within and outside of their existing customer base. 

 

1.11 With additional financial security through potential sponsors, SAI can take the Khelo 

India Games to an elevated level. It can make the event become stronger providing 

more resources which can further add more credibility to the mission and vision 

envisaged during the implementation of the games. 

 

1.12 Partnering with an event like Khelo India Youth Games, sponsors get the opportunity 

to get better brand visibility and reach out to the new and young audience taking part 

in the Games. Logos and the brand images catch the eyeballs creating engagement 

with the audience attending the Games. In the last edition of Khelo India Youth Games, 

the sponsors were able to reach out to close to 20,000 audiences with a potential to 

tap into additional business. 

 

1.13. As the Games are broadcasted on prominent TV platforms, Over-The-Top (OTT) and 

social media with wide outreach and customer base, the sponsors get the additional 

leverage on the visibility of their brand images, logos and product during the games. 

In this regard it is to be mentioned that the next edition of Khelo India Youth Games 

will be broadcasted on Star Sports, OTT and other platforms. On an average, more 

than 80 million viewership had been garnered in the last 3 editions of Khelo India 

Youth Games giving the extra push to the sponsors 

 

2. BID SCHEDULE 
 

2.1 The Bid Schedule is as follows: 

 

Date of Release DD.MM.YYYY 

Last date for queries /clarifications DD.MM.YYYY 

Date Pre-Bid Conference (Video 
Conference) 

DD.MM.YYYY 00:00 HRS 

Zoom Link -  

Meeting ID: XXX XXXX XXXX 

Passcode: XXXX 

Bid Submission start date DD.MM.YYYY 

Bid submission end date and time DD.MM.YYYY 00:00HRS 

Opening of Bid DD.MM.YYYY 00:00HRS 

 
SAI reserves the right to vary or discontinue the process or any part thereof at its absolute 

discretion at any point of time 

  



 

 

3. ELIGIBILITY CRITERIA 
 

This is a limited RFP floated for the participation of following Sponsorship Agencies that 

have been Empaneled by SAI vide RFE No. 01-23003(02)/3/2021-HO - Khelo India Division 

published on 14.10.2021:  

  

i. Gameplan Sports Private Limited  

ii. ITW Consulting Private Limited  

iii. JSW Sports Private Limited 

iv.  Laqshya Event IP Private Limited  

v. SFA Sporting Services Private Limited  

vi. Twenty First Century Media Private Limited 

 

Note: - All the empaneled agencies are expected to participate in the bid, SAI reserves the 

right to take suitable action as deemed fit including cancellation of empanelment in case 

of non – participation without valid justification. 

 

4. BID SECURITY /EARNEST MONEY DEPOSIT (EMD) 
 

4.1 The Bidder shall furnish along with its Bid, Bid Security for an amount of INR 9,00,000 

(Rupees Nine Lakhs) only. 

4.2 The Bid Security is required to protect SAI against the risk of the Bidder’s unwarranted 

conduct as amplified under subsequent sections below. Non-submission of bid 

security will be considered as major deviation. Bid for the project without Bid Security 

will not be considered. 

4.3 Bid security must be submitted to SAI before bid submission end date and time as 

mentioned in the Bid Schedule above. 

4.4 In case as per Notification of Government of India, if the Bidder falls in the category 

of exemption of Bid Security, Bidder should furnish the relevant Notification along with 

required documents like valid Registration Certificate along with all other relevant 

documents. If no such notification or Registration Certificate along with relevant 

documents is furnished along with the bid, bid shall be treated as un- responsive and 

shall be summarily ignored without any further reference. 

4.5 The Bid Security shall be furnished in one of the following forms: 

a. Account Payee Demand Draft 

b. Banker’s Cheque 

c. Fixed Deposit (FDR) 

d. Bank Guarantee from any of the Commercial Banks 

e. Insurance Surety Bonds (OM No. F.1/2/2022 - PPD Ministry of Finance, 

Department of Expenditure, Procurement Policy Division dated 02.02.2022) 

f. Any online acceptable method (NEFT/RTGS) as per the following details (the 



 

 

bidder must submit a copy      of UTR No. in case the transaction is done by this 

method) 

A/C NAME: SECRETARY SAI (KHELO INDIA) 

A/C NO: 108510100037232  

BANK NAME: UNION BANK OF INDIA 

BANK BRANCH: J L N STADIUM, SPORTS AUTHORITY OF INDIA BUILDING 

CGO COMPLEX, NEW DELHI  BRANCH CODE: 1085 

IFSC CODE: UBIN0810851 

 

4.6 Demand Draft/Bankers Cheque/FDR/BG from scheduled commercial bank drawn in 

favor of “SECRETARY (SAI), KHELO INDIA” payable at New Delhi are deposited in 

the office of KHELO INDIA, Room No. 5, 1st Floor, Ramp No 5A, JLN Stadium, Lodhi 

Road on or before scheduled date given in this RFP. 

4.7 The Bid Security shall be valid for a period of 45 days (forty-five days) days beyond 

the validity period of the Bid. As validity period of Bid as per clause 5 of this RFP is 

75 days, the Bid Security shall be valid for 120 days from the date of opening of 

Technical Bid. 

4.8 Bid Security of unsuccessful Bidders will be returned to them without any interest, 

after expiry of the Bid validity period, but not later than 30 (thirty) days after conclusion 

of the resultant contract. Successful Bidder’s Bid Security will be returned without any 

interest, after receipt of Performance Security from that bidder. 

4.9 The Bid Security can be forfeited if an agency: 

a) Withdraws or amends or impairs or derogates its bid during the period of bid 

validity.  

b) Fails to accept orders issued in its favor for execution, and / or violates the terms 

and conditions of the contract after submission of the bid.  

c) Successfully gets qualified but fails to sign the contract within the stipulated time.   

d) Without prejudice to other rights of SAI, if it fails to furnish the required 

Performance Security within the specified period.  

  

  



 

 

 

5. BID VALIDITY 
 

5.1 The Bid shall remain valid for acceptance for a period of 75 days (seventy-five) days 

after the date of Bid opening prescribed in the Bidding Document. Any Bid valid for a 

shorter period shall be treated as unresponsive and rejected. 

5.2 In exceptional cases, the Bidders may be requested by SAI to extend the validity of 

their Bids up to as specified period. The Bidders, who agree to extend the Bid validity, 

are to extend the same without any change or modification of their original Bid. 

5.3 In case the day up to which the Bids are to remain valid falls on or subsequently 

declared a holiday or closed day for SAI, the Bid validity shall automatically be 

extended up to the next working day. 

 

6. SIGNING OF BID 
 

6.1 Bid shall be typed and the same shall be signed by the bidder or by a person(s) who 

has been duty authorized (as mentioned in RFE for Empanelment of Sports 

Sponsorship Agencies) to bind the Bidder to the contract. In case of non – availability 

of authorized signature as mentioned in the RFE, the bidder can authorize any other 

person to sign the bid documents. An Undertaking to this effect shall be submitted (as 

per format attached in Annexure IV) 

6.2 The bid shall be duly signed at the appropriate place as indicated in the Bidding 

Documents and all other pages of the Bid. The Bid shall not contain any erasure or 

overwriting. 

   

7. CLARIFICATION OF BID 
 

7.1 Bidders requiring any clarification or elucidation on any issue in respect of the RFP 

may take up the same with Dy. Director, KI at procurement.kheloindia@gmail.com. 

SAI will respond through mail to such request provided the same is received by SAI 

as per the Bid Schedule. No query/clarifications will be considered after prescribed 

date and time. 

7.2 Any clarification issued by SAI in response to query(ies) raised by the prospective 

bidders shall form an integral part of RFP and it may amount to an amendment of the 

relevant clauses(s) of the RFP. 

 

 

 



 

 

8. INSTRUCTIONS TO APPLICANTS 
 

8.1 Number of Proposals and respondents 

• The RFP is non-transferable, and Proposals shall be submitted only by the 

respective Applicants to whom the RFP has been issued by Authority. 

• Sub-contracting is not allowed under this RFP. 

 
8.2 Proposal preparation cost 

 

• The Applicants shall bear all costs associated with the preparation and submission of 

the Proposal. SAI will not be responsible and liable for any costs, regardless of the 

conduct or outcome of the Proposal/process. 

• All papers submitted with the Proposal are neither returnable nor claimable. 

 
8.3  Right to accept and reject any or all the Proposals 

 

• Notwithstanding anything contained in this RFP, SAI reserves the right to accept or 

reject any Proposal and to annul the bidding process and reject all the Proposals, at 

any time without any liability or any obligation for such acceptance, rejection, or 

annulment, without assigning any reason. 

• SAI reserves the right to reject any Proposal if: 

o At any time, a material misrepresentation is made or discovered, or 

o The Applicant/s do/does not respond promptly and diligently to requests for 

supplemental information required for the evaluation of Proposals, or 

o The Applicant does not adhere to the formats provided in the Annexures to the 

RFP while furnishing the required information/details. 

 

 

8.4 Amendment of the RFP 

• At any time prior to the Proposal Due Date, the SAI, for any reason, whether at its own 

initiative or in response to a clarification requested by eligible Applicant/s, may modify 

the RFP by issuance of an addendum. Such amendments shall be uploaded on the e-

procurement website http://eprocure.gov.in/eprocure/app through a corrigendum and 

form an integral part of the e- bid/Proposal document. The relevant clauses of the e-

bid/Proposal document shall be treated as amended accordingly. It shall be the sole 

responsibility of the prospective Applicant to check the above-mentioned website from 

time to time for any amendment in the RFP document/s. In case of failure to get the 

amendments, if any, the SAI shall not be responsible for it. 

• To provide the Applicants a reasonable time to examine the addendum, or for any 

other reason, SAI may, at its own discretion, extend the Proposal Due Date. 

http://eprocure.gov.in/eprocure/app


 

 

 

8.5 Data Identification and Collection 

• It is desirable that the Applicants submit their Proposal/s after verifying the availability 

of the data, information and/or any other matter considered relevant. 

• It would be deemed that by submitting the Proposal, the Applicant has: 

o Made a complete and careful examination and accepted the RFP in totality. 

o Received all relevant information requested from SAI and: 

o Made a complete and careful examination of the various aspects of the Scope of 

Work. 

• SAI shall not be liable for any mistake or error on the part of the Applicant in respect 

of the above. 

 
Preparation and submission of Proposals 
 

8.6 Language and currency 

• The Proposal and all related correspondence and documents should be written in the 

English language. Supporting documents and printed literature furnished by the 

Applicants with the Proposal may be in any other language if they are accompanied 

by appropriate translations of the pertinent passages in the English language. 

Supporting materials, which are not translated into English, may not be considered for 

evaluation. For interpretation and evaluation of the Proposal, the English language 

translation shall prevail. 

• The currency for the purpose of the Proposal shall be the Indian National Rupee (INR). 

 

 

8.7 Format and signing of Proposals 

• The Applicants shall prepare electronic copies of the technical and financial e-bid/ 

Proposals separately. 

• Applicants should provide all the information as per the RFP and in the specified 

formats. SAI reserves the right to reject any Proposal that is not in the specified 

formats. 

• In case the Applicants intends to provide additional information for which specified 

space in the given format is not sufficient, it can be furnished in duly stamped and 

signed PDFs. 

 

8.8    Submission of e-bid/Proposal 

8.8.1 The bid submission module of e-procurement website 

http://eprocure.gov.in/eprocure/app enables the Applicants to submit the Proposal 

http://eprocure.gov.in/eprocure/app


 

 

online in response to this RFP published by the SAI. Submission can be done till the 

Proposal Due Date specified in the RFP. Applicants should start the process well in 

advance so that they can submit their Proposal in time. The Applicant should submit 

their Proposal considering the server time displayed in the e- procurement website. 

This servers time is the time by which the submission activity will be allowed on the 

Proposal Due Date indicated in the RFP schedule. Once the submission date and 

time has passed, the Applicants cannot submit their Proposals. For delay in 

submission of Proposal due to any reasons, the Applicants shall only be held 

responsible. 

 
8.8.2 The Applicants must follow the following instructions for submission: 

8.8.2.1 For participating through the e-tendering system, it is necessary for the 

Applicants to be the registered users of the e-procurement website 

http://eprocure.gov.in/eprocure/app.   

8.8.2.2 In addition to the normal registration, the Applicant must register with his/her 

Digital Signature Certificate (DSC) in the e-tendering system and subsequently 

he/she will be allowed to carry out his/her e-bid/Proposal submission activities. 

Registering the DSC is a one-time activity. Before proceeding to register his/her 

DSC, the Applicant should fist log on to the e-tendering system using the user 

login option on the home page with the login ID and password with which 

he/she has registered.  

8.8.2.3 For successful registration of DSC on e-procurement website 

http://eprocure.gov.in/eprocure/appthe Applicant must ensure that he/she 

should possess class-2/class-3 DSC issued by any Certifying Authorities 

approved by Controller of Certifying  

8.8.2.4 Authorities, Government of India, as the e-procurement website 

http://eprocure.gov.in/eprocure/appis presently accepting DSC issued by these 

authorities only. The Applicant can obtain user login ID and perform DSC 

registration exercise above even before e-bid/Proposal submission date starts. 

SAI shall not be held responsible if the Applicant fails to submit his/her e-

bid/Proposal before the Proposal Due Date due to DSC registration problem.  

8.8.2.5 The Applicant can search for active tenders through "search active tenders" 

link, select a tender in which he/she is interested in and then move it to 'My 

Tenders' folder using the options available in the e-bid submission menu. After 

selecting the tender, for which the Applicant intends to e-bid/Proposal, from 

"My tenders" folder, the Applicant can place his/her e-bid/Proposal by clicking 



 

 

"pay offline" option available at the end of the view tender details form. Before 

this, the Applicant should download the RFP document including financial 

format and study them carefully. The Applicant should keep all the documents 

ready as per the requirements of RFP document in the PDF format.  

8.8.2.6 After clicking the 'pay offline' option, the Applicant will be redirected to terms 

and conditions page. The Applicant should read the terms & condition before 

proceeding to fill in the Bid Processing Fee offline payment details. After 

entering and saving the Bid Processing Fee details form so that "Bid document 

preparation and submission” window appears to upload the documents as per 

technical and financial schedules/packets given in the tender details. The 

details of the RTGS should tally with the details available in the scanned copy 

and the date entered during e-bid/Proposal submission time otherwise the e-

bid/Proposal submitted will not be accepted.  

8.8.2.7 Before uploading, the Applicant must select the relevant DSC. He may be 

prompted to enter the DSC password, if necessary. For uploading, the 

Applicant should click "browse" button against each document label in technical 

and financial schedules/packets and then upload the relevant PDF files already 

prepared and stored in the Applicant’s computer.   

8.8.2.8 The Applicant should click "Encrypt" next for successfully encrypting and 

uploading of required documents. During the above process, the e-

bid/Proposal documents are digitally signed using the DSC of the Applicant and 

then the documents are encrypted/locked electronically with the DSCs of the 

bid openers to ensure that the e-bid/Proposal documents are protected, stored, 

and opened by concerned bid openers only.  

8.8.2.9 After successful submission of e-bid/Proposal document, a page giving the 

summary of e-bid submission will be displayed confirming end of e-

bid/Proposal submission process. The Applicant can take a printout of the bid 

summary using the "print" option available in the window as an 

acknowledgement for future reference.   

8.8.2.10 Sports Authority of India (SAI) reserves the right to cancel any or all e-

bids/Proposals without assigning any reason. 

 

8.9   Deadline for submission 

• E-bid/Proposal (technical and financial) must be submitted by the Applicant at e-

procurement website http://eprocure.gov.in/eprocure/app no later than the time 

specified on the Proposal Due Date. SAI may, at its discretion, extend this deadline for 

http://eprocure.gov.in/eprocure/app


 

 

submission of Proposal by amending the RFP document, in which case all rights and 

obligations of the SAI and Applicants previously subject to the deadline will thereafter 

be subject to the deadline, as extended. 

8.10  Late submission 

• The server time indicated in the bid management window on the e- procurement 

website http://eprocure.gov.in/eprocure/appwill be the time by which the e-

bid/Proposal submission activity will be allowed till the permissible date and time 

scheduled in the e-tender. Once the e-bid/Proposal submission date and time is over, 

the Applicant cannot submit his/her e-bid/Proposal. Applicant must start the bid 

submission well in advance so that the submission process passes off smoothly. The 

Applicant will only be held responsible if his/her e-bid/Proposal is not submitted in time 

due to any of his/her problems/faults, for whatsoever reason, during the e-bid/Proposal 

submission process.   

8.11  Withdrawal and resubmission of Proposal 

• At any point of time, an Applicant can withdraw his/her Proposal submitted online 

before the Proposal Due Date. For withdrawing, the Applicant should first log in using 

his/her login ID and password and subsequently by his/her DSC on the e-procurement 

website http://eprocure.gov.in/eprocure/app. The Applicant should then select "My 

bids" option in the bid submission menu. The page listing all the bids submitted by the 

Applicant will be displayed. Click "View" to see the details of the bid to be withdrawn. 

After selecting the "bid withdrawal" option, the Applicant must click "Yes" to the 

message- "Do you want to withdraw this bid?" displayed in the bid information window 

for the selected bid. The Applicant also must enter the bid withdrawing reasons and 

upload the letter giving the reasons for withdrawing before clicking the "Submit" button. 

The Applicant must confirm again by pressing "OK" button before finally withdrawing 

his/her selected e-bid/Proposal. 

• No e-bid/Proposal may be withdrawn in the interval between the Proposal Due Date 

and the Proposal Validity Period. Withdrawal of an e-bid/Proposal during this interval 

may result in the Applicant’s forfeited of his/her e-bid/Proposal security. 

• The Applicant can re-submit his/her e-bid/Proposal as when required till the e-bid 

submission end date and time. The e-bid/Proposal submitted earlier will be replaced 

by the new one. For resubmission, the Applicant should first log in using his/her login 

Id and password and subsequently by his/her digital signature certificate on the e-

procurement website http://eprocure.gov.in/eprocure/app. The Applicant should then 

select "My bids" option in the bid submission menu. The page listing all the bids 

submitted by the Applicant will be displayed. Click "View" to see the detail of the e-bid 

to be resubmitted. After selecting the "bid resubmission" option, click "Encrypt & 

upload" to upload the revised e-bids documents. 

• The Applicant can submit their revised e-bids/Proposals as many times as possible by 

http://eprocure.gov.in/eprocure/app
http://eprocure.gov.in/eprocure/app.


 

 

uploading their e-bid documents within the scheduled date & time for submission of e-

bids/Proposals. 

• No e-bid can be resubmitted subsequently after the deadline for submission of e-bids. 

 

8.12   Selection of the Agency 

• From the time the Proposals are opened to the time the contract is awarded, if any 

Applicant wishes to contact the SAI, on any matter related to their Proposal it should 

do so in writing. Any effort by the Applicants to influence any officer or bearer of the 

SAI   in the Proposal evaluation or contract award decisions may result in the rejection 

of the Applicant’s Proposal. 

 

8.13   Opening of Proposals 

8.13.1 SAI will open all technical e-bids/Proposals, in the presence of Applicant`s 

representatives who choose to attend on the prescribed date of opening at the 

SAI office. 

8.13.2 The Applicant’s representatives who are present shall sign a register evidencing 

their attendance. In the event of the specified date e-bid/Proposal opening being 

declared a holiday for the SAI, the e-bids shall be opened at the appointed time 

and place on the next working day. 

8.13.3 The Applicants names and the presence or absence of requisite e-bid/Proposal 

security and such other details as the SAI at its discretion may consider 

appropriate, will be announced at the opening. The names of such Applicants not 

meeting the technical specifications and qualification requirement shall be notified 

subsequently. 

 

9. RIGHT TO VARY SCOPE OF WORK 
9.1 SAI may at any time during RFP process, by a written order given to the bidder, 

make changes within the general scope of the Work. The Bid shall accordingly be 

amended. 

 

10. AWARD OF CONTRACT 
10.1 SAI reserves the right to accept/reject a bid, to cancel/abort the RFP process and/or 

reject all bids at any time prior to award of contract, without thereby incurring any 

liability to the empaneled agencies on the grounds of such actions taken by SAI.  

10.2 SAI shall award Contract to the highest quoting bidder. 

 

11. PERFORMANCE SECURITY 
 
11.1 For Sponsors: Not Applicable  

11.2 For Agency: 3% of the calculated sponsorship value to be paid within 15 days of 



 

 

finalization of sponsor in each category. However, in case the amount is substantially 

higher, then SAI may allow for the deposition of Performance Security in a staggered 

manner with a valid justification, but this shall not exceed 7 days of the signing of 

agreement or 21 days before the event, whichever is later. 

11.3 The Agency shall be required to give Performance Security for the amount equivalent 

to 3% of the sponsorship value. Performance Security will be in the form of Insurance 

Surety Bonds, Bank Guarantee (BG) of any Commercial Bank drawn in the name of 

“SECRETARY (SAI), KHELO INDIA” payable at New Delhi to be deposited in the 

office of Khelo India Secretariat, Ramp 5, North Block, JLN Stadium, Lodhi Road, 

New Delhi - 110003.  

11.4 SAI will have the right to invoke the Performance Security without assigning any 

reasons if the selected Agency defaults or deemed to have defaulted or in case the 

proposed sponsor withdraws and/or default in any terms of the tender documents 

and empanelment may be cancelled.  

11.5 Successful Agency shall be required to give Performance Security within 15 days of 

issuance of Notification of Award by SAI. In the event of default in submission of 

Performance Security within the stipulated time, the Agency shall be liable for a 

penalty amounting to 0.1% (Zero Point One Percent) of the “committed sponsorship 

value” per day of delay subject to a maximum delay of 7 (seven) days unless payment 

in a staggered manner is allowed. If delay continues beyond 7 (seven) days, SAI shall 

have the right to cancel empanelment with the right to other legal remedies that may 

be available under law.  

11.6  The Performance Security shall be immediately replenished by the Bidder in the 

event Performance Security is invoked by SAI.  

11.7 The Performance Security should remain valid for an additional period of 30(thirty) 

days beyond the timelines mentioned in the” Letter of Award”. For example, if the 

timelines mentioned to submit the sponsorship amount is 10 days, the Performance 

Security shall be valid till 10 days + 30days from the date of project initiation.  

 

12. INTELLECTUAL PROPERTY 
12.1The Sponsorship Agency must ensure that all intellectual property including but not 

limited to SAI/ Khelo India/ Fit India logo, creatives any work, brand name, trade name, 

service mark, trademark etc., related to SAI/ Khelo India/ Fit India shall belong to SAI. 

In no event, the Agency shall, either directly or indirectly, register, file or attempt to 

register or file any intellectual property in its own name.  The winning bidder (sponsorer) 

may use the Khelo India logo only for the intended purpose of naming themselves as 



 

 

Official Sponsors (in that category) to the Khelo India Youth Games. However, the 

same may use only for 120 days from the last day of each edition of Khelo India Youth 

Games. The agency shall be responsible to ensure, that the sponsorer does not 

continue to use the logo beyond 120 days from the last day of each edition of Khelo 

India Youth Games. In case the sponsor is using the logo beyond 120 days, suitable 

action may be taken against the agency, which may include de-empanelment of 

agency. 

12.2 The Agency shall be solely responsible for any violation or infringement of any 

trademark, trade name, copyright, patent of any person, firm or company, personal 

right of privacy, religious beliefs and/or any other right of any other person including 

for adherence of regulations, administrative and judicial orders etc.   

12.3 All exploitation rights including without limitation promotion / sponsorships / 

distribution / marketing / telecast etc. shall vest with SAI and the Agency, without pre-

approval of SAI, shall not have any right to sell/market the said event to any party.  

12.4 The relationship between the parties hereto shall be on a Principal-to-Principal basis 

and shall not be deemed to be a joint venture, partnership, or agency of any nature 

whatsoever between them.  

12.5 Agency undertakes and confirms that it shall comply with all requisites, laws and 

regulations, necessary insurances, that are required to be complied with for 

conducting the event and the creation, as well as exclusive assignment of all rights 

in favor of SAI, Agency shall keep SAI indemnified and hold SAI harmless from any 

and all claims including claims for infringement, losses, demands, damages, costs, 

charges, expenses that may prejudice SAI’s interests and benefits, in any way 

whatsoever.  

12.6 SAI shall not be responsible in any way for any unfulfilled obligations and/or liabilities 

of Agency its Affiliates/Associations etc. and/or its agents towards any person, party, 

company, organization in connection with pending obligations, the finance, 

employment of other contractual and noncontractual.  

12.7 Agreements/arrangements of whatsoever nature, whether in relation to the event and 

Agency shall continue to be solely responsible for the same  

 

13. PENALTY CLAUSE 
 

13.1 No commission shall be paid to the Agency in case the contractual obligation is not 

fulfilled, or the sponsorship value is not realized for any reason.  

13.2 If the agency fails to submit the 90% of the sponsorship fee within the stipulated 7 

days after signing of agreement or 21 days before the event whichever is later, a 



 

 

penalty of 0.25% per day will be levied on the 90% of the sponsorship value up to a 

period of 7 days, if the remaining sponsorship fees is not paid, after expiry of 14 days 

beyond the stipulated period for paying the same or the start of the event whichever 

is later the sponsorship rights will be withdrawn as per the terms and conditions of 

the agreement. 

13.3 SAI is entitled to forfeit the Performance Security submitted by the agency in case 

the sponsor backs out or fails to make payment in accordance with the schedule 

mentioned in this RFP.  

13.4 Furthermore, any failure of the agency in fulfilling its contractual obligations may 

render it liable for termination of empanelment.  

13.5 In case the event is, terminated or postponed, SAI shall be entitled to seek immediate 

refund of the commission paid to the agency in accordance with Clause H of the 

Terms of Reference. For sake of clarity, if money is returned to sponsors in event of 

cancellation, termination or postponement of the Games, the commission amount 

paid to sponsorship agency shall also be returned to SAI.  

13.6 SAI shall be entitled to terminate this contract immediately upon a written notice in 

case the Agency is in material breach and/or fail to fulfill its obligations as promised 

under this agreement provided Agency fails to remedy such breach within 5 days 

upon notification of the breach.  

13.7 Any dispute or difference arising between Agency and SAI shall be mutually resolved 

through amicable discussions failing which a sole arbitrator as mutually appointed by 

both the parties, arbitration proceedings would be held under the provisions of 

Arbitration and Conciliation Act, 1996 as amended. The procedure and fee of the 

Arbitrator shall be in accordance with prevailing policies and procedures of SAI. Any 

dispute/differences not being the subject matter of such arbitration shall be subject 

to the jurisdiction of the Courts of Law at Delhi only, as per governing laws.   

 

  



 

 

Annexure I | COMMERCIAL BID FORMAT 

1. If any bidder does not quote for all three categories of the sponsorship, the bid 

will be treated as responsive. However, if the bidder quotes lower than the 

table mentioned in Clause G (minimum sponsorship fee for different 

categories of sponsor) of Annexure II, the bid will be treated as non-

responsive. 

2. Bidders are required to submit bids for the proposed Sponsorship Rights Fee 

for each Edition of the Event during the Rights Period – the Sponsorship rights 

fee should be quoted separate for Five (5) editions of Khelo India Youth 

Games  

 

To,  

Director, KI 

Khelo India Secretariat, 

JLN Stadium Complex,  

Lodhi Road, New Delhi - 110003 

 
Sub: Commitment letter regarding Sponsorships for Khelo India Youth Games 2022. 

 

a) For Principal Sponsor  

 

SR. 

NO. EDITION  

Product 

Category 

Name of Sponsor Amount Committed in 

INR 

 In Figures In Words 

1. Edition 1 (a)    

2. Edition 2 (b)    

3. Edition 3 (c)    

4. Edition 4 (d)    

5. Edition 5 (e)    

 

  



 

 

 

b) Powered by Sponsor 

 

SR. 

NO. EDITION  

Product 

Category 

Name of Sponsor Amount Committed in 

INR 

 In Figures In Words 

1. Edition 1 (a)    

2. Edition 2 (b)    

3. Edition 3 (c)    

4. Edition 4 (d)    

5. Edition 5 (e)    

 

c) Co-Powered by Sponsor 

 

SR. 

NO. EDITION  

Product 

Category 

Name of Sponsor Amount Committed in 

INR 

 In Figures In Words 

1. Edition 1 (a)    

2. Edition 2 (b)    

3. Edition 3 (c)    

4. Edition 4 (d)    

5. Edition 5 (e)    

 
Note: 

a) Account Details for the money to be deposited for sponsorship shall be 

intimated later.”   

b) No conditions should be attached to the proposal.   

c) The amount should be quoted in both figure and words. In case of discrepancies 

in the prices mentioned in the figure and word, the prices mentioned in the 

words shall be considered as final price.  

d) If any bidder does not quote for all the three categories of the sponsorship, the 

bid will still be treated as responsive.  

e) Taxes due to SAI will be considered part of Sponsorship, but taxes due to the 

Sponsor will not be considered as a part of bid and need to be borne by the 

Sponsor separately and shall not be made part of the bid 

 
Signature of  

the Agency: 

Address: 

Date: 
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Annexure II | TERMS OF REFERENCE 

 
A. EXCLUSIVE RIGHTS OF OFFICIAL MEDIA PARTNER OF KIYG  

  
1. Official Media Partner of KIYG has already been finalized and is with star sports. 

The official Media Partner of KIYG has exclusive media rights globally for KIYG. 

There are certain rights of Media Partner which are not available for commercial 

exploitation. Such Media rights includes:  

2. Right of production of feed.  

3. Right of broadcast on live and delayed basis, the unlimited duration of the event 

by means of television and digital transmission.  

4. Right to commercially exploit all on-air inventory including the right to appoint 

broadcast sponsors (not on ground sponsors).  

5. Right of access to players before and after each match/event for the purpose of 

creating film/audio visuals/ clips or any other form of promotional activity with 

respect to the event depending on the availability of the player.  

6. Right to photograph and recording the players as well as their performance during 

the event, any period ancillary including training and press conferences.  

7. Right to use such images/audio visuals for the purposes of 

posters/flyers/promotion or any other advertisement rests exclusively with star 

India.  

8. Right to use all recorded information related to the event including all fixture lists, 

scores and statistical information.  

9. Right to transmit the event on replay, deferred/delayed basis(in full or in part) via 

television and digital transmission.  

10. Right to transmit clip and highlights related to the event by television/digital 

transmission.  

11. Right to transmit any audio visual related to the event with interactivity functionality 

providing enhanced user viewing experience to a person including voting, 

switching between feeds, participation in contests, quiz etc  

12. Right to provide services enabling viewers the access on demand/data or 

information regarding any game or series of games or the team or the players 

participating in the event as well as to place orders or carry out any revenue 

generating activity.  

13. Right to create or monetize any electronic games, interactive media, quiz, 

competition based on KIYG  

14. Fixed media rights which include coverage transmission on home video, DVD, 

laser disc, VCD or any other fixed electronic storage.   

15. Right of transmission of audio visuals of the event via any existing or new 

platforms at theatres, stadiums, parks, hospitals, govt buildings etc.  

16. Radio rights with respect to audio only coverage of the event.  

17. Right to use audio visuals of any previous school/ district/state/national events 

organized by SAI to market the event.  
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18. Right to transmit the coverage of the event in virtual reality format and create text 

commentary and other editorial descriptions of the event.  

19. Right to non-game content rights including any behind the scenes coverage, 

interview with players, support staff and organizers.  

20. Right of any game, competition, application or any other activation using the 

branding of the event directly or indirectly which can be exploited via mobile or 

internet technology   

21. Right to transmit coverage of the event(live/deferred/delayed) in full or in part in 

trains or other forms of transport  

22. Right to use KIYG marks and logos in relation to the conferred rights as well as 

the right to promote its services and itself as the official media partner of KIYG. 

   

B. OBLIGATIONS OF OFFICIAL MEDIA PARTNER OF KIYG  

 
1. The Media Partner (Star Sports) shall mandatorily broadcast the event on its top 

channels on Television and Digital Platforms for 7 (seven) hours per day out of 

which minimum of five hours will be live.  

2. A dynamic logo (comprising of the KIYG logo along with principal sponsor and the 

event powered by logo units) will be inserted at the top left corner of broadcast 

feed by Media Partner (this is subject to approval from SAI)  

3. The broadcast feed by the media partner would also be transmitted to Prasar 

Bharti for transmission on its non-pay television platforms including DD Free dish.  

4. The official media partner has the right to appoint broadcast sponsor with respect 

to primary product category of the event sponsor.  However, such right shall first 

be offered to event sponsor. In case of denial by the event sponsor, Media Partner 

has the liberty to appoint the broadcast sponsor including any person who is 

competitor of the event sponsor.  

5. The media partner will produce highlights in at least 3 languages and broadcast 

the same on language specific channels and on the digital platform  

6. Note - Event Sponsor Means, any or all of the three categories of the sponsors 

(Principal, Powered by & Co – Powered by). 

 

C. SPONSORSHIP CATEGORIES 

 
The proposed sponsorship categories are as follows: 

a) Principal Sponsor   

b) Powered by Sponsor  

c) Co-Powered by Sponsor  

 
D. SCOPE OF SERVICES 

 

1. Primary role of Sponsorship Agency is to procure sponsorship for the Khelo India 

Events and identify Event Sponsors for given categories. Further, the Sponsorship 

Agency shall also ensure that the committed amount is transferred in accordance 
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with the schedule as defined in this RFP.  

 

2. SAI has the exclusive right to appoint event sponsors as well as to transmit non 

live coverage of KIYG and highlights on the official website for a maximum of 10 

minutes per day of the event on a non-exclusive basis for exploitation on a 

noncommercial basis. Such clips can also be used by SAI on its social media 

platform, or any other account created for the purposes of the event. Further, SAI 

has the right to transmit archive content on its official website for exploitation on a 

noncommercial basis.  

 

 

3. Partners could use their brand activation strategies /techniques prior to the 

commencement of the event. However, such strategies must be first aligned with 

the efforts and scheme of Khelo India and communicated in writing. Prior approval 

of SAI shall be obtained before commencement of any marketing or activation 

activity before the event is started.  

 

4. On ground sponsors could be permitted for conducting any activity outside FOP 

and within the premises of the event for the purposes of any brand advertisement 

or promotion. However, if the brand sponsor decides to circulate digitally such 

ad/promotions or any other clip related thereto, the same shall exclude the use of 

KIYG logo or any other composite logo created for the purposes of the event. Prior 

approval of SAI shall be obtained before commencement of any marketing or 

activation activity to be undertaken during or after the event.  

 

 

5. Any covert or overt form of expression/ exaggeration/ leverage using KIYG 

text/logo/verbal indication must be sought by SAI in writing and must be decided 

in consultation with SAI.  

 

6. To avoid any miscommunication/conflict of interest, any form of communication 

among different stakeholders of KIYG (i.e., Media Partner, Event Sponsors, 

Empaneled Agencies, Event Organizers etc.) shall take place only through SAI.  
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7. ‘Space for undertaking Promotions’ will be provided free of cost at one main venue 

each in a maximum of three (3) host cities (to be decided through mutual 

discussion between the sponsorer, SAI and host state. The final discretion in this 

regard shall lie with SAI and the Host State) as per the following scale:- 

 

 

Note – Request for the ‘Space for undertaking Promotions’ at other cities 

and venue may be allowed post approval of SAI, in case a joint proposal by 

the Host State and Sponsor is received at least 30 days prior 

commencement of the event. 

 

  

Sr.No Category of Sponsorer 

Space for undertaking 

Promotions 

Area / Pagoda / Tent 

1 Principal Sponsor  30 x 30 sq ft 

2 Powered by Sponsor   20 x 20 sq ft 

3 Co – Powered by Sponsor 15 x 15 sq ft 
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8. RIGHTS OFFERED TO DIFFERENT SPONSORS 

 

The following rights shall be made available and divided among various sponsors in 

proportion to the amount committed by them 



 

26 | P a g e   

S. No. Rights offered Principal Sponsor Powered by Sponsor Co – Powered by 

Sponsor 

1  Logo Placement on bottom panel of 

venue branding collaterals   

Main Arch gate, Drop 

Downs, Pole/pillar 

branding, Standees,  

Flex banners, wall 

branding, and on all 

Games’ collaterals – 

booklets& schedules.  

Drop Downs, Pole/pillar 

branding, Standees,  

Flex banners, wall 

branding, and on all 

Games’ collaterals – 

booklets& schedules.  

Drop Downs, Pole/pillar 

branding, Standees,  

Flex banners wall 

branding.  

2  FOP branding static boards 

Standard perimeter boards with 

size 8 feet x 2.5 feet   

20%  10%  5%  

3  Inclusion in press conference on 

mutually agreeable terms  

Yes  Yes  No  

4  Mention in all official press releases 

as partners  

Yes  Yes  Yes  

5  VVIP hospitality passes for each day  

Event  

30  20  10  

6  VVIPs passes for opening and closing 

ceremonies  

20  10  05  

7  Product display at FOP (subject to 

approval of GTCC) and VVIP lounge  

Yes   

(FOP & VVIP lounge)  

Yes   

(VVIP Lounge)  

No  

8  Rights to display product / service at 

venue (other than FOP and VVIP 

Lounge) with the prior alignment of 

Khelo India Sect. as for the type of 

product and its placement & exposure 

levels  

Yes  Yes  Yes  

9  Award distribution by sponsors  8  4  2  

10  Official Sports Kit  100 Kits  50 Kits  15 Kits  

11  On-ground activation   Yes  Yes  Yes  

12  Meet & Greet at Opening Ceremony  Yes  Yes  Yes  

13  Presence on Games website  Yes  Yes  Yes  

14   customized social media posts per 

brand pre and during the games  

10  8  6  
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Note 

1. With regards to S.No.17 & 18, the same may be used only for 120 days from the last day 

of each edition of Khelo India Youth Games. 

 

2. The agency shall be responsible to ensure that the sponsorer does not continue to use 

the said content beyond 120 days from the last day of each edition of Khelo India Youth 

Games. In case the sponsorer continues to use the content for more than 120 days, 

suitable action may be taken against agencies, which may include de-empanelment / 

blacklisting of agency. 

 
 

Note -    

 
9. RESTRICTED PRODUCT CATEGORIES 

 
The following product categories shall be restricted for any kind of association with KIYG: 

 

1. Tobacco Products 
2. Weapons and Explosives 
3. Derogatory Personal, Political, 

and Religious Content 

4. Spy Cams and Surveillance 

Equipment 

5. Counterfeit Goods 
6. Fake Documents 
7. Adult Products and Services 

8. Penny Auctions 
9. Alcohol 
10. Body Parts 

11. Cannabis 
12. Dating 
13. Drug Tests and Exam-Taking Services 
14. Fake Followers Services 
15. Gambling 
16. Hacking and Surveillance 

15  Rights to undertake a joint  

consumer contest with Khelo India  

(Subject to approvals from SAI)  

Yes  Yes  Yes  

16  Logo on apparel/kit of the players (as 

per Annexure III)  

Yes  Yes  Yes 

17 Access would be granted to the 

sponsors for Khelo India winning 

athletes for a period of 120 days from 

the last day of each edition of Khelo 

India Youth Games. 

Yes Yes Yes 

18 Right to make promo / film / content 

pre, during or post event at their own 

cost. (Promotional purposes)  

  

The shoot time or usage of logo on 

digital properties or brand 

communication or use of image of 

brand ambassadors along with Khelo 

India Logo for marketing 

communication can also be 

undertaken. 

 

All communication elements need 

to be approved by SAI before the 

launch of the same. 

Yes Yes Yes 
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17. Illegal Automobile 
Modification Products 

18. Lottery 
19. Multi-Level Marketing 
20. Over-the-Counter Drugs 
21. Payday and Short-Term Loans 
22. Personal Loans 
23. Online Pharmacies 
24. Politics 
25. Recreational Drugs 
26. Prescription Drugs 
27. Rehab 
28. Reproductive Health 

29. Spyware and Malware 
30. Subscription Services 
31. Unauthorized Set-Top Boxes 

32. Unsafe Supplements 
33. Binary Options 
34. Any other category that MYAS/SAI 

on its sole discretion feels 
inappropriate to be included as 
Sponsor 
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10. MINIMUM SPONSORSHIP FEE FOR DIFFERENT CATEGORIES OF SPONSORS 
 

The minimum bid (offer submitted by bidders) shall not be less than the amount 

given in the table: 

 

S. No Sponsorship Category Minimum Amount 

1 Principal Sponsor  INR 3.00 Crores  

2  Powered by  Sponsor   INR 2 Crores 

3  Co – Powered by Sponsor  INR 1 Crores  

 
Note – the sponsorship value shall increase 10% per edition 

 
11. TERM OF SPONSORSHIP 

 
The maximum tenure of Sponsorship rights shall be five (5) upcoming editions of Khelo 

India Youth Games, starting from the upcoming scheduled edition in Madhya Pradesh. 

 
12. SELECTION PROCEDURE 

 
▪ The sponsorship value for five (5) Khelo India Youth Games shall be the basis of 

selection of agency. All the bidders shall submit their offers as per the commercial bid 

format. After opening of commercial bids, highest offers in each category in terms of 

value shall be selected and awarded the bid. However, in case, the highest bidder for 

category 2 or 3 is more than the category 1, then the rights of category 1 will be offered 

to category 2 or 3, considering the highest quoted amount. Second highest amount 

offered in any category shall be given preference in category 2. In case, that bidder 

refuses for category 2 rights, then the next highest shall be offered category 2 rights 

and so on.  

 

▪ In case of tie between the bidders, meaning thereby two or more bidders emerging as 

H1 in any category, equal opportunity shall be extended to the respective bidders, and 

they will be called for upward negotiations. Any bidder whoever is offering higher value 

than others shall be awarded the bid. In case the negotiations fail, the decision shall be 

finalized through a draw of lots done in presence of bidders as well as third party 

observers. 

 

Note: - If the empaneled agency and the bid winner is same, then there should 

be no commission given to the agency. If the bid winner is a separate legal 

entity, then the commission will be given. 
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13. TERMS OF PAYMENT 
 

• For first Edition, 50% of the quoted sponsorship rights fee at the time of signing of 

the License Agreement, and the balance 50% one-month prior to the 

commencement of the first Edition; and 

• For subsequent Editions 50% of the quoted sponsorship rights fee two months 

prior to the scheduled date of Event and 50% one-month prior to the 

commencement of the subsequent Editions. 

 

14. PAYMENT OF COMMISION TO AGENCY 
 

The agency will be paid commission on reaching desired targets as per the following:  

 

A) Principal Sponsor 

 

Target Amount   Commission offered   

3 Crore to 3.50 Crore  5% of realized amount=A  

More than 3.50 Crores but less than 4.00 crores  A+  10%  of  realized  

amount in this slab=B  

More than 4.00 Crores   B + 15% of realized amount 

beyond INR 4.00 crores 

  

B) Powered by Sponsor 

 

Target Amount   Commission offered   

 2 Crore to 2.50 Crore  5% of realized amount=A  

More than 2.50 Crore but less than 3 Crores  A + 10% of realized  

amount in this slab=B  

More than 3.00 Crores   B + 15% of realized amount 

beyond INR 3.00 crores 

  

C) Co – Powered by Sponsor 

 

Target Amount   Commission offered   

1 Crore to 1.50 Crore          5% of realized amount=A  

More than 1.50 crore but less than 2 crores  A + 10% of realized amount 
realised in this  
slab = B  

More than 2 Crores   B + 15% of realized amount 

beyond INR 2 crores 

     

a) Taxes/TDS shall be deducted as per the rules of Govt. of India.  

b) The commission pay-out shall be made within three weeks upon realization of the fees for 

each edition.  



 

31 | P a g e   

15. PAYMENT OF SPONSORSHIP FEE   
  

Ts Timeline Activity 

T T Notification of Award 

T1 T+14 days Deposit of 10% of the 1st 

Edition’s Committed 

Amount 

T2 T+15 days Signing of Agreement 

and Deposit of 

Performance Security (If 

staggering not allowed) 

T3 T2+7 days or 21 days before the event 

whichever is later  

Deposit remaining 90% 

of the Committed Amount 

% of the 1st Edition’s 

Committed Amount & 

Performance security if 

staggering is allowed 

T4 T3+21 days Commission pays out to 

agencies 

 

  

Note: Once the bid is accepted by SAI, the respective agency shall be responsible for payment 

of Sponsorship amount to SAI and shall have to pay the committed amount irrespective of its 

further realization from sponsors.  

 

Payment of Sponsorship fee shall remain similar for the following editions



 

 

Annexure III LOGO Placement 

 

For “Principal” Sponsors- The logo shall be placed on the Back of the athlete jersey/ apparel as 

Length 3 inches and Width 6 inches.  

 

For “Powered by” Sponsor - The logo shall be placed on left side of the chest (above pocket) on the 

athlete jersey/ apparel as Length 2 inches and Width 2 inches. 

 

For “Co - Powered by” Sponsor - The logo shall be placed on one side of the sleeve on the athlete 

jersey/ apparel as Length 2 inches and Width 2 inches.  

  

 

Note – The logos of sponsors shall be placed only on playing kits. (Apparels worn by athlete 

while participating in his /her event/sports discipline and does not include apparel worn during 

practice or on any other occasion) 

  



 

 

Annexure IV – Power of Attorney 
 

Power of Attorney 

 

Know all men by these presents, we, .......................................... (name of Firm and address of the 

registered office) do hereby constitute, nominate, appoint and authorize Mr. 

/Ms........................................son/daughter/wife and presently residing at .................................. , who 

is presently employed with us and holding the position of ....................as our true and lawful attorney 

(hereinafter referred to as the “Authorized Representative”) to do in our name and on our behalf, all 

such acts, deeds and things as are necessary or required in connection with or incidental to 

submission of our proposal for Hiring Of Sponsorship Agency For Khelo India Youth Games for five 

(5) editions in SAI, New Delhi including but not limited to signing and submission of all applications, 

proposals and other documents and writings, participating in pre-proposal and other conferences and 

providing  information/ responses to SAI, New Delhi, representing us in all matters before SAI, New 

Delhi, signing and execution of all contracts and undertakings consequent to acceptance of our 

proposal and generally dealing with SAI, New Delhi in all matters in connection with or relating to or 

arising out of our Proposal for said Project and/or upon award thereof to us till the entering into of the 

Agreement with SAI, New Delhi. 

 

AND, we do hereby agree to ratify and confirm all acts, deeds and things lawfully done or caused to 

be done by our said Authorized Representative pursuant to and in exercise of the powers conferred 

by this Power of Attorney and that all acts, deeds and things done by our said Authorized 

Representative in exercise of the powers hereby conferred shall and shall always be deemed to have 

been done by us.  

 

IN WITNESS WHEREOF WE, ......................THE ABOVE-NAMED PRINCIPAL HAVE EXECUTED 

THIS POWER OF ATTORNEY ON THIS .................... DAY OF ......................., 2022 

 

 

For ....................................... (Signature, name, designation, and address) 

Witnesses: 

1. 

2. 

Notarized Accepted 

........................................ 

(Signature, name, designation, and address of the Attorney) 
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1. Introduction 
1.1 In a move to identify and groom young sporting talent, the Government of India has approved 

a revamped ‘Khelo India’ programme under which 1,000 (one thousand) selected athletes will 

receive an annual scholarship of INR 500,000 (Indian Rupees Five hundred thousand) each for 8 

(eight) years. The programme will also promote 20 (twenty) universities across India as hubs of 

sporting excellence. The revamped ‘Khelo India’ programme would impact the entire sports 

ecosystem, including infrastructure, community sports, talent identification, coaching for 

excellence, competition structure and sports economy.   

1.2 The Ministry of Youth Affairs and Sports Authority of India, under the ‘Khelo India’ initiative, 

intends to continue to conduct annual editions (each an “Edition” and collectively, “Editions” as the 

case may be) of an event under the ‘Khelo India University Games’ (“KIUG”) and the ‘Khelo India 

Youth Games’ (“KIYG”) umbrella, the defining national sporting events for Schools and 

Universities/ Colleges to encourage participation and strive for sporting excellence (such event 

being the “Event” which term shall include the Ceremonies, matches and all ancillary events held 

during such Event; and such matches/ fixtures being the “Games”).   

Khelo India University Games 

1.4 The First edition of ‘Khelo India University Games, Odisha’ (KIUG 2020) was successfully 

conducted in Bhubaneswar & Cuttack, Odisha from 22nd February to 01st March 2020 in 17 

(seventeen) sports disciplines with participation of 3182 athletes, 725 support staff, 740 Technical 

Officials, 158 Contingent managers, 1076 Volunteers, 17 Competition Managers. The grand 

opening ceremony of the Games was graced by Hon’ble Prime Minister of India (joined through 

VC), Hon’ble Chief Minister of Odisha and Hon’ble Union Minister of State (I/C) for Youth Affairs 

and Sports. 

1.5 The Second edition of ‘Khelo India University Games, Karnataka’ (KIUG 2021) was 

successfully conducted in Bengaluru, Karnataka from 24th April to 3rd May 2022 in 20 (Twenty) 

sports disciplines with participation of 3894 athletes, 869 support staff, 827 Technical Officials, 

1141 Volunteers, 20 Competition Managers. The grand opening ceremony of the Games was 

graced by Hon’ble Vice President of India, Hon’ble Governor of Karnataka, and Hon’ble Union 

Minister of State (I/C) for Youth Affairs and Sports. 

1.6 The Event was a culmination of the university sports competition calendar in India, with 

participation from the winners and top performers of various tournaments across the country, 

including the Association of India Universities (AIU), tournaments conducted by the National 

Sports Federations as well as certain privately organized tournaments. 
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Khelo India Youth Games 

1.7 Under this vertical, first edition of Khelo India School Games (KISG 2018) was successfully 

conducted from 31st January to 8th February 2018 in New Delhi with participation of 3507 athletes, 

578 Technical Officials, 1453 support staff and 868 Volunteers. The opening ceremony of the 

games was graced by Hon’ble Prime Minister of India Sh. Narendra Modi. 

1.8 The Second edition of Khelo India Youth Games, Maharashtra (KIYG 2019) were successfully 

conducted in Pune from 9th January to 20th January 2019 with participation of 5925 athletes, 1096 

support staff, 893 Technical Officials and 1021 Volunteers. The grand opening ceremony of the 

Games was graced by Hon’ble Chief Minister of Maharashtra and Hon’ble Union Minister of State 

(I/C) for Youth Affairs and Sports. 

1.9 The Third Edition of ‘Khelo India Youth Games, Assam’ (KIYG 2020) was successfully 

conducted in Guwahati, Assam from 10th Jan. to 22nd Jan. 2020 in 20 Sports disciplines with 

participation of 6130 athletes, 1504 support staff, 1074 Technical Officials and 1716 Volunteers 

(369 Sports Specific Volunteers (SSVs) plus 1347 General Volunteers (GVs), 20 Competition 

Managers. The grand opening ceremony of the Games was graced by Hon’ble Chief Minister of 

Assam and Hon’ble Union Minister of State (I/C) for Youth Affairs and Sports. 

1.10 The Fourth Edition of ‘Khelo India Youth Games, Haryana’ (KIYG 2021) was successfully 

conducted in Panchkula, Haryana from 4th June to 13th June 2022 in 25 Sports disciplines with 

participation of 4453 athletes, 1255 support staff, 960 Technical Officials, 1566 Volunteers and 25 

Competition Managers. The grand opening ceremony of the Games was graced by Hon’ble Chief 

Minister of Haryana and Hon’ble Union Minister of State (I/C) for Youth Affairs and Sports. 

1.11 Objectives of the License Agreement: 

1. Widespread availability of the Event on Television as well as Digital Platforms. 

2. Marketing of the Event, in supplement to SAI’s efforts; and 

3. High-quality production of the Event. 
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2. Definition 
2.1 “Affiliate” means with respect to any person: (a) which owns at least 50% (fifty per cent) of the 

share capital or equity interest or membership interest of such person; (b) in which such person 

owns at least 50% (fifty per cent) of share capital or equity interest or membership interest; (c) 

at least 50% (fifty per cent) of the shares / membership interest of which are owned by the 

ultimate parent company of such person; or (d) Controls, is Controlled by or is in common 

Control of such person. The term ‘Control’ shall mean the power to determine the policy and 

affairs of an entity whether by virtue of voting rights, right to appoint a majority on the board of 

directors of an entity, by contract or otherwise 

 

2.2 “Applicable Law” means the laws and any other instruments having the force of law in India 

for the time being and any other applicable law/rules/regulations 

 

2.3 “Bid” means a bid submitted by a Bidder in response to this RFP 

 

2.4 “Bidder” means any private or public entity that seeks to acquire the Media Rights and submits 

a Bid in furtherance of this intention in terms of the RFP. 

 

2.5 “Broadcast” shall mean broadcasting, distributing, exhibiting and/or making available audio 

and/or audio-visual programming. 

 

2.6 “Broadcast Hours” shall have the meaning prescribed to it in Clause 7.2.3 

 

2.7 “Broadcast Sponsor” in respect of any Edition shall mean all sponsors under the broadcast 

partner category to whom the Licensee has granted broadcast designations and/or sold 

commercial inventory for such Edition. 

 

2.8 “Ceremonies” means opening and closing ceremonies and award ceremonies relating to the 

Games being live broadcast. 

 

2.9 “Clips” means clips of non-live audio-visual coverage of the Event (including the Games, 

Ceremonies, players, and guide commentary), in part or in full. 

 

2.10 “Commentary” means, in respect of a Game or Ceremony, the contemporaneous verbal 

account and description of such Game or Ceremony produced in relation to the Event by, or on 

behalf of, SAI and incorporated in the Feed. 

 

2.11 "Competitor” means any person whose business involves the provision of services or the sale, 

manufacture or distribution of goods which fall within the Primary Product Category of the 

relevant Event Sponsor. 

 

2.12 “Composite Logo” means the approved event Logo by SAI for each of the Edition which is 

inclusive of ‘Khelo India’ logo, Principal Sponsors & Event Mention. 

 

2.13 "Digital Platform" shall mean the digital platform(s) owned and/or operated by the Bidder, on 

which content is made available using Digital Transmission. 

 

2.14 “Digital Transmission” means the delivery or provision of access to audio and/or visual 

material and/or audio-visual material in an intelligible form using the Internet and Mobile 

Technology (in each case including transmission through IPTV). 
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2.15 “Event Sponsors” means sponsors for any Edition including but not restricted to the Principal 

Sponsor, official travel partner, ticketing partner, hotel partner, catering partner, On- Ground 

sponsor, player-and-referee jersey sponsor, and in each case approved by SAI at its sole 

discretion. This excludes Broadcast Sponsors as defined in this RFP. 

 

2.16 “Feed” means live and continuous moving image video signal of the Event (including the 

Ceremonies and the Games) of at least that standard and specification which is consistent with 

the then prevailing standard, which may incorporate slow motion replays, titles and any 

graphics selected by or on behalf of the Licensee. 

 

2.17 “Force Majeure” shall have the meaning ascribed to the term in Clause 20.3.5 

 

2.18 “Games” shall mean each match/ fixture forming a part of each Edition of the Event. 

 

2.19 “Group Entities” means: (a) the Bidder; (b) Affiliates of the Bidder; (c) the shareholders / 

members of the Bidder who hold at least 50% (fifty per cent) of the share capital or equity 

interest or membership interest of such Bidder; (d) all entities whose accounts are consolidated 

on a line by line basis in the audited financial statements of members / shareholders covered 

under (c); (e) any joint venture company in which a member / shareholder covered under (c) 

holds at least 50% (fifty per cent) interest and the other joint venture partner of such joint venture 

company. 

 

2.20 “GST” shall mean the goods and services tax as levied under the Applicable Law and shall 

include the Central Goods and Services Tax (‘CGST’), the State Goods and Services Tax 

(‘SGST’) / Union Territory Goods and Service Tax (‘UTGST’) and/or the Integrated Goods and 

Services Tax (‘IGST’) as may be applicable. 

 

2.21 “Highlights” means any edited recorded segment(s) or extract(s) of the Event (including the 

Games, Ceremonies, in part or in full. 

2.21.1 “Indemnifying Party” shall have the meaning ascribed to it in Clause 20.11.4 

2.21.2 “Indemnified Party” shall have the meaning ascribed to it in Clause20.11.4 

2.21.3 “Intellectual Property” shall have the meaning ascribed to it in Clause 20.7 

 

2.22 “Internet” means the global communications system of computer networks accessible by the 

public which interconnect, either directly or indirectly, individual computers and/or networks by 

making use of TCP / IP transport protocols (or derivatives thereof) which may be accessed by 

means of the world wide web and derivate URL addresses and which enables users to engage 

in two-way transmissions of data over such networks in order to receive content (including by 

fixed, wireless network and transmission by satellite, mobile, DSL, ISDN, WiMAX, other 

broadband links, or any other technology, whether current or supplemental or successor or 

new, but excluding Mobile Technology and Television). 

 

2.23 “IPTV” means transmission using the protocol commonly known as “Internet Protocol” or “IP” 

over a closed data delivery network or networks (including broadband delivery networks and 

virtual private networks, but excluding any open access data delivery network), which 

transmission is encrypted so to only be intelligibly received and exhibited by customers of, or 

subscribers to, such “Internet Protocol” service in the relevant territory. 
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2.24 “KIUG Mark” means the official Khelo India University Games emblem including any foreign 

translation and any permutation and derivation thereof, registered/ applied for registration by 

SAI in relation to the Event. 

 
2.25 “KIYG Mark” means the official Khelo India Youth Games emblem including any foreign 

translation and any permutation and derivation thereof, registered/ applied for registration by 

SAI in relation to the Event. 

 

2.26 “Khelo India Website” means the official website of Khelo India. 

 

2.27 “Licensee” means the successful Bidder with whom SAI enters into the License Agreement. 

 

2.28 “License Agreement” shall mean the license agreement entered into between the successful 

Bidder and SAI along with all annexures and schedules thereto and shall include any 

modifications made in writing thereto between the parties. 

 

2.29 “Media Rights” shall have the meaning ascribed to it in the License Agreement. 

 

2.30 “Media Rights Fee(s)” or “Rights Fee” shall mean the fee payable by the Licensee to SAI 

for grant of the Media Rights and as more particularly set out in the License Agreement. 

 

2.31 “Mobile Broadcast Technology” means each wireless standard or technology which is used 

during the Term for the point to multi-point broadcast of audio-visual images to mobile devices 

including: 

 

a) Digital Video Broadcasting-Handheld (DVB-H). 

b) Digital Audio Broadcasting (DAB). 

c) Digital Multimedia Broadcasting Terrestrial (DMB-T) 

d) Digital Multimedia Broadcasting-Satellite (DMB-S) 

e) Integrated Services Digital Broadcasting-Terrestrial (ISDB-T). 

f) Qualcomm’s Media FLO technology. 

g) and derivative systems and services but excluding any Mobile Telecommunications 

Technology 

 

2.32 “Mobile Technology” means Mobile Telecommunications Technology and Mobile Broadcast 

Technology or any other technology, whether current or supplemental or successor or new 

Mobile Telecommunications Technology and Mobile Broadcast Technology. 

 

2.33 “Mobile Telecommunications Technology” means mobile telecommunications technology 

which is or may be used with radio frequency spectrum in any band to enable or facilitate 

transmission of textual material, data, voice, video, audio-visual or multimedia content or 

services to mobile devices and which include General Packet Radio Services (GPRS), the 

Global System for Mobile Communications (GSM) (also including GPRS, EDGE and HSCSD), 

and the Universal Mobile Telecommunications System (UMTS), Code Division Multiple Access 

(CDMA (including W-CDMA)), High Speed Package Access (HSPA), Long-term Evolution 

(LTE) (also Including E-UTRA), mobile WiMAX (802.16e), and other mobile WiMAX standards 

hereafter developed) and their related or derivative systems and services or any combination 

of them but excluding any Mobile Broadcast Technology and fixed wireless systems (including 

Wi-Fi (802.11), fixed WiMAX / HiperMAN / WiBro (802.16a-d), Bluetooth, MMDS, LMDS, IrDA 

and iBurst / HC-SDMA). 
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2.34 “On-ground Sponsor(s)” for any Edition shall mean the sponsor(s) for that Edition having an 

on-ground presence at the venues of the Games, as approved by SAI 

 

2.35 “Performance Security” shall have the meaning ascribed to the term in Clause 16. 

 

2.36 “Primary Product Category” means the primary product category designated in the relevant 

agreement between SAI and the relevant Event Sponsor and agreed by the Licensee. 

 

2.37 “EMA” means the Event Management Agency with whom SAI has contracted for organizing, 

coordinating, managing, marketing and commercializing the Event. 

 

2.38 “Radio Rights” shall have the meaning ascribed to it in License Agreement. 

 

2.39 “Reserved Rights” shall have the meaning ascribed to it in Annexure D 

 

2.40 “RFP” means this Request for Proposal. 

 

2.41 “Television/ T.V.” means the transmission of audio-visual programming by means of 

Terrestrial Television, satellite television, cable television, IPTV, or any other technology, 

whether current or supplemental or successor or new, transmission of which or retransmission 

thereof is solely intended for intelligible reception on the screen of television monitors. For the 

avoidance of doubt, Television shall specifically exclude, without limitation, Digital 

Transmission. 

 

2.42 “Term” means the period commencing from the date of execution of the License Agreement 

and expiring 3 (three)months after the date of the closing ceremony of the last Edition, subject 

to earlier termination of the License Agreement in accordance with the terms thereof. 

 

2.43 “Terrestrial Television” means linear Television transmitted over-the-air through terrestrial 

frequency bands whether in analogue or digital format, standard definition, high definition or 

any evolvement thereof or otherwise by an authorized and licensed broadcast station and 

intended for direct reception by the general public using reception antennas for no fee or charge 

(other than any tax, levy or fee imposed by any governmental, administrative or other public 

authority in the relevant territory or part of it). For clarity, Terrestrial Television shall include the 

right to make a simulcast / re-broadcast of such Terrestrial Television distribution via cable 

television, satellite television and IPTV (to the exclusion of any Digital Transmission), including 

where there is a charge for such simulcast / rebroadcast distribution as part of a package or 

service (e.g. a “basic package” where a simulcast / re-broadcast of a Terrestrial Television 

channel is part of a basic subscription package of a satellite television service). 

 

2.44 “Territory” shall mean all countries in the world. 

 

2.45 “Principal Sponsor” means for each Edition of the Event, the principal sponsor for that Edition 

as approved by SAI at its sole discretion. 
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3. Summary of the Bid  
 

3.1 This RFP issued by the Sports Authority of India (SAI) constitutes a request for Bids from 

eligible entities (as determined in accordance with the eligibility criteria set out in Clause 5 of 

the RFP) to acquire the Production of Media Rights and Production (as more particularly set 

out in Clause 7.1) for the Term in respect of the Territory, subject to the terms of this RFP and 

the License Agreement. 

 

3.2 This RFP is no more than a request for proposal, and it does not and is not intended to 

constitute a contract, or a grant of any rights and/or licenses, or an offer which is capable of 

acceptance by any Bidder or any other person. The grant of any rights or formation of any 

contractual relationship shall be conditional upon (i) acceptance by SAI of the Bidder’s Bid and 

(ii) the execution of the License Agreement by both, SAI, and the Licensee. 
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4. Instructions to Bidders 
 

4.1 The Bidders can download this RFP from the website: http://sportsauthorityofindia.nic.in 

http://kheloindia.gov.in & CPP Portal website: http://eprocure.gov.in/eprocure/app. The RFP 

must be downloaded from the said websites only. Subsequently, Bid must be prepared and 

submitted ONLINE ONLY as per the Bid Schedule as more particularly specified in Clause 9 

of this RFP. 

 

4.2 The Bidders participating for the first time for e-Tenders on e-Tendering portal will have to 

complete Online Registration Process on the e-Tendering portal. 

 

4.3 All Bidders interested in participating in the online e-Tendering process are required to obtain 

Class II or Class III Digital Certificates. The Bid should be prepared and submitted online using 

individual’s digital signature certificate. 

 

4.4 Bidders Tool Kit Link (detailed help documents designed for Bidders) has been provided on 

e-Tendering website to guide them through different steps involved during e-Tendering such 

as online procedure for tender document purchase, bid preparation and bid submission. If any 

assistance is required regarding e-Tendering (registration/upload/download) please contact 

the Govt. of India e-Tendering Help Desk. RFP will not be sold/ issued manually from the SAI.  
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5. Eligibility Criteria 
 

5.1 Bidders must carefully read the conditions of eligibility (the “Conditions of Eligibility”) provided 

herein. Proposals of only those Bidders who satisfy the Conditions of Eligibility will be 

considered for evaluation 

 

5.2 Each Bidder must fulfil the following qualification criteria: 

 

5.2.1 Valid Incorporation: The Bidder must be validly incorporated and existing in India. 

5.2.2 Turnover: The Bidder must have an average annual turnover of at least INR 

25,00,00,000 (Indian Rupees Twenty-Five crores) during the last 3 (three) financial years 

ending FY 2021 - 22; and 

5.2.3 Technical abilities: The Bidder must have: 

5.2.3.1  the necessary licences and approvals under Applicable Laws to broadcast and 

stream the Feed on Television and Digital Platforms. 

5.2.3.2 prior experience in broadcasting multi-venue or multi-sports large scale sports 

events in or outside India; and 

5.3 Consortium / Joint Ventures (JV) are allowed to participate with following conditions:  

5.3.1 Joint Venture/Consortium: Maximum of two companies/contractors may participate in the 

bidding as Joint Venture/consortium  

5.3.2 Joint Ventures/Consortium must comply the following requirements:  

5.3.2.1 The qualifying criteria parameters as set out in this RFP shall be satisfied 

collectively by members. 

5.3.2.2 The formation of Joint Venture/Consortium or change in the Joint Venture 

character/partners after submission of the bid and any change in the bidding 

regarding Joint Venture/Consortium will not be permitted  

5.3.2.3 Joint Venture/Consortium Agreement should legally bind all partners/members 

jointly and severally.  

5.3.2.4 The pre-qualification of a joint venture/Consortium does not necessarily pre-

qualify any of its partners/members individually or as a partner in any other joint 

venture or association. In case of dissolution of a joint venture/Consortium, each 

one of the constituent firms may pre-qualify if they meet all the pre-qualification 

requirements, subject to written approval of the employer.  

5.3.2.5 The JV Agreement/Consortium must include the relationship between joint 

venture partners/Consortium members  in the form of JV Agreement/Consortium 

Agreement  to legally bind all partners/members  jointly and severally for the 

proposed agreement which should set out the principles for the constitution, 

operation, responsibilities regarding work and financial arrangements, 

participation (percentage share in the total) and liabilities (joint and several) in 
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respect of each and all of the firms in the joint venture/Consortium. Such JV 

Agreement/Consortium must evidence the commitment of the parties to bid for the 

facilities applied for (if pre-qualified) and to execute the contract for the facilities if 

their bid is successful. The Bidder must attach copy of Agreement.  

5.3.2.6 One of the partners/consortium members responsible for performing a key 

component of the contract shall be designated as Lead Partner. This authorization 

shall be evidenced by a Power of Attorney/Board Resolution signed by legally 

authorized signatories of both the partners. 

5.3.2.7 The JV/Consortium Agreement must provide that the Lead Partner shall be 

authorized to incur liabilities and receive instructions for and on behalf of any and 

both partners of the Joint Venture/members of consortium and the entire 

execution of the contract shall be done with active participation of the Lead 

Partner.  

5.3.2.8 The contract agreement should be signed jointly by each Joint Venture 

Partners/consortium members.  

5.3.2.9 An entity can be a partner/member in only one Joint Venture/Consortium. Bid 

submitted by Joint Ventures/Consortium including the same entity as 

partner/consortium will be rejected.  

5.3.2.10 The JV agreement/Consortium shall specify the share of each individual 

partner/member for the purpose of execution of this contract. This is required only 

for the sole purpose of apportioning the value of the contract to that extent to 

individual partner/Member for subsequent submission in other bids if he intends to 

do so for the purpose of the qualification in that tender.  

5.3.2.11 In the case of JV/consortium Payments will be made to lead partner. 

 

5.4 Fit and Proper Person: 

5.4.1 For determining whether a Bidder is a 'Fit and Proper Person', SAI may take the indicative 

criteria mentioned in this clause. 

5.4.1.1 Financial integrity of the Bidder. 

5.4.1.2 Ability of the Bidder to undertake all obligations set out under the License 

Agreement. 

5.4.1.3 Absence of convictions or civil liabilities against the Bidder. 

5.4.1.4 Absence of any previous debarment of the Bidder, in accordance with the General 

Financial Rules, 2017 (provided such debarment is still existing);  

5.4.1.5 Absence of any disqualification as specified below: 

5.4.1.5.1 Conviction of the Bidder or any of its respective directors, partners, executives 

or key managerial personnel by any judicial body for any offence involving 

moral turpitude, economic offence, securities laws or fraud or any offence 

under the Prevention of Corruption Act, 1988 or the Indian Penal Code, or any 
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other law for the time being in force, for causing any loss of life or property or 

causing a threat to public health as part of execution of a public procurement 

contract. 

5.4.1.5.2 Admission of an application for winding up or liquidation under Applicable Laws 

against the Bidder or any of its or their respective directors and partners. 

5.4.1.5.3 Any action or proceeding being initiated under the Insolvency and Bankruptcy 

Laws under the Applicable Law, including but not limited to declaration of 

Insolvency or Bankruptcy, disqualification or derecognition by any professional 

body being initiated against the Bidder. 

5.4.1.5.4 Current or previous banning of the Bidder or its respective directors, partners, 

executives, or key managerial personnel by the governing body of any sport 

from involvement in the administration of or any form of participation in such 

sport, for any reason. 

5.4.1.5.5 Default by The Bidder or any of its or their respective directors and of any of its 

obligations to a financial institution or has defaulted on any of its obligations to 

a financial institution in the last 3 (three) financial years. 

5.4.1.5.6  Blacklisting of the Bidder by any government or semi-government body. 
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6. RFP Process 
 

6.1 This RFP is only illustrative in nature and all narrations are intended to be used by the 

applicant as preliminary background information. This RFP is not exhaustive and does not 

necessarily contain all the relevant information in relation to the Bid process and SAI reserves 

the right to withdraw the RFP and/ or amend the requirements or information contained in this 

RFP at any time prior to the submission of the Bid, save in relation to the eligibility criteria, 

technical requirements, and the evaluation principles of the Bids. 

 

6.2 Upon selection of a Bidder by SAI, SAI and the Licensee shall enter into a detailed 

contract/agreement incorporating the provisions of this RFP and the successful Bid (“License 

Agreement”). However, the Licensee’s obligation will commence from the date of the award 

of the Bid. 

 
6.3 SAI reserves the right to: 

 
6.3.1 Rank the Bidders in order of the attractiveness of the respective Bids submitted. 

6.3.2 Review, reconsider and amend the scope of services to be offered in respect of the Event 

at any time prior to the first Bid submission. 

6.3.3 Accept or reject any or all Bids (including the most competitive commercial Bid) in its 

absolute discretion, without assigning any reasons for the same; 

6.3.4 Extend the time for submission of Bids at its sole discretion at any time prior to the due 

date, in case of any amendments in the RFP, with the amended RFP to be duly notified 

on the website and the same to be binding on all the Bidders; and 

6.4 In the event of any misstatement or misrepresentation being discovered or detected in the 

information furnished / documents submitted by the Bidder in response to this RFP or at any 

later stage or in the event of any contravention by the Bidder of any condition or criterion 

stipulated by SAI, SAI shall have the right to terminate or cancel the appointment / 

engagement of the Bidder, and nothing shall be payable or be paid by SAI to the Bidder as 

damages or penalty. The penal provisions as stated in Earnest Money Deposit Declaration / 

Performance Security, as applicable, submitted by the Bidder shall stand forfeited forthwith, 

without any further notice from SAI; 

 

6.5 SAI will not be liable for any costs, damages or losses for the Bid process incurred by any 

Bidder participating in this RFP, if SAI decides to cancel the RFP process, for any reason 

whatsoever. The Bidder shall be responsible for all costs incurred in connection with 

participation in the RFP process, including but not limited to costs incurred in conduct of 

informative and other diligence activities, participation in meetings / discussions / 

presentations, preparation of proposal or costs incurred for providing any additional 

information required by SAI to facilitate the evaluation process. 
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6.6 The submission of a response to this RFP by any Bidder confirms the Bidder’s acceptance of 

all terms and conditions of this RFP including the amended terms and conditions (if any). 

Further, by doing so, the Bidder acknowledges that it has: 

6.6.1 understood and examined the extent of the Media Rights, scope of services and other 

information made available in writing by SAI, for the purpose of this RFP. 

6.6.2 examined all information relevant to the risks, contingencies and other circumstances that 

could affect the RFP; and 

6.6.3 satisfied itself as to the correctness and sufficiency of the RFP. 

6.7 Bidders to this RFP or their agents may not make any contact with any party employed by or 

directly associated with SAI or any of its government partners in relation to this RFP. Any 

clarifications and all information must be sought via e-mail only to 

procurement.kheloindia@gmail.com. No queries shall be entertained by SAI after scheduled 

date and time mentioned in Clause 9. 
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7. GRANT OF RIGHTS AND SCOPE OF SERVICES  
 

7.1 Grant of Rights 

The Licensee shall be granted the following rights for the Term, on a global, exclusive basis, 

subject to the terms of the License Agreement (“Media Rights”): 

 

7.1.1 Produce live and continuous moving image video signal of the Event (including the 

Ceremonies and the Games) of at least that standard and specification which is 

consistent with the then prevailing market standard, which may incorporate slow motion 

replays, titles and any graphics selected by or on behalf of the Licensee (“Feed”); 

7.1.2 Broadcast, distribute, exhibit and/or make available audio and/or audio-visual 

programming (“Broadcast”), on a linear and on demand, downloadable basis, on a live 

and delayed (including any repeats and Highlights) basis, audio-visual programming of 

unlimited duration of the Event (including the Ceremonies and the Games) by means of 

Television and Digital Transmission, on a free, pay-per-view or pay basis, in full or in part, 

in those languages as it deems fit (including English, Hindi or other languages); and other 

rights more particularly set out in Annexure A. 

7.1.3 Complete liberty and discretion to commercially exploit all on-air inventory including the 

right to appoint Broadcast Sponsors 

7.1.4 Access to Players to be provided by SAI on a best effort basis and not as a deemed 

obligation for the following: 

7.1.4.1 At the Licensee’s request, SAI shall provide the Licensee with access to the 

players participating in each Edition of the Event, provided that such request is 

reasonable. 

7.1.4.2 Such access shall be provided at the request of the Licensee: (i) before and after 

each sporting Event or match, for the purpose of creating audio visual promotions, 

video clips, ad films, and any other promotional activity in relation to the Event, at 

no extra cost to the Licensee; and (ii) in general depending on the availability of 

the player, for ad-shoots and attending and participating in television programs 

organized by the Licensee in relation to the Event; 

7.1.4.3 SAI shall ensure that each player provides any other similar support, as 

reasonably requested by the Licensee from time to time, solely for the purpose of 

promoting or increasing the viewership of the Event.  

7.1.4.4 SAI shall ensure that, for the purpose of promoting or increasing the viewership 

of the Event, the Licensee has the right to photograph the players, as well as the 

right to film, televise, photograph, identify and otherwise record the player and 

his/her performance during the sporting events and periods ancillary thereto, 

including training and press conferences, as well as the right to further sub-license 

or assign such rights, at no extra cost to the Licensee. 
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7.1.4.5 SAI shall ensure that the Licensee has the right to use the player characteristics 

of each player for the purposes of promotion of the Event, at no extra cost to the 

Licensee. 

7.1.4.6 SAI shall provide the Licensee with exclusive right to (i) use the audio-visual and 

still images of players in advertisements and/or promotions of forthcoming 

coverage of the Edition of the Event on any platforms; and (ii) operate any 

competition, fantasy league and/or contest relating to the Event within the Territory 

using the SAI Marks and/or Feed. 

7.1.5 SAI shall provide the Licensee the right to use all recorded information relating to the 

sporting events in the Event and players, including all fixture lists, scores and/or statistical 

information relating thereto, regardless of form or the media on which it may be recorded. 

Further, the SAI shall make available to the Licensee, all timely data in respect of Games 

results and other developments during the Event. 

7.1.6 SAI shall on a best effort basis and at its sole discretion endeavour to ensure that the 

Licensee’s logo appears in each situation where the SAI’s partners’ logos and/or 

signages are presented. 

 

7.2    Services 

The Licensee will be required to provide the following services: 

7.2.1 Produce and Broadcast live, through Television and Digital Transmission, at least the 

minimum number of Games specified in Annexure B 

7.2.2 Produce and Broadcast live, through Television and Digital Transmission, the 

Ceremonies to each Edition of the Event; 

7.2.3 Produce and Broadcast live, a minimum number of hours per Edition of the Event through 

Television and Digital Transmission, respectively as set out in Annexure B (“Broadcast 

Hours”); 

7.2.4 Produce the Event in accordance with minimum specifications provided in Annexure E. 

7.2.5 Ensure that a constant dynamic logo will be inserted at the top left corner of the broadcast 

feed for the entirety of the Broadcast of the Event through Television and Digital 

Transmission. Such constant dynamic logo shall alternate between the composite Event 

logo/main or principal sponsor/Khelo India logo. Any changes to the said terms will be at 

the sole discretion of SAI. 

7.2.6 Only the composite and approved Khelo India University Games Logo / Khelo India Youth 

Games Logo should be used by the Broadcaster across all platforms. The Composite 

Logo would have the Principal Sponsor and the Powered sponsor logo units which may 

change for each Edition and should be voiced inclusive of the event, the Principal and 

Powered - by sponsor. Khelo India University Games Logo / Khelo India Youth Games 

Logo cannot be altered, changed or used in parts, for example, using only ‘Khelo India’ 

without the mention University Games / Youth Games. 



18 
 

7.2.7 Whether under applicable law or otherwise, the Licensee must provide the Feed to Prasar 

Bharti for onward transmission on its non-pay television platforms, including on DD Free 

Dish as the event is categorised under ‘Event of National Importance’ and it is SAI’s 

requirement that the Licensee ensures that the Event shall be aired on the Prasar Bharati 

channels.  

The Licensee should hold good faith discussions with Prasar Bharati on the sharing 

mechanism, including on clean feed (or not) and on revenue sharing. 

7.2.8 Ensure that it shall not select or appoint any Broadcast Sponsor in relation to the Primary 

Product Category of the Event Sponsor, without first offering and providing them with a 

notice of 7 days (30 days from second Edition onwards) to purchase such Broadcast 

Sponsorship. For the avoidance of doubt, if the Event Sponsor declines to purchase such 

Broadcast Sponsorship or fails to respond to such offer within the 7-day (30 days from 

second Edition onwards) period, the Licensee may appoint as Broadcast Sponsor any 

other person, including, save for the Principal Sponsor, a person who is a Competitor of 

the Event Sponsor. 

Provided that, SAI shall provide the Licensee with its list of Event Sponsors at least 90 

days prior to the commencement of each Edition (15 days for the Edition) along with their 

relevant Primary Product Category. Should the SAI not provide the Licensee with the list 

by such date, the Licensee shall be free to sell sponsorships and/or inventory to any 

person, including any Competitor of the Event Sponsor(s). 

7.2.9 Provide coverage of the Event on any channel that forms part of one of the top two sports 

channels of the Bidder in terms of reach to pay television households. 

7.2.10 Provide coverage of the Event on a Digital Platform that is available to all mobile 

subscribers in India. For sake of clarity, the availability of the Event cannot be restricted 

to any one handset/mobile operator. 

7.2.11 Produce Highlights in at least 3 languages and broadcast on widely distributed, language-

specific Television channels and on the Digital Platform. As regards the inclusion of 

Ceremonies in the Highlights package to be produced by the Licensee, the Licensee must 

ensure that the Highlight package of each of the Editions of the Event includes at least a 

10-minute feature of the opening ceremony of that Edition of the Event. 

7.2.12 Within 90-days of the end of the Event, licensee shall provide a written report which shall 

specifically detail out the following: 

7.2.12.1 Viewership of the Event on Television and Digital Platforms. 

7.2.12.2 Availability of the Event on TV and Digital Platforms. For Television, Licensee 

should provide preceding six-month viewership (basis BARC, All India, CS2+ Urban 

+ Rural) for the channels on which the Event was broadcast and confirm that the 

requirement of availability on one of the top two channels has been met. For Digital, 

Licensee should provide aggregate viewership, viewership by platform and provide 

confirmation that because of the Licensee’s actions, the availability of the Event 



19 
 

was not restricted on any platform. It is hereby clarified that the basis ‘BARC, All 

India, CS2+ Urban + Rural’, as specified in this clause above, shall mean the details 

of viewership as determined by the Broadcast Audience Research Council on an 

all-India basis for both cable and satellite including both urban and rural data. 

7.2.12.3 Computation of marketing spends incurred by the licensee; and 

7.2.12.4 Timeline of marketing activity from commencement of marketing campaign to end 

of Event 

7.2.13 Ensure that the state wise points table, university/college wise points table, tickers with 

result updates and score updates to be inserted at a frequency of 20 inserts per day (each 

day of 7-hour broadcast) so as to maximize interest and give the audience maximum 

information on the Event. 

7.2.14 Ensure that the Commentators highlight university/college names, university/college wise 

performance specifics across the entirety of the broadcast so as to trigger and maximize 

a campus level activation of the Event. 

7.2.15 Ensure that the SAI nominated Government of India officials, or any other dignitaries are 

interviewed at the side-lines of the Event during prime time and repeat broadcast relayed 

every day of the Event. Such interviews shall not be more than twice each day and each 

segment shall not exceed two minutes. 

7.2.16 Ensure that the overriding theme of providing the youth of India with a performance 

platform on par with the Olympic games / Commonwealth games / Asian games is the 

primary motive of the Event and the same shall be relayed using vignettes / presentations 

confirmed by the SAI. 

7.3 To enable the Licensee to render the services and exercise the Media Rights, SAI will, at its 

own cost, provide support to the Licensee as set out in Annexure C. 

 

7.4 Reserved Rights 

 
7.4.1 All rights not specifically granted to the Licensee shall be reserved to SAI and may be 

exercised or exploited by SAI itself, or granted to third parties, on terms determined by 

SAI in its absolute discretion. An illustrative list of reserved rights is set out in Annexure 

D. 

7.5 Notwithstanding anything contained in this RFP or the License Agreement, Licensee shall 

provide Clips to the SAI, at no cost, and the SAI shall have the right to transmit (on a delayed 

basis of 3 (three) hours post completion of a specific competition forming part of the Games) 

Clips thereof on the Khelo India Website and SAI owned social media platforms/ accounts of 

the Event. 
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8. EARNEST MONEY DEPOSIT (EMD) 
 

8.1 Bidders shall submit, along with their Bids, an undertaking as per Annexure G (Performa for 

earnest money deposit declaration). 

8.2 Any Bid submitted without Earnest Money Deposit Declaration as per Annexure G will be 

summarily rejected. 
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9. BID SCHEDULE 
 

The schedule and various other details for submission of Bids have been set out below: 

Sr. No INFORMATION DETAILS 

1  Publishing of RFP through e-tender   

2  Last date for submission of written 
queries for clarifications. 

 

3  Details of Pre-Bid conference  

4  Last date (deadline) for Bid submission   

5  Place, Time, and Date of opening of 
Bids received in response to the RFP 
notice 

 

6  Bid Validity Period  

7  Contact Person for queries   

8  Addressee and Address at which 
proposal in response to RFP notice is 
to be submitted 

 

 

SAI reserves the right to amend/vary or discontinue the process or any part thereof at its 
absolute discretion at any point of time. 
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10. BIDDERS’ QUERIES AND RESPONSES THERETO 
 

10.1 All enquiries from the Bidder’s relating to this RFP must be submitted exclusively to the 

contact person at the given email address. The queries should necessarily be submitted 

on or before scheduled date and time mentioned in clause 8 in the following format: 

To, 

Senior Director (Khelo India), 

Sports Authority of India, 

New Delhi 

BIDDER’S REQUEST FOR CLARIFICATION 

Name of Organization submitting 

request 

 

Name & position of person 

submitting request 

 

Full formal address of the organization 

including phone, fax and email points of contact 

& contact details of local office as well 

Tel:  

Fax: 

Email:  

 

Sl. No. Bidding Document 

Reference(s) 

(section 

number/page) 

Content of RFP 

requiring clarification 

Points of Clarification required. 

 

 

10.2 All enquiries should be sent to SAI only through email only. The SAI shall not be 

responsible for ensuring that Bidders’ enquiries have been received by them. SAI shall 

provide a complete, accurate, and timely response to all questions to all the Bidders. 

However, SAI makes no representation or warranty as to the completeness or accuracy of 

any response, nor does SAI undertake to answer all the queries that have been posed by 

the Bidders. All responses given by SAI will be distributed to all the Bidders. 

10.3 SAI will host a Pre-Bid Conference, scheduled as per the details in Bid Schedule at clause 

9. The representatives of the interested Bidders may attend the pre-bid conference at their 

own cost. The purpose of the conference is to provide Bidders with information regarding 

the RFP and discuss bidder’s queries, together with proposed solutions. SAI shall provide 

each Bidder with an opportunity to seek clarifications regarding any aspect of the RFP 

during the pre-bid conference. 

10.4 Within 2 days from the Pre-Bid Conference, SAI shall issue responses to all of the bidders’ 

written queries raised prior to the Pre-Bid Conference or at the Pre-Bid Conference, 

together with any other revised documents (if required).  
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11. SUBMISSION OF BID 
 

11.1 All documents are to be uploaded in PDF or scanned copies online.  

11.2 The Bidder is required to upload:  

• Bid Eligibility Criteria documents submitted as mentioned in this RFP.  

• Technical Bid documents to be uploaded as mentioned in this RFP. 

• Commercial Bid as per this RFP.  

• Bidder must complete and sign the Undertaking at Annexure F and required documents. 

• The Bid should be filled by the Bidder in English language only. 

• In no case Commercial Bid will be entertained in Hard Copy. 

11.3 Bidders are requested to submit 'Online Bid' only in PDF/Scanned copy. It is clarified that 

hard copies of any of the Bid documents will not be accepted.  

11.4 The Bids submitted must be without any overwriting, interlineations, corrections, double 

typing, etc and SAI reserves the right to reject the bids submitted in contravention of the 

said terms.  

11.5 Bidder must ensure that the Technical Bid soft copies do not contain any Commercial items 

/prices. 

11.6 If any Bidder does not qualify in technical evaluation, the Commercial Bid shall be returned 

unopened to the Bidder. 

11.7 The Bids shall be valid for a period of 45 days from the date of submission of the Bids. A 

Bid valid for a shorter period may be rejected as non-compliant. On completion of the 

validity period, unless the Bidder withdraws the Bid in writing, it will be deemed to be valid 

until such time that the Bidder formally (in writing) withdraws the same. 

11.8 In exceptional circumstances, at its discretion, SAI may solicit the Bidder's consent for an 

extension of the validity period. The request and the responses thereto shall be made in 

writing or by fax or email. 

11.9 The Bid should be an unconditional bid. In case of any condition, the Bid shall be treated 

as non-responsive and be disqualified. 

11.10 The Bid should be only in the prescribed format. It should also be accompanied by all the 

requisite documents. 

11.11 The Bid cover should carry the complete name and address of the Bidder, along with the 

telephone, fax and e-mail address. 

11.12  Rejection of Technical Bids 

In addition to any other reasons stipulated in this RFP, technical Bids may be rejected 

under any of the following circumstances: 

11.12.1 incomplete Bids that do not quote for the complete scope of services as indicated 

in the Bid-related documents, addendum (if any) and any subsequent information 

given to the Bidder. 

11.12.2 information that is found to be incorrect / misleading at any stage during the 
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tendering process;  

11.12.3 inclusion of commercial Bid details in a technical Bid, or technical Bids that reveal 

quotations, in any form; and 

11.12.4 non-fulfilment of the eligibility criteria, set out in Clause 4, by the Bidder. 

 

11.13 Rejection of Commercial Bids 

In addition to any other reasons stipulated in this RFP, commercial Bids may be rejected 

under any of the following circumstances 

 

11.13.1  Incomplete Bids that do not set out the Media Rights Fee for the complete Scope 

of Work as indicated in the bidding documents, addendum (if any) and any 

subsequent information given to the Bidder. 

11.13.2 Commercial Bids made through Tele fax/Telegraphic/Fax/E-mail/by post.  

11.13.3 Bids which do not confirm unconditional validity of the bid for 45 days from date of 

submission of the Bid. 

11.13.4 Bids which do not conform to SAI bid format. 

11.13.5 Bids in respect to which the bidder does not accept SAI rectification of 

clerical/arithmetic discrepancies in the commercial bid, if any. 

11.13.6 Any Commercial Bid that does not comply with the conditions laid down by SAI. 

 

11.14 Other Reasons for Rejection of Bids 

In addition to any other reasons stipulated in this RFP, Bids may be rejected under any of 

the following circumstances: 

11.14.1 Bids in which the Bidder seeks to influence the SAI bid evaluation, bid comparison, 

or contract award decisions. 

11.14.2 In view of two bid systems, SAI may first open technical bids. If the same is not 

complete and lacking with respect to any requirement(s), the same would be 

rejected straightaway, without opening the commercial bid. 

11.14.3 By adopting the procedure above, the commercial bids of those bidders, whose 

technical bid(s) are found acceptable, shall be opened, and processed further as 

per rules laid down for the same. 

11.14.4 Bids that are submitted late will be rejected. 

 

11.15 Correction of Errors 

11.15.1 Bidders are advised to exercise adequate care in quoting the prices. No excuse for 

corrections in the quoted figures will be entertained after the commercial proposals 

are received by SAI. 

11.15.2 Arithmetic errors in proposals will be corrected as follows: In case of discrepancy 

between the amounts mentioned in figures and in words, the amount in words 
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shall govern. The amount stated in the proposal form, adjusted in accordance with 

the above procedure, shall be considered as binding, unless it causes the overall 

proposal price to rise, in which case the proposal price shall govern. 
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12. CONFIDENTIALITY 
 

12.1 The Bidder agrees and acknowledges that this RFP is confidential and the Bidder, by 

purchasing the tender document, agrees and undertakes that nothing contained in this 

RFP shall be disclosed in any manner whatsoever, except to the financial and legal 

advisors of such Bidder. The undue use by any Bidder of confidential information related 

to the Bid process may, at the sole discretion of SAI, result in the rejection of its Bid. The 

Bidder shall further ensure that such financial and legal advisors of the Bidder maintain 

confidentiality of the RFP and any information disclosed to them in relation thereto. 

12.2 The Bidder is not authorized to waive or release any privileged information obtained from 

or on behalf of SAI. The Bidder is required to maintain the confidentiality of all privileged 

information. This requirement is perpetual i.e., it will continue even after the termination of 

the relationship between the Bidder and SAI. This requirement is also intended to prohibit 

the Bidder from using information obtained from or on behalf of SAI or its successors or 

assignees, including work product prepared at SAI’s expense, for other clients of the Bidder 

without the prior written approval of SAI. The Bidder is not authorized to identify SAI as a 

client for the purposes of marketing or for advertising, without the prior written approval of 

SAI. Upon termination of the relationship, the Bidder agrees to return promptly all 

information obtained from or on behalf of SAI or any copies thereof to SAI. The Bidder is 

not authorized to communicate with the public, including the press, about any matter in 

relation to its relationship` with SAI without the prior written approval of SAI. 

12.3 All information and documents that are furnished by the Bidder will be treated as strictly 

confidential by SAI and shall not be disclosed by SAI to any other party, or otherwise used 

by itself, other than (a) for evaluating the Bids submitted; or (b) as required by Applicable 

Law. 
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13. DOCUMENTS TO BE SUBMITTED ALONGWITH THE 
BID 

 

13.1 Bidders are requested to submit online the following pre-qualification documents in 

PDF/Scanned copy. 

13.2 Documents supporting the Eligibility criteria as laid down in this RFP including: 

13.2.1 Certificate of incorporation in India. 

13.2.2 A certificate issued by a chartered accountant that the Bidder has an average 

annual turnover of at least INR 25,00,00,000 (Indian Rupees Twenty-Five crore) 

during the preceding 3 (three) financial years (FY ending March 2022); 

13.2.3 Copy of necessary licences under Applicable Laws evidencing the right of the 

Bidder (and/or any of its Group Entities) to exploit the Media Rights;  

13.2.4 Documents or a write-up to establish that the Bidder (and/or any of its Group 

Entities) has prior experience within last three years (FY ending March 2022) in 

broadcasting multi-sport or multi-venue large scale sports events in or outside India; 

and 

13.2.5 A true copy of an appropriately notarized power of attorney or a certified true copy 

of a duly executed board resolution, in each case authorizing the relevant 

representative to sign all relevant documents asked in this RFP on behalf of the 

Bidder. 

13.2.6 Undertaking that the Bidder meets the Fit and Proper Person criteria as laid down 

in this RFP. 

13.2.7 Copy of ITR returns of preceding three years ending FY 2021-22. 

13.2.8 Documents for Income Tax PAN and GST Registration. 

13.2.9 Undertaking in format annexed at Annexure F. 

 

13.3 Bidders are requested to submit online the following Technical Bid documents in 

PDF/Scanned copy 

13.3.1 Documents or a write-up to establish the experience and capability of the Bidder 

(and/or any of its Group Entities) in broadcasting multi-sport or multi-venue large 

scale sports events in India; 

13.3.2  Documents or a write-up to establish the experience and capability of the Bidder 

(and/or any of its Group Entities) in producing large scale sports events in or outside 

India; and 

13.3.3 Proof of Aggregate Marketing Spend incurred by the bidder during broadcast of 

large-scale sports events undertaken by the Bidder. 

13.3.4 Document or write-up providing an exploitation plan for the Event. Such exploitation 

should detail the various marketing and distribution plans of the Bidder and should 

specifically establish the following: 



28 
 

13.3.4.1 Details of the Bidder’s sports television channels on which the Event will be 

broadcast along with their average viewership reach for the immediately 

preceding six months (basis BARC, All India, CS2+, Urban+Rural); and 

13.3.4.2  Details of the Bidder’s Digital Platform on which the Event will be streamed 

along with its average users over the immediately preceding six months as per 

any industry recognized agency. 
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14. TECHNICAL AND COMMERCIAL BID 
 

Bidders must carefully read the conditions of eligibility (the “Conditions of Eligibility”) provided 

herein. Proposals of only those Bidders who satisfy the Conditions of Eligibility will be considered 

for evaluation. 

 

14.1 Technical Bid 

14.1.1 For Technical Bid – Documents Required  

SI. 

No 

 

Requirements 
Documents Required 

1. 

Prior experience in broadcasting multi-sport or 

multi-venue, large scale sports events in or outside 

India. 

Work Order &   Completion 

Certificate from client 

2. 

Prior experience in producing multi-sport or multi-

venue, large scale sports events in or outside India; 

Work Order &   Completion 

Certificate from client 

3. 

Aggregate marketing spent on broadcasting 

/producing multisport or multi-venue, large scale 

sports events in or outside India. (Only events 

mentioned at point 1 and 2 above are applicable) 

Submits the documents in support 

of highest marketing spend. 

4. 

Viewership reach of the sports television channels 

on which the Event shall be broadcast (average 

viewership reach for the immediately preceding six 

months) 

Submits the documents in support 

of highest viewership spend. 

5. 

User base of the Digital Platform on which the 

Event shall be streamed (average users over the 

immediately preceding six months) 

Submits the documents in support 

of highest user base. 
 

14.1.2 Technical Bid – Evaluation Criteria 

SR. NO. BID COMPONENT WEIGHTAGE  

1. Prior experience in broadcasting multi-sport or multi-venue, large scale 

sports events in or outside India; 

(20) 

2 Prior experience in producing multi-sport or multi-venue, 

large scale sports events in or outside India; 

(20) 

3. Aggregate marketing spent on broadcasting multi-sport or multi-venue, 

large scale sports events in or outside India. (Only events mentioned at 

point 1 and 2 above are applicable) 

(20) 
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14.1.3 The Bids will be evaluated based on evaluation of technical Bids of each 

Bidder, as per the following criteria: - 

 

14.1.3.1 For each of criterion 1) and 2) above, the scores will be granted in the 

following weights: 

i. International multi-sport event (40%) 

ii. International single-sport multi-venue event (25%) 

iii. International single-sport single-venue event (20%) 

iv. Any domestic multi-sport event (10%) 

v. Any domestic single-sport multi-venue event (5%) 

14.1.3.2 For each of criterion 3), 4) and 5) above, the Bidder who submits the 

documents in support of highest marketing spend/viewership reach/user 

base shall get the maximum score under that criterion and the bids of the 

other Bidders shall be granted scores in proportion to the Bid of the 

highest Bidder. 

14.1.3.3 A Bidder must get a minimum of 70 points in the Technical Evaluation to 

qualify to proceed to opening of commercial bid 

  

4. Viewership reach of the sports television channels on which the Event 

shall be broadcast (average viewership reach for the immediately 

preceding six months) 

(20) 

5. User base of the Digital Platform on which the Event shall be streamed 

(average users over the immediately preceding six months) 

(20) 

 Total (100) 
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14.2 Commercial Bid 

14.2.1 Media Rights Fee (Minimum bid of INR 1 Rs per edition for both KIUG and 

KIYG) 

a) Bidders are required to submit bids for the proposed Media Rights Fee for 

each Edition of the Event during the Rights Period – the media rights fee 

should be quoted separate for Five (5) editions of Khelo India University 

Games (KIUG) and Four (4) editions of Khelo India Youth Games (KIYG). 

b) Media Rights Fee proposed shall be quoted in Indian Rupees and shall 

exclude indirect taxes (such as GST etc). 

c) Bidders should submit their financial bid as per the format of Commercial 

Bid set out below. 

d) For Khelo India University Games (KIUG) – 5 Editions 

SR. NO. EDITION / YEAR FEES (IN INR) 

1. Edition 1 (a) 

2. Edition 2 (b) 

3. Edition 3 (c) 

4. Edition 4 (d) 

5. Edition 5 (e) 

 

e) For Khelo India Youth Games – 4 Editions 

SR. NO. EDITION / YEAR FEES (IN INR) 

1. Edition 1 (a) 

2. Edition 2 (b) 

3. Edition 3 (c) 

4. Edition 4 (d) 
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14.2.2 Marketing / Promotional Spend (Minimum bid of INR 3 crores cash spend per 

edition for both KIUG and KIYG) 

a) For Khelo India University Games (KIUG) – 5 Editions 

Sr. 

No. 

Edition Promotional spend (in INR) Total committed 

promotional spend 

On Home 

Network 

On 360-degree 

marketing 

activities outside 

of the network 

1. Edition 1 (A) (B) (A) + (B) 

2. Edition 2 (C) (D) (C) + (D) 

3. Edition 3 (E) (F) (E) + (F) 

4. Edition 4 (G) (H) (G) + (H) 

5. Edition 5 (I) (J) (I) + (J) 

 

For Khelo India Youth Games (KIYG) – 4 Editions 

Sr. 

No. 

Edition Promotional spend (in INR) Total committed 

promotional spend 

On Home 

Network 

On 360-degree 

marketing 

activities outside 

of the network 

1. Edition 1 (A) (B) (A) + (B) 

2. Edition 2 (C) (D) (C) + (D) 

3. Edition 3 (E) (F) (E) + (F) 

4. Edition 4 (G) (H) (G) + (H) 

 

14.2.3 Inventory Support (Minimum bid of INR 10 crores per edition for both KIUG 

and KIYG) 

a) For Khelo India University Games (KIUG) – 5 Editions  

SR. NO. EDITION / YEAR FEES (IN INR) 

1. Edition 1 (a) 

2. Edition 2 (b) 

3. Edition 3 (c) 

4. Edition 4 (d) 

5. Edition 5 (e) 
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b) For Khelo India Youth Games – 4 Editions 

SR. NO. EDITION / YEAR FEES (IN INR) 

1. Edition 1 (a) 

2. Edition 2 (b) 

3. Edition 3 (c) 

4. Edition 4 (d) 

 
14.2.4 Production Rights 

Multicity production shall be undertaken by the bidder in the host state. The telecast 

feed is to be provided to SAI / or on SAI’s request to the agencies which are 

authorised by SAI. 

The details of the production obligations are mentioned in Annexure B 

 

14.2.5 The Bids will be evaluated based on evaluation of Commercial Bids of each 

Bidder, as per the following criteria: - 

14.2.5.1 The aggregate Media Rights Fees and Promotional Spend shall be evaluated 

based on Net Present Value using a discount factor of 10%. 

14.2.5.2 The Bid of the Qualified Bidder who submits the highest commercial value will 

be rated as the ‘Best Bid’ and will be declared as the successful Bidder for the 

grant of the Media Rights for the Event. If one or more Bidders have submitted 

the same Commercial Value, the Bid with the highest technical score (St) will be 

rated as the ‘Best Bid’. 

14.2.5.3 Further, if one or more Bidders with the same Commercial Value also have the 

same technical score (St), SAI may, in its sole direction, declare any one of such 

Bidders as the successful Bidder. SAI may also exercise its discretion in 

declaring the successful Bidder by evaluating whether: (a) the commercial Bid 

of the Bidder rated as having submitted the ‘Best Bid’ is in accordance with the 

requirements set out in the RFP; and (b) the Bidder winning the ‘Best Bid’ is 

adequately equipped to perform the services in a satisfactory manner. 
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15. DECLARATION OF SUCCESSFUL BIDDER; SIGNING 
OF CONTRACT 

 

15.1 Prior to the expiration of the validity period for the Bid, SAI will notify the successful Bidder 

in writing by registered post or by facsimile or email transmission that its Bid has been 

accepted. SAI will also send to the successful Bidder, a draft of the License Agreement, 

along with the notification. The successful Bidder and SAI shall discuss and enter into a 

mutually agreeable final written form of the License Agreement and each party shall retain 

one original of the signed License Agreement. It is clarified that the License Agreement 

will incorporate the provisions, intent and principles of the RFP and the Bid submitted by 

the successful Bidder. 

15.2 The failure of the successful Bidder to agree to the terms and conditions of the License 

Agreement shall constitute sufficient grounds for the annulment of the successful Bid, 

following which SAI may, in its sole discretion, either declare the next best Bid submitted 

in response to the RFP notice as the successful Bidder or call for fresh proposals. Further, 

since the License Agreement only consists of provisions of RFP and Bid and then also 

the successful bidder fails to sign the agreement then his bid will be cancelled, and penal 

provisions as stated in EMD declaration shall be applicable. 

15.3 Upon the successful Bidder and SAI duly signing the License Agreement and the 

Licensee furnishing the Performance Security, as set out in Clause 16, to SAI, SAI will 

promptly notify the name of the winning Bidder to each unsuccessful Bidder. 

15.4 Term of the License Agreement: The License Agreement shall commence on the date of 

its execution and shall be valid and subsisting during the Term. 

  



35 
 

16. PERFORMANCE SECURITY 
 

16.1 To ensure the due performance of the awarded contract, the Licensee shall, within 7 

(seven) days of entering into the License Agreement with SAI, furnish an irrevocable bank 

guarantee for an amount of Rs 2,00,00,000 (Two Crore) (“Performance Security”). 

16.2 All incidental charges whatsoever such as premium and commission with respect to the 

Performance Security shall be borne by the Licensee. No interest will be payable on the 

Performance Security by SAI. 

16.3 Material failure on the part of the Licensee, which is not cured within reasonable time of 

receiving a written notice of such failure from SAI, to comply with the requirements of the 

scope of services specified in this RFP, shall constitute sufficient grounds for the 

enforcement of the Performance Security by SAI to the extent of its loss. 

16.4 The Licensee shall replenish the Performance Security within seven days of invoking of 

the Performance Guarantee. 

16.5 SAI agrees that the Performance Security shall be returned to the Licensee upon expiry 

of the Term /or termination of the Agreement, whichever is earlier, subject to all dues and 

obligations of the Licensee. In the event SAI enforces a part of the Performance Security 

in accordance with the provisions of this Agreement, the remaining amount of 

Performance Security shall be refunded to the Licensee upon expiry of the Term or 

termination of the Agreement, whichever is earlier. It is hereby clarified that the 

Performance Security must remain valid for a period of 60 (Sixty) days beyond the date 

of expiry of the period of the agreement (i.e., 5 years) or termination of this Agreement, 

whichever is earlier, and the Licensee must ensure that Performance Security remains 

valid during such period. It may require revalidation from time to time. 

16.6 It is hereby clarified that the Performance Security shall be capable of being renewed by 

the Licensee during the period of the agreement (i.e., 4/5 years whichever applicable), 

provided that the Performance Security of Rs. 2,00,00,000 (Rupees Two Crore Only) 

always remains valid and in existence during the period of the agreement (i.e., 4/5 years 

whichever applicable). 
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17. TERMS OF PAYMENT 
 

17.1 The Media Rights Fees shall be paid by the Licensee to SAI for each Edition of the Event 

in the following manner: 

For Khelo India University Games (KIUG) 

I. For first Edition, 50% of the quoted Media Rights Fee at the time of signing of the 

License Agreement, and the balance 50% within two months from the date of 

commencement of the first Edition; and 

II. For subsequent Editions (except the fifth Edition) 50% of the quoted Media Rights 

Fee two months prior to the scheduled date of Event and 50% within two months 

from the date of commencement of each subsequent Editions (except the fifth 

Edition). 

III. For the fifth Edition, 100% of the quoted Media Rights Fee two months prior to the 

date of commencement of the fifth Edition. 

 

For Khelo India Youth Games (KIYG) 

I. For first and second Edition, 50% of the quoted Media Rights Fee at the time of 

signing of the License Agreement, and the balance 50% within two months from 

the date of commencement of the first and second Edition; and 

II. For third edition 50% of the quoted Media Rights Fee two months prior to the 

scheduled date of Event and 50% within two months from the date of 

commencement. 

III. For the fourth Edition, 100% of the quoted Media Rights Fee two months prior to 

the date of commencement. 

Licensee will be permitted to deduct TDS on the Media Rights Fee as per Applicable law. 

SAI will raise necessary invoice at least 30 days prior to the payment due date. 
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18. OTHER TERMS AND CONDITIONS OF THE BID 
 

18.1 All information / details submitted to SAI shall be supported by documentary proof duly 

certified by the authorised signatory of the Bidder. 

18.2 Save as expressly authorized by SAI in writing, the Licensee shall not, without the prior 

express approval of SAI, incur any liabilities on behalf of SAI, pledge the credit of SAI or 

make any representations or give any warranty on behalf of SAI. 

18.3 Save as expressly authorized by SAI in writing, the Licensee shall not, without the prior 

express approval of SAI, incur any liabilities on behalf of SAI, pledge the credit of SAI or 

make any representations or give any warranty on behalf of SAI. 

18.4 The mere submission of Bids in response to this RFP by a Bidder, or the rejection thereof 

by SAI, in its absolute discretion, shall not itself constitute any relationship, legal or 

otherwise, between SAI and the Bidder or give rise to or be deemed to give rise to any 

cause or grievance to the Bidder against SAI and further shall not for any reason or in 

any manner confer on the Bidder any right or entitlement to raise any claim regarding any 

term or condition contained herein nor in respect of any act or omission or decision taken 

by SAI. 

18.5 The Bidder must strictly comply with all terms and conditions prescribed herein. 

18.6 SAI reserves the right to call upon any or all the Bidders to satisfy SAI regarding the 

correctness and genuineness of any document submitted or information furnished by the 

Bidder or may call for any additional documents / information from the Bidders to verify 

the information provided by the Bidder or may further seek any clarification or elaboration 

from the Bidder at any time prior to the finalization of the Bid. However, this shall not be 

construed to confer any kind of right or entitlement on the Bidder to submit any additional 

document / information after the submission of its Bid. Further, SAI may call upon any or 

all the Bidders to make a presentation to SAI in respect of the capabilities represented by 

the Bidder at any time prior to the finalization of the Bid. Any Bidder who refuses to or 

otherwise neglects to make such presentation to SAI shall not be considered for any 

further evaluation and shall stand immediately disqualified. 

18.7 SAI is under no obligation to declare the Bidder quoting the highest Media Rights Fees 

as the successful Bidder. The quality of services anticipated to be provided by the Bidder 

(to be determined primarily based on the documents / information provided by the Bidder) 

shall be material criteria for awarding the contract.  

18.8 The Bidder shall maintain and provide, at its own expense and to the reasonable 

satisfaction of SAI, such offices, and other premises, as may be necessary for the efficient 

and effective performance of its obligations under the scope of services. 

18.9 Privileges: The Licensee shall also have the following rights: 

18.9.1 right to use the phrase ’Media Partner of the Khelo India University Games’ during 

the Term; and 
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18.9.2 performance certificate to be issued by SAI to the Licensee upon the satisfactory 

discharge of its services in respect of each Edition of the ‘Khelo India University 

Games’. 

The SAI shall have right to use Licensee logo in all its publicity campaign as “Media Partner 

of the Khelo India University Games and Khelo India Youth Games along with schedule of 

broadcast. 

18.10 Governing Law and Jurisdiction: The RFP and the relationship between the Bidder and 

SAI shall be interpreted in accordance with the laws of India. The courts of Delhi shall 

have sole/ exclusive jurisdiction over any dispute arising in relation to the RFP and/or the 

relationship between the Bidder and SAI. 

18.11 It will be the responsibility of each Bidder to fully acquaint itself with all operational and 

legal conditions and factors which may have any effect on the execution of the awarded 

contract as described in the RFP. SAI shall not entertain any request for clarification from 

the Bidder in relation to such operational or legal conditions. Further, no financial 

adjustments to the Bids shall be made subsequent to the submission of the Bid on 

account of the failure of the Bidder to apprise itself of any legal or local operational 

conditions / factors. 
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19. DETAILS OF THE EVENTS 
  

To enable the Bidder to evaluate this RFP and submit a meaningful Bid, and to enable the 

Licensee to exercise the Media Rights and meet its obligations, SAI hereby commits the 

following in relation to the Event: 

19.1 SAI shall conduct 5 (five) annual Editions of the Khelo India University Games and 4 

(Four) Khelo India Youth Games during the Term, with 1 (one) Edition each of the Event 

being held every calendar year 

19.2 Working Committee 

19.2.1 SAI shall constitute a working committee for the organisation of the Event (“Working 

Committee”) within 15 days of the award of the Bid, with such Working Committee 

to include at least 1 (one) representative of the Licensee and to jointly deliberate 

and decide on: (a) the scope of the Event (including the schedule, format and 

structure of the Event); (b) Games to be included or excluded and (c) proposals for 

the promotion and marketing of the Event; and 

19.2.2 SAI, in conjunction with the Working Committee, shall finalize the precise schedule 

of each Edition of the Event during the Term (other than the first Edition) at least 

[120 (one hundred and twenty) days] prior to the commencement of such Edition. 

19.2.3 SAI and the Licensee shall hold a workshop not less than 90 days (45 days in the 

first year) to the commencement of that year’s Edition, to share previous year 

learnings and action points, respective on-ground, Event related, marketing and 

distribution plans and co-ordinate activities to ensure the overall success of the 

Event. 

19.2.4 The Licensor and Licensee shall hold a workshop not less than 45 days (25 days 

in the first year) to the commencement of that year’s Edition which includes other 

key partners, including EMA, National Sports Federations, University/college 

Games Federations, Program Partners, State Sports Federations etc. 

19.2.5 Notwithstanding the above, the discretion of SAI shall prevail in regard to the 

Games, particularly in respect of scheduling, format, number and choice of Games 

and venues. 

19.2.6 The working committee shall meet every two months to discuss activities and 

opportunities to promote the KIYG and KIUG games, especially between two 

Events. These discussions in good faith shall also include the provisions of 

marketing plans and materials with partners. 

19.3 SAI shall provide all the support to the Licensee as set out in Annexure B, the costs in 

relation to which shall be borne entirely by SAI. 

19.4 If any of these commitments during any Edition of the Event are not met due to any reason 

(including occurrence of any Force Majeure), there shall be a good faith discussion 

between SAI and the Licensee for change in the Media Rights Fees payable by the 
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Licensee to SAI; 
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20. GENERAL CONDITIONS OF THE CONTRACT 
 

20.1 The general conditions of contract, set out in this Clause 19, shall be incorporated in the 

License Agreement, and shall apply to the extent that the provisions in other parts of the 

RFP do not supersede them. 

20.2 General Provisions: 

20.2.1 Exclusivity 

Except as otherwise set out in this RFP and the License Agreement, the Media 

Rights shall be granted exclusively to the Licensee in relation to the Territory. 

 

20.2.2 Relationship between the parties: 

Nothing contained herein shall be construed as establishing a relationship of master 

and servant or of principal and agent between SAI and the Bidder. The Bidder, 

subject to the provisions of the RFP or the License Agreement, has complete 

charge over the personnel delivering the services and shall be fully responsible for 

the services performed by them or on their behalf. 

 

20.2.3 Headings: 

Headings shall not limit, alter, or affect the meaning of this RFP. 

 

20.2.4 Notices 

i. Any notice, request or consent required or permitted to be given or made 

pursuant to this RFP shall be in writing. Any such notice, request or consent 

shall be deemed to have been given or made when delivered in person to an 

authorized representative of the party to whom the communication is 

addressed, or when sent by registered post or facsimile or email transmission 

to such party at the address, facsimile number or email address specified. 

ii. A party may change its details for notice hereunder by giving the other party 7 

(seven) days’ prior written notice of such change. 

 

20.2.5 Location 

The services shall be performed at such locations as are determined in accordance 

with the terms of this RFP or the License Agreement. 

 

20.2.6 Authorized representatives 

Any action required or permitted to be taken, and any document required or 

permitted to be executed under this RFP by SAI or the Bidder may be taken or 

executed by the authorized representatives of each party. 
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20.2.7 Taxes and Duties: 

The Bidder shall be liable to bear any direct and indirect taxes, including GST, as 

applicable, duties, fees, cess, surcharge, levies and other impositions levied under 

Applicable Law, save that each party shall be liable to bear its own income taxes 

and all payments shall be subject to tax (including goods and service tax, as 

applicable) to be deducted at source. 

 

20.2.8 Measures to be taken by SAI: 

i. It is SAI’s policy to require that SAI as well as the Bidders and all its members 

observe the highest standard of ethics during the execution of the License 

Agreement. In pursuance of this policy, SAI, defines, for the purpose of this 

provision, the terms set forth below as follows: 

“Corrupt practice” means the offering, receiving or soliciting, directly or 

indirectly, of anything of value to influence the action of a SAI official in the 

selection process or in contract execution; 

“Fraudulent practice” means a misrepresentation or omission of facts in 

order to influence a selection process or the execution of a contract; 

“Collusive practices” means a scheme or arrangement between 2 (two) or 

more Bidders, with or without the knowledge of SAI, designed to establish 

prices at artificial, non-competitive levels; and 

“Coercive practices” means harming or threatening to harm, directly or 

indirectly, persons or their property to influence their participation in a 

procurement process, or affect the execution of a contract. 

 

ii. SAI may terminate the arrangement if it is determined at any time that 

representatives of the Bidders were engaged in corrupt, fraudulent, collusive or 

coercive practices during the selection process or the execution of the contract/ 

License Agreement. 

iii. SAI may also impose sanctions against the Bidder, namely declaring the Bidder 

ineligible for the award of the contract, if SAI, at any time, determines that the 

Bidder has, directly or through an agent, engaged in corrupt, fraudulent, 

collusive, or coercive practices in competing for, or in executing, any SAI 

financed contract or event. Also, penalty such as debarment in participation of 

future SAI tenders for a limited period or forfeiture Performance Security shall 

be imposed on the Bidder as well.   
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20.3 Commencement, Completion, Modification or Termination of the License Agreement: 

20.3.1 Effectiveness of the License Agreement: 

The awarded contract shall come into force and effect on the date of execution of 

the License Agreement. 

 

20.3.2 Commencement of Services: 

The Bidder shall begin carrying out the services in terms of the License Agreement. 

 

20.3.3 Entire Agreement: 

The RFP and the License Agreement contain all covenants, stipulations and 

provisions agreed to by the parties. No agent or representative of either party has 

the authority to make, and the parties shall not be bound by or be liable for, any 

other statement, representation, promise or agreement not set forth herein or in the 

License Agreement. 

 

20.3.4 Modifications or Variations: 

Any modification or variation of the terms and conditions of the License Agreement, 

including any modification or variation of the scope of the services, may only be 

made in writing by mutual agreement between the Licensee and SAI. 

 

20.3.5 Force Majeure 

i. Definition:  

a. For the purposes of this RFP, “Force Majeure” means an event which is 

beyond the reasonable control of SAI or the Government of India or the 

Bidder, is not foreseeable, is unavoidable and not brought about by or at the 

instance of SAI or the Bidder claiming to be affected by such event and 

which has caused the non-performance or delay in performance, and which 

makes SAI’s or the Bidder’s performance of its obligations hereunder 

impossible or so impractical as reasonably to be considered impossible in 

the circumstances, and includes, but is not limited to, war, riots, civil  

disorder,  earthquake, fire, explosion, storm, flood, quarantine or other 

extreme adverse weather conditions, strikes, lockouts or other industrial 

action (except where SAI or the Bidder has the power to prevent such 

strikes, lockouts or other industrial action), confiscation or any other action 

by government agencies. 

b. Force Majeure shall not include: (a) any event which is caused by the 

negligence or intentional action of the affected party or its agents or 

employees; (b) any event which a diligent person could reasonably have 

been expected to take into account at the time of entering into this 
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arrangement, and avoid or overcome in the carrying out of its obligations 

hereunder; or (c) insufficiency of funds or inability to make any payment 

required hereunder. 

 

ii. Measures to be taken 

a. Any person affected by an event of Force Majeure shall continue to perform 

its obligations under the License Agreement as far as reasonably 

practicable and shall take all reasonable measures to minimize the 

consequences of any event of Force Majeure. 

b. If a party is affected by an event of Force Majeure, it shall notify the other 

party of such event as soon as possible, and in any case, not later than 3 

(three) days following the occurrence of such event, providing evidence of 

the nature and cause of such event, and shall similarly give written notice of 

the restoration of normal conditions as soon as possible. 

c. Any period within which a party is required to, pursuant to the License 

Agreement, complete any action or task, shall be extended for a period 

equal to the time during which such party was unable to perform such action 

because of an event of Force Majeure. 

d. During the period of their inability to perform the obligations because of an 

event of Force Majeure, the affected party shall either demobilize or 

continue with the services to the extent possible, in which case the affected 

party shall continue to be paid proportionately and on a pro rata basis, under 

the terms of the License Agreement. 

e. In the case of any dispute between the parties as to the existence or extent 

of a Force Majeure event, the matter shall be settled in accordance with the 

provisions of Clause 20.8. 

 

20.3.6 Suspensions 

Each party may, by written notice of suspension to the other party, suspend all 

performance of its obligations under the License Agreement, if such other party fails 

to perform any of its obligations under the License Agreement, , provided that such 

notice of suspension: (a) shall specify the nature of the failure; and (b) shall allow 

the other party to remedy such failure, if capable of being remedied, within a period 

not exceeding 30 (thirty) days after receipt of such notice of suspension. 

 

20.3.7 Termination 

20.3.7.1 SAI may terminate the License Agreement by serving written notice: 

I. if the Licensee is in breach of any of the terms and conditions of the Tender 

documents including License Agreement and fails to remedy a breach in the 
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performance of its obligations under the License Agreement within 15 (fifteen) 

days of receipt of such notice or within such further period as the SAI may 

have subsequently approved in writing; 

II. if the Licensee becomes insolvent or goes into liquidation or receivership, 

whether compulsory or voluntary, and which has substantial bearing on 

providing services under the License Agreement; 

III. if the Licensee fails to comply with any final decision reached as a result of 

arbitration proceedings pursuant to Clause 20.6.2; 

IV. if the Licensee is determined to have engaged in corrupt or fraudulent 

practices in competing for or in executing the License Agreement; 

V. if the Licensee submits to SAI a false statement which has a material effect 

on the rights, obligations or interests of SAI; or 

 

20.3.8 Each Party has a right to terminate the License Agreement upon occurrence of an 

event of Force Majeure; 

 

20.3.9 Cessation of Rights and Obligations: 

Upon the termination of the License Agreement or upon expiration of the License 

Agreement, all rights and obligations of the parties hereunder shall cease, except: 

(i) such rights and obligations as may have accrued on the date of termination or 

expiration; (ii) the obligation of confidentiality set forth in relation to the parties; (iii) 

any right which a party may have under Applicable Law. Further any advance paid 

by the Licensee, prior to termination by the Licensee in accordance with Clause 

19.3.7 ii above, will be immediately refunded to the Licensee. Cessation of 

Services: 

Upon termination of the License Agreement by either party, the Licensee shall, 

immediately upon dispatch or receipt of such notice, take all necessary steps to 

bring the services to a close in a prompt and orderly manner. With respect to 

documents prepared by the Licensee and equipment and materials furnished by 

SAI, the Licensee shall proceed as instructed by SAI. 

 

20.3.10 Payment upon Termination 

Upon termination of the License Agreement for any reason whatsoever, each party 

shall pay to the other any unpaid or accrued dues (including any advances received 

by it). 

 

20.3.11 Disputes about Events of Termination: 

If either party disputes whether an event warranting termination has occurred, such 

party may, refer the matter to arbitration under Clause 20.6.2, Obligations of 
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the Licensee: 

 

20.3.12 Standard of Performance: 

The Licensee shall perform the services and carry out its obligations hereunder 

with all due diligence, efficiency, and economy, in accordance with the best 

accepted professional standards and practices, and shall observe sound 

management practices and employ appropriate technology. 

 

20.3.13 Reporting Obligations: 

The Licensee shall submit to SAI the reports and documents specified in the 

License Agreement, in the form, in the numbers and within the time periods set forth 

therein. Final reports shall be delivered in hard copies specified thereof. 

 

20.3.14 Insurance taken out by the Bidder: 

The Licensee shall take out and maintain adequate insurance, at its own cost, 

covering its risk under the License Agreement. 

 

20.4 Assistance by SAI 

SAI shall use its best efforts to: 

20.4.1 provide the Bidder with work permits and such other documents as may be 

necessary to enable the Bidder to perform the services; 

20.4.2 promptly provide support to foreign personnel or foreign consultants or professional 

engaged by the Bidder for the provision of the services for all necessary entry and 

exit visas, residence permits, exchange permits and any other documents required 

for their stay in India; 

20.4.3 issue to its officials, agents and representatives all such instructions as may be 

necessary or appropriate to facilitate the prompt and effective delivery of the 

services; and 

20.4.4 provide to the Bidder any other assistance required for the provision of the services. 

 

20.5 Fairness and Good Faith: 

20.5.1 Good Faith: 

The parties undertake to act in good faith with respect to each other’s rights under 

the arrangement and to adopt all reasonable measures to ensure the realization of 

the objectives of the arrangement. 

 

20.5.2 Operation of the License Agreement: 

The parties recognize that it is impractical for the RFP or the License Agreement to 

provide for every contingency which may arise during the Term, and the parties 
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hereby agree that it is their intention that the RFP and the License Agreement shall 

operate fairly as between them, and without detriment to the interest of either party. 

 

20.6 Settlement of Disputes 

20.6.1 Amicable Settlement: 

In the event a dispute arises between the parties in relation to any matter under the 

RFP or the License Agreement, either party may send a written notice to the other 

party. The party receiving the notice shall be required to respond to such notice in 

writing within 72 (seventy two) hours of receipt, failing which and if the dispute 

cannot be amicably settled within the aforementioned time period, the parties shall 

proceed to arbitration under Clause 20.6.2 below. 

 

20.6.2 Arbitration: 

i. In the case of a dispute arising in connection with the License Agreement or 

the RFP, which has not been settled amicably within the stipulated time period 

set out in Clause 20.6.1, either party may refer the dispute for arbitration 

under the (Indian) Arbitration and Conciliation Act 1996. Such dispute shall 

be referred to the sole arbitrator to be appointed at the sole discretion of the 

Secretary (Sports), Govt of India upon taking into consideration the 

suggestions provided by both, the SAI and the Licensee.  

ii. The seat of the arbitration shall be in Delhi, India and the language of the 

arbitration proceedings and that of all documents and communications 

between the parties shall be English. 

iii. The decision of the arbitrator shall be final and binding upon both parties. The 

expenses of the arbitration, as determined by the arbitrators, shall be borne 

equally by SAI and the Bidder. However, the expenses incurred by each party 

in connection with the preparation for such arbitration proceedings shall be 

borne by the party itself. All arbitration awards shall be in writing and shall 

state the reasons for the award. 

 

20.7 Intellectual Property Rights: 

All right, title and interest in and to all ideas, processes, trademarks, service marks, 

inventions, designs, technologies, computer hardware or software, original works 

of authorship, formulas, discoveries, patents, copyrights, copyrightable work 

products, marketing and business ideas, and all improvements, know-how, data, 

rights and claims related to the foregoing, which are conceived, developed or 

created with the conceptual inputs, financing or materials provided by a party 

(“Intellectual Property”), whether or not registered or registrable, patented or 

patentable, shall be held and owned solely by such party. The Bidder shall mark all 
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SAI’s IP with KIUG's and KIYG copyright. If the Bidder should otherwise, including 

by operation of law, be deemed to retain any rights (whether moral rights or 

otherwise) to any IP of KIUG or KIYG, the Bidder hereby assigns and otherwise 

transfers and agrees to assign and otherwise transfer to SAI, without further 

consideration, SAI’s entire right, title and interest in and to each and every such IP 

of SAI. The Bidder hereby waives any so-called “droit moral” rights, “moral rights of 

authors” and all other similar rights the Bidder may have in any IP of SAI, however 

denominated, throughout the world. 

Notwithstanding anything as contained in the RFP/License Agreement, all 

Intellectual Property Rights shall for all purposes stand vested in SAI, and the 

Licensee shall be granted a bare license in terms of the License Agreement. 

 

20.8 Non-collusive Binding Certification: 

20.8.1 By submission of this Bid, the Bidder and each person signing on behalf of the 

Bidder certifies, under terms of perjury, that to the best of his/her knowledge and 

belief: 

i. The amounts of this Bid have been arrived at independently, without 

collusion, consultation, communication, or agreement, for the purposes of 

restricting competition, as to any matter relating to such amounts with any 

other Bidder or with any competitor; 

ii. Unless otherwise required by Applicable Law, the amounts which have been 

quoted in this Bid have not been knowingly disclosed by the Bidder and will 

not knowingly be disclosed by the Bidder prior to opening of the Bid, directly 

or indirectly, to any other Bidder or to any competitor; and 

iii. No attempt has been made or will be made by the Bidder to induce any other 

person, partnership or corporation to submit or not to submit a Bid for the 

purpose of restricting competition. 

20.8.2 A Bid shall not be considered for award, nor shall any award be made where 

Clauses 20.11.1, 2 and 3 have not been complied with; provided however, that if in 

any case, the Bidder(s) cannot comply with the foregoing certification, the Bidder 

shall so state and furnish a signed statement which sets forth in detail the reasons 

therefore. 

 

20.9 Sub licensing 

The Licensee will be entitled to partly sub-licence its rights or obligations under the 

License Agreement, provided that the Licensee shall continue to be responsible 

and accountable to SAI for its obligations despite any such sub-licence. 
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20.10 Conflict of Interests 

The bidder should hold SAI interest paramount, without any consideration for future 

work, and strictly avoid conflict of interest with other assignments or their own 

corporate interests. If during the period of this contract, a conflict of interest arises 

for any reason the bidder shall promptly disclose the same to SAI and seek its 

instructions. 

 

20.11 Miscellaneous: 

20.11.1 The failure at any time of the Licensee or SAI to demand strict performance by the 

other of any of the terms, covenants or conditions set forth herein shall not be 

construed as a continuing waiver or relinquishment thereof, and either party may, 

at any time, demand strict and complete performance by the other of such terms, 

covenants and conditions. 

20.11.2 The Bidder shall notify SAI of any material change in its corporate status, especially 

where such change would impact the performance of the obligations undertaken 

under the License Agreement or the RFP. 

20.11.3 Each party shall, at all times, indemnify and keep indemnified the other party, 

against all claims / damages for any infringement of any intellectual property rights 

by it of the other party. 

20.11.4 Each party (“Indemnifying Party”) shall, at all times, indemnify and keep 

indemnified the other party (“Indemnified Party”), against any claims against the 

Indemnified Party in respect of any damages or compensation as a consequence 

of any accident or injury sustained or suffered by the Indemnifying Party’s 

employees or agents or by any other third party resulting from or by any action, 

omission or operation by or on behalf of the Indemnifying Party. 

20.11.5 The Indemnifying Party shall, at all times, indemnify and keep indemnified the 

Indemnified Party against any and all claims against the Indemnified Party made 

by employees, workmen, contractors, sub-contractors, suppliers, agents, 

employed, engaged or otherwise working for the Indemnifying Party, in respect of 

wages, salaries, remuneration, compensation and the like. 

20.11.6 All indemnity claims shall survive the termination or expiry of the Term. 
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ANNEXURE A – OTHER RIGHTS 
 

a) Replay 

The right to transmit the Event on a replay, deferred and/or delayed basis in full or 

in part (including as edited, cut down repeats) by means of Television and Digital 

Transmission.  

b) Clips and 

Highlights 

The right to transmit coverage of the Event as Clips and Highlights by means of 

Television and Digital Transmission. 

c) Interactive 

rights and 

gaming rights 

• The right to transmit audio-visual coverage of the Event with interactivity 

functionality that provides an enhanced or specific viewing experience of the 

Event, or any other form of enhancement developed from time to time which 

may be accessed by individual viewers on demand or request, during the 

Term, e.g. voting, switching between match feeds, data overlay, participation 

in competitions/contests /promotions etc. 

• The right to provide services to viewers in the course of viewing a 

transmission of any Event to enable such viewers to (i) access on demand 

data and/or information regarding any Game or a series of Games or the 

teams or the players participating in the Event or (ii) place orders for and/or 

carry out any revenue generating activity during the transmission. 

• The right to create or operate or exploit any competition, quiz, contest or any 

game, including video games, electronic games and interactive media, based 

on the Event. 

d) Fixed media 

rights 

The right to transmit coverage on home video, DVD, laser disc, VCD and any 

other means of fixed electronic storage. 

e) Theatrics and 

commercial 

premises 

rights 

The right to transmit audio-visual or audio coverage of the Event via any means or 

platforms now known or hereinafter developed during the Term for exploitation at 

theatres or other public or private venues (including stadiums, parks, hospitals, 

governmental buildings or venues, etc) internal or external presentations, 

tradeshows and in any other commercial establishment or premises (including 

restaurants, cafes, shopping malls, bars, schools, sports and social clubs, leisure 

centres etc) military bases (namely camps, barracks and other similar 

accommodation used by overseas armed forces as their living quarters) via any 

other means of public exhibition. 

f) Radio rights  

The right of radio delivery meaning the transmission of audio-only coverage of the 

Event in analogue or digital form including by means of wireless telegraphy, 

including without limitation radio transmission in the FM and AM frequency bans, 
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satellite radio, the world wide web and/or via the internet and/or via television 

diffusion (“Radio Rights”) including the right to create commentary for exhibition 

by way of the Radio Rights. 

g) Still image 

promotional 

rights 

The right to use still shots from the coverage or other images of the Event for the 

production of posters, flyers and other promotional material. 

h) Archive 

Rights 

The right to use the audio-visual coverage of any previous University/ college / 

district / state / national level events / games organized by or on behalf of SAI 

before the Term (“Archive Content”), to market and promote the Event. 

i) Data rights 

The right to use data relating to the Event, and also the data of any previous 

University/college / district / state / national level events / games organized by or 

on behalf of SAI. 

j) Virtual reality 

rights 
The right to transmit coverage of the Event in virtual reality format. 

k) Scorecard  
The right to transmit and display on a live or delayed basis the video scorecard 

and/or the audio scorecard in relation to each Game.  

l) Editorial 

descriptions 

The right to create and make available text commentary and other editorial 

descriptions of the Event (whether graphical or textual). 

m) Mobile 

activation 

rights 

The right to make available any form of text-based alert, competition, game, 

fantasy league, predictor game, application or other activation that uses the 

branding relating to the Event or otherwise is directly or indirectly associated with 

the Event and that is exploited via mobile technology or internet technology. 

n) On-board 

rights 

The right to transmit right to transmit coverage of the Event live and in full, or on a 

replay, deferred and/or delayed basis in full or in part (including as edited, cut 

down repeats) in trains and other forms of transport which offer transportation to 

and from destinations. 

o) Non-game 

content rights 

The right to access any behind the scenes coverage or to conduct interviews of 

players, their support staff and organisers. 

p) Trademarks 

and logos 

The right to use the KIUG Mark and logos in connection with the exercise of its 

rights.  

q) Promotion 
The right to promote and advertise its services and itself as the official media 

partner of SAI for the Event. 
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ANNEXURE B| DETAILS OF IDENTIFIED GAMES TO BE 

BROADCASTED  

1. For First Edition and Second Edition under this contract, the production obligation is to produce 8 

(eight) sports live across multiple venues with a minimum requirement of 3 (three) production kits 

(“Production Kits”) for the duration of the games with the latest available technologies. 

2. From Third Edition onwards, the baseline production obligation is to produce feed for 10 (ten) 

sports live across multiple venues, requisite number of production kits. 

3. Identification of the Games to be broadcasted live, and the schedule for such Games shall be 

decided by mutual consultation. The Licensor shall have the final say in schedule of the Games 

whereas the Licensee shall have final say on broadcast matters. 

4. It is also mandatory to provide Clips or Highlights coverage of the other Games which are not 

covered live; such Clips or Highlights are to be inserted into the live Feed suitably. 

• A minimum of 30-minute daily highlights covering the match day shall be inserted into 

broadcasting / OTT feed. 

• Minimum of five (5), thirty (30) seconds highlights per game shall be inserted into 

broadcasting / OTT feed  

• A minimum of ten (10) key moments clips of sixty (60) seconds shall be inserted into 

broadcasting / OTT feed and can be shared with Sponsorer for Promotion and Marketing 

purposes.  

5. During the Contract Term, the mandatory obligation is to Broadcast 7 (seven) hours per day (out 

of which minimum of 5 (five) hours will be live), on Television and Digital Platforms. It is hereby 

clarified that obligation to Broadcast a minimum of five hours per day of live content will only apply 

if at least five hours of live content is available on that day. 

6. SAI commits that the production and Broadcast obligations shall not extend to more than 15 days 

in any Edition. 
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ANNEXURE C – SUPPORT TO BE PROVIDED BY SAI 

SAI will provide the following support to the Licensee at no additional cost to the Licensee: 

1. SAI will be responsible for procuring the venue for each Edition of the Event. KIUG / KIYG shall 

provide the Licensee access to the venue as may be required by the Licensee for exercising the 

Media Rights and performing its services. 

2. SAI shall provide to the Licensee 10 (ten) hospitality tickets and 50 (fifty) general admission tickets 

for each Game, and 10 (ten) premium passes for each Ceremony subject to maximum of 5% of 

the capacity in premium category and 2% in general admission category., 

3. SAI will procure all necessary governmental and/or regulatory approvals and licenses for the 

conduct and implementation of the Event, including such approvals and licenses as may be 

required by the Licensee for the implementation of the Event. 

4. In each Edition of the Event, at least 20% (twenty per cent) of the competitions to be televised live 

will be played at prime time (that is, scheduled to start between 6:00 PM and 11:00 PM IST). 

5. SAI shall set-up a dedicated team of 4 (four) individuals, who shall liaise with the successful Bidder 

in relation to the Event. 

6. Any approvals sought by the Licensee in the course of its services shall not be unreasonably 

withheld or delayed, and any grant or rejection of such request for approval shall be communicated 

in writing forthwith to the Licensee with reasons therefor. 

7. SAI will be responsible to conduct on-ground events of international standards as per the format 

and schedule agreed post consultation with the Licensee.  

8. SAI will be responsible for Venue management including: 

a. development of venues where Games are proposed to be held, maintenance, power, 

lighting, air conditioning etc. 

b. Production stands, rooms and other facilities at the venue as requested by the Licensee. 

c. Arranging free of cost access to Venues for the Licensee’s employees and contractors for 

the purpose of production of Feed and broadcast of the events. 

9. SAI will market each Edition of Event on its social media platforms and official government 

platforms. 
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21. ANNEXURE D – RESERVED RIGHTS 
 

a) Clips and 

Highlights 

The right to transmit non-live coverage of the Event Clips and Highlights on Khelo India 

Website of up to a maximum of [10 (ten)] minutes per day of the Event of that day, after 

transmission of the relevant segment of the Event by the Licensee, on a non-exclusive 

basis for exploitation on a non-commercial basis.  

b) Archive 

content 

The right to transmit Archive Content on Khelo India Website for exploitation on a non-

commercial basis. 

Storage of raw footages/ content and processed content (video packages) etc. for the 

purpose of archive in digital formats. 

The Agency will submit the archived content to SAI within 15 (fifteen) days in an external 

hard disk. 

c) Appointment 

of Event 

Sponsors 
The right to appoint Event Sponsors for all Editions of the KIUG and KIYG 
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22. ANNEXURE E – PRODUCT SPECIFICATIONS 
 

Camera and 

Lenses 

8x Complete Camera Chain with Tripod; including wheels as may 

be necessary 

2x 75X lenses, 1x 40X lens, 2x 22X lens, 2x 14J lens, 1x Fisheye 

Lens 

At least 2 kits will need a super slow motion/ultra-motion camera. 

One of the cameras with lens 75X can be used a super slow 

motion / ultra-motion camera 

Replay System 2 XT3 EVS replay machines, networked and with all relevant 

licenses  

Audio Minimum 48 Channel digital audio mixer  

Effects Mics to pick ambience from playing field and audience 

stand 

Mics on Cameras 

Handheld mics with Event branding for interviews, Toss etc 

IFB for guest and presenter 

Commentary Unit with lip mics and all necessary accessories 

Other 

Equipment 

Vision Desk 2 ME with sufficient inputs and AUX, RAM for clip 

storage and playback with Micros 

Live Graphics and scoring system (animation, 3 D GFX), score bug, 

clock, full pages, lower third  

Power supply with redundancy (UPS) and proper distribution (two 

generators) 

Communications with all relevant production crew 

3 X Multiview programmable/Monitor wall/Monitors for all positions 

Audio Video Router 

Audio Video Cables 

Power cables 

Uplink HD 9 MZ (Kit and space) 

GPS clock 

Recorders for archive x 2 
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Crew Relevant crew with appropriate sports experience to man all 

positions. 

Commentators 

and Presenters 

Relevant commentators and presenters with experience of 

international events, multiple sports discipline events and 

knowledge of each specific sport of KIUG 

The Commentator shall cater to multi language requirement. 

Commentators shall be approved by SAI at least 15 days before the 

event. 

Look and feel To be in sync with on-ground look.  

Opening Titles, Bumpers and all Live Graphics templates must 

have an international look and feel 

Embellishments 1x Super Slow/ Ultra Motion Camera 

Intelligent Lights (only for indoor games)  

Non-Live events ENG kits with edit facilities for color and outside stories  
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23. ANNEXURE F – FORM OF UNDERTAKING 
 

To  

Sr. Director (KI) 

Khelo India Division 

[Sports Authority of India, 

I/WE <insert name>  

of <insert business address> 

hereby submit our Bid in response to the Request for Proposal (RFP) to acquire media rights 

for the  5 (five) editions of the ‘Khelo India University Games’ and 4 (four) editions of ‘Khelo 

India Youth Games’ and undertake to provide services related to media rights as we will be 

reasonably required to perform in accordance with our Bid, the RFP requirements and the 

License Agreement to be signed by us. 

I/We understand that SAI reserves the right to accept / reject any application and the 

selection is at the sole discretion of SAI. 

 

Signature: 

Name (in full): 

Name of Organization:  

Title:  

Date: 
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24. ANNEXURE G – BID SECURING DECLARATION 
FORM 

 

Date: _____________       RFP No: _________ 

To 

Senior Director (KI) 

Khelo India Secretariat, 

Staircase No.5 

JLN Stadium Complex, 

Lodhi Road, New Delhi – 110003 

 

I/We understand that, according to your conditions, bids must be supported by a Bid Securing 

Declaration. 

I/We accept that I/We may be disqualified from bidding for any contract with you for a period of one year 

from the date of notification if I am /We are in a breach of any obligation under the bid conditions as 

below: 

a) withdraws/modifies/amends the submitted bid against this tender, impairs or derogates from 

the tender, during the period of bid validity specified in this tender.; or 

b) having been notified of the acceptance of our Bid by the purchaser during the period of bid 

validity 

(i) fail or refuse to execute the contract, or 

(ii) fail or refuse to furnish the Performance Security, in accordance with the terms of this 

tender document. 

I/We understand this Bid Securing Declaration shall cease to be valid if I am/we are not the successful 

Bidder or upon 

a) the receipt of your notification of the name of the successful Bidder and submission of 

required Performance Security, in accordance with the terms of this tender document; or 

b) thirty days after the expiration of the validity of my/our Bid. 

 

Signed: (insert signature of person whose name and capacity are shown) 

in the capacity of: (insert legal capacity of person signing the Bid Securing Declaration)  

Dated on _____________ day of (insert date of signing) 

 

Corporate Seal (where appropriate) 
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